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ACHVE INGREDIENTS *t PHARMA-CRAFT COF 
HNZOIC ACIO + BORIC AC ota 0) 
ONC STEARATE + ZINC O! 

ALCOHOL 20% 


(< ati septic oa 2 SHuy Ore shes LONGER... : : pr a Ounces 


IN ATTRACTIVE METAL TUBES BY Wt == 


WIRZ tubes and plastic caps provide maximum protection and convenient use of these products of the Pharma-Craft Corporation. 


For information on packaging your powders, pastes, soft liquids or semi-liquids, write for useful folder, “WIRZ Collapsible Metal Tubes.” 


ar 1836 


New York 17,N.Y Chicago 4, Ill. Memphis 2, Tenn. Los Angeles 48, Calif. Havana, Cuba 
50 E. 42nd St 80 E. Jackson Bivd. Wurzburg Bros. 435 S$. La Cienega Blvd Roberto Ortiz & Son 


Export Division — 751 Drexel Bidg., Philadelphia 6, Pa. 
Collapsible Metal Tubes - Lacquer Linings - Wax Linings - Westite Closures - Soft 
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BERGAMENE Extra U€&co 


The best perfumers have tested the 
new BERGAMENE Extra and have 
found it to be the nearest to the 


NATURAL OIL BERGAMOT. 





\\ 





MYSORE 
SANDALWOOD OIL 


Since 1913, when the Mysore Department of One cf the most famous of Mysore’s many prod- 


Industries was instituted, the industrial ucts is Sandalwood—Santalum Album 


and agricultural development of My- (Linné). Obtained from selected My- 


sore has gone steadily ahead. Plans to sore heartwood, Genuine Mysore 


develop Mysore’s vast resources will con- Sandalwood Oil, distilled at our 





tinue a record of progress that has earned for My- Linden. N. J., plant, is the chosen standard 


sore its proud title of “The model state of Iudia.~ of purest quality by all leading Perfumers. 


“I* Ofdefte Silence Diftill’rs 


WwW. J. BUSH & CO. 


INCORPORATED 


Essential Oils * Aromatic Chemicals * Natural Floral Products 


19 WEST 44th STREET, NEW YORK 36, N. Y. @ MUrray Hill 7-5712 


LINDEN. N.4J. e NATIONAL CITY, CALIFORNIA e LONDON ? MITCHAM e WIDNES 
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Has What It Takes— 


TO MAKE THE BEST 


near 


Perfect Sun-Screening & Perfuming agents 
SUNAROMES 


PROTECT 
AGAINST Just mix Sunaromes with the base you prefer... water-gum, 


oe water-alcohol, or even water alone. You can also use a 
SUN-BURNING ’ : 


— cream base, mineral oil, fatty oil, etc. It’s the Sunaromes 
that make them effective sun screens ... and scent them so 
attractively. The protection is positive . . . and there is no 


problem of skin irritation. 


WRITE TODAY FOR COMPLETE DATA, 
FORMULAS & SAMPLES WITHOUT OBLIGATION 


SUNAROMES completely screen out harmful rays of the sun between 
2900-3100 angstrom units. 


SUNAROMES permit sufficient of the actinic rays to reach the skin 
for a beautiful and healthful tan. 


SUNAROMES combine a perfect and tested sun-screen and a wide 
choice of perfumes, soluble in all media, for easy and simple 
manufacture. 


SUNAROMES are economical to use. 


SUNAROMES are non-irritating to the skin and stable in the finished 
preparation. 


AROMATICS - PERFUME BASES - ESSENTIAL OLS 


IND CHEMICAL company, ING, 
‘599 Johnson Ave., Brooklyn 37,N.Y. 


PE hace, Se 
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FLOWER OIL White, [idac J 


The perfect Lilac for toilet waters, perfumes, lipsticks or 





other cosmetic preparations. As produced by Verona 

White Lilac captures and holds for your product all the delicate, 
springtime fragrance of the fresh-picked flower itself. 

This is one of the many outstanding Verona fragrances that 

is helping market leaders on their road to success. 

Here are a few others —try them in your present oils, 

and note the marked improvement: 


e@ ALDINE VERONA.. With only % to %% you'll hit an exciting new aldehydic 
topnote. 


® RESEDALIA...... To make your Lily and Lilac scents come thrillingly alive 
.add % to 4%. 


© CYOCIAMAL.... <1 Add up to 5% ... for a cleaner, crisper impact. 


¢ CUMIN KETONE. . See how only 4 to %% added to your present floral fragrance 
heightens and freshens the effect. 


Sole Representatives in the U. S. for J. and E. SOZIO, Grasse, France 
Natural Absolutes + Resinoides + Essential Oils 





“« VERONA 


26 Verona Avenue, Newark, N. J VERONA CHEMICAL COMPANY 208 North Wells Street, Chicago, Il. 


PRODUCTS TO BUILD SALES FOR Vour PRODUCTS 


AROMATICS DIVISION 
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AROMATICS 





Offers to 


Manufacturers, Wholesalers and Exporters only 


lonone Methylionone 

lonone, Alpha Hydroxy Citronellal and Extra 
lonone, Beta Citral Pure 

lonone for soaps Citronellol 

lonone Residues Geroniol 


Tankarol (Replacement for Coumarin) 


. and other Aromatic Products and Specialties 


Samples and prices (according to quantities) upon request. 


tthe we 
COMPANY R.D.1, Box 75, Newton, N. J. 


Phone: Newton 1507 
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DE LAIRE, 


CALAIS 


PFRFUME SPECIALTIES ° AROMATIC CHEMICALS 


SINCE 1876, WHEN FABRIQUES DE LAIRE PLACED AROMATIC ORGANIC CHEMICALS 
AT THE DISPOSAL OF THE .PERFUMERS, THE REPUTATION OF DE LAIRE PRODUCTS 


HAS BEEN KNOWN THE WORLD OVER. 


BACKED BY THE SPECIALIZED AND LONG ACCUMULATED EXPERIENCE OF THE 
FABRIQUES DE LAIRE, LOCATED IN ISSY AND CALAIS, FRANCE, OUR MODERN NEW 
YORK LABORATORY !S EQUIPPED TO WORK ON THE DEVELOPMENT OF YOUR FINE 


FRAGRANCES, AND INVITES YOUR INQUIRIES 


INC. 114.EAST 32° STREET, NEW YORK 16, N.Y.— TELEPHONE: MURRAY HILL 3-9957 
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at a cost 


his trio of truly-original fragrances for perfume, co 
logne, powder, talc and sachet provide the maximum of 


] 


distinctive character in long-lasting bouquets. 


Natal 
atalia .. .\*resh, flowery fragrance with a bewitch 
ing Oriental background. 


$12.00 per lb. or $1.00 the oz. 


( 
Vogue » « eA modern classic—as typical of Paris 
as the E:ffel tower. 


$12.00 per lb. or $1.00 the oz. 


a 
jay Jempo ... Light, sprightly fragrance 


which is luxuriously long-lasting. 


$10.50 per Ib. or $.90 the oz. 


ang nee a tie 
Samples for your own tests will be promptly furnished. 


Sols) <n le Yo 


COMPAGNIE PARENTO 


INCORPORATED 


HUDOSOR. N E W YORK 


COMPAGNIE PARENTO, LTD. 


| delaide Street, West Toronto Bs Ontario, Canada 
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lt pavs to go by the book! 


Naturally, this 


\ 


Names of the brands of fine cosmetics and 
the Private Brand Divi- 
Products are held in. strict 


book Is a “closed” one, 
toiletries made by 
sion of Avon 
confidence, 

they're 


) 
But, we can say names of great 


renown and their example is worth 
remembering. 

You, too. can gain the greater volume 
you are seeking on your established toilet- 
ries Ol cosmetics . ee Se introduce new ones 
without added plant expense on your part 


. by entrusting your production to Avon, 





Avon's position of leadership has beca 
gained by the most faithful observance of 
the highest quality standards. Your products 
are assured the expert attention which dis- 
tinguishes Avon's production of its own 
and other well-established private brands. 
Formula and product assistance of Avon 
specialists is available if you desire. Their 
knowledge and experience include every 
phase of cosmetics and toiletries production, 

Call or write Avon for complete informa- 
tion concerning the production of your own 
brands of toiletries and cosmetics. 





lt1074 WN. 


PRIVATE BRAND DIVISION 


30 ROCKEFELLER PLAZA 


Strategically located laboratories in Suffern, New York + Pasadena, California 
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NEW YORK 20 ie 


+ Montreal, Canada 
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FLOWER of the Month 
January — Carnation 
or Snowdrop 


February — Violet 
or Primrose 


oon a Oe oe ~ 





ee 


MAYBE 
YOU 
KNOW 


HIM... 





A ALTER ELLER was devoted to 
¥¥ Fritzsche Brothers long before he 
entered this firm’s service in 1938. In fact, 
he was one employe who planned his 
schooling in Pharmacy (B. Sc., Ohio State, 
Class of °36) in order that he might be 
qualified, ultimately, to join his favorite 
company’s staff. Understandable, indeed, 
was young Eller’s early ambition, for his 
father—one of Fritzsche’s all-time ‘‘greats” 
in the field of sales—was the late, much- 
beloved Jim Eller, whose shoes his son now 
capably fills. Many of the qualities that so 
endeared his father to his customers—a fine 
sense of humor, friendliness and warmth, 
scrupulous honesty—these are Walter's, too, 
and they stand him in good stead through- 
out his territory which presently includes 
parts of Ohio, Indiana, Kentucky and West 
Virginia. He’s been Manager of the Cin- 
cinnati branch office, his headquarters, since 
1941. A Registered Pharmacist in the State 
of Ohio, he is a charter member and past 
president of the Cincinnati Drug & Chemi- 
cal Association. Of the loves that enrich 
his family and social life, Walter gives top 
rating to his devoted wife, two sons and 
little daughter, with his affinity for golf, 
fishing and music playing a somewhat lesser 
role. 


RECOMMENDATION 
of the Month 


ARDENTAIRE 


Lovely, romantic, caressing 

ARDENTAIRE is a long last- 
ing, beautifully balanced 
floral bouquet, rich in lily, 
rose and jasmine, with a 
woody, resinous base and dif- 
fusive aldehyde top note. 
This is an exquisite new fra- 
grance for fine extracts or 
toilet colognes. Its price: 
$65.00 per pound; $4.25 for 


a trial ounce, 







ARE YOU manufacturing or 
contemplating the manufacture of any product 





in which there is some constituent that is ob- 
jectionably odorous? Is that odor detectable in 
the finished product? If so, we can offer you 
what is perhaps the most versatile, most suc- 
cessful odor neutralizer ever developed. NEU- 
TROLEUM is a powerful, low cost aromatic 
specialty that has proven its effectiveness in 
hundreds of technical products, completely 
neutralizing the most persistent and repellent 
odors. Products in which NEUTROLEUM has 
been successfully used include: Fly sprays, in- 
secticides, embalming fluids, printing inks, 
soaps, leathers, paints, textile chemicals, pene- 
trating and cutting oils, room deodorants, 
starch, bath products, waxes, sulphonated oils, 
janitors’ supplies, glues, polishes, metal clean- 


ing compounds and many others. Bad odor 


is a needless handicap to any product's sales 
. avoid it in yours—with NEUTROLEUM. 
Write us for details. 




























FOR PERFUMERS 
(Gee 


ERE is a list of proven successful fragrances 
suitable for all types of cosmetic work, offered at 
prices that many perfumers will find attractive. The 
introductory offer below will enable anyone interested 
in putting these compositions to a practical test, to 
do so at very little cost. Each item listed is a care- 
fully composed, finished fragrance, developed in our 
laboratories, ready for use with a minimum of 
manipulation necessary to adapt it to the product 
to be perfumed. 


FRITZSCHE BROTHERS, Inc. APPLE BLOSSOM 
N-369 
76 Ninth Ave., New York 11, N. Y. 
BOUQUET T-087 
Gentlemen: | attach $1.00 (check or M.O.) for which please send 
me, prepaid, '/, oz, bottles of each of the THREE perfume com DAPHNE H-507 


positions checked herewith 


FOUGERE M-349 
NAME 


GARDENIA 
TITLE BOUQUET 0-086 


COMPANY LAVENDER M-126 
ADDRESS RED ROSE K-215 


CITY SPICE L-132 
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PART OF STAINLESS STEEL VACUU 
FRACTIONATING UNIT, CLIFTON PLAN 


XPERIENCED HANDS tend the valves, gauges, thermostatic 

and automatic temperature recorders that control the opera- 

tion of this stainless steel fine vacuum fractionating unit in our ¢ lifton 
plant. So, too, with all the means of modern fractionation employed 
within the walls of this efficient factory, trained men of long experience 
in the highly specialized field of aromatic chemical production care 
fully supervise every operation, from raw material to finished oil, isolate 
or synthetic, thus assuring those who use these materials the finest 
products that human skill and advanced production techniques can 
possibly produce. Of those men directly in charge of the operation 
of this equipment in our plant, none has had fewer than 20 years of 
training and practical experience with our firm. All have records for 


ciiicient, aependabdie service OF which we are justiy proud. 
ff } lab] f whicl tly | 


FRITISCHE «;- &» 
naan pe , Ine. 


PORT AUTHORITY BUILDING, 76 NINTH AVENUE, NEW vom 11, 


BRANCH OFFICES and *STOCKS: Aflanta, Georgia, Boston, Massachusetts, *Chicago, Ulinois, Cincinnati, 
Ob Cleveland, Obio Los Angeles, California, Philadelphia, Pennsylvania, San Francisco, California, 
Se wis, Missouri Toronto, Canada and * Mexico, D. F FACTORY: Clifton, N. ] 
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I'VE GOT 
THE TONIC 
FOR YOU, 


T’S just the thing for little fellows like you who are pale, run-down and forever 
picking up germs. You won't mind taking it, either—it tastes so good! ... . Most 
doctors like to prescribe pleasant tasting medicines for their patients, especially for the 
smaller folks, because it makes medicine-taking so much easier. Which is probably 
one of the reasons our laboratories are busier today with pharmaceutical flavoring 
problems than ever in all our 83 years of flavor specialization. Logical, too, because 
the science of flavoring distasteful substances has kept pace with the drug industry’s 
every advance in medicinal research. Thus, for nearly every type of product developed, 
be it tonic, vitamin, sulfa, antibiotic, antacid or other, there is some flavoring additive 
now available that will make it more compatible for oral consumption. Our experience 
in this field might be helpful to you. Why don’t you write us? 


For GOOD TASTE 


eee 
° ° Established Rion 
in Pharmaceuticals Consult... ‘ Rg t T 1 & [ E oon 
nother . Ine. 
PORT AUTHORITY BUILDING, 76 NINTH AVENUE, NEW YORK 11, N. Y. 


BRANCH OFFICES and *STOCKS: Atlanta, Georgia, Boston, Massachusetts, *Chicago, Ulinois, Cincinnati, 
Obio, Cleveland, Obio, Los Angeles, California, Philadelphia, Pennsylvania, San Francisco, California, 
St. Louis, Missouri, “Toronto, Canada and * Mexico, D. F. FACTORY: Clifton, N. J 
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‘AROMATIC mareRIAS 


exclusive representatives for 
Tombarel Freres, Grasse 


- absolute supreme flower essences 
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- Surfine essential oils 


* resinoids 


Ks 4 


U i—7 
IN PER VME 


DA x SPECIALTIES! 


SdVOS GNV SDJILIWSOD 


PRODUCTS CORPORATION 
12 East 22nd Street 
Haw FecR® 1... Oi Ti 


IN CHICAGO: A. C. DRURY & CO., INC. © 219 EAST NORTH WATER STREET 
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The perfumer of yesteryear depended for his success solely 
upon striking a happily different combination of the age- 
old aromatic materials. Today many fragrance successes 
are designed and based on the unusual note of a newly 
discovered aromatic from the laboratory of the research 
chemist. Upon this start the perfumer, with his artistry and 
technical skill, will design a fragrance truly original in 
its beauty. For expert help in any perfuming problem, seek 
the advice of van Ameringen-Haebler, Inc. 


> 
. 








MANUFACTURERS AND CREATORS OF THE FINEST Pe 
e 
- 






° ' 
” Ameringen - Haebler, Inc. 





Sivisujsyivw 


West SF Rh STREET N E W ¥OrR « +9. 








PERFUMERY SPECIALTIES - ESSENTIAL OILS - AROMATIC CHEMICALS 


POLAK & SCHWARZ, inc. 667 Washington Street NEW YORK 14, (N.Y.) 
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For ease of use — For dependable results — For solving difficult problems 


Glyceryl Monostearate—Acid Emulsifying. For 
anti-perspirant—deodorant creams, lotions and 


. . 
ointments—all greaseless, medicated formula- 
Tegacid.... einen 


tions. If you don’t yet know about TEGACID, 
write for Complete technical data and formu- 
lae. 


T + Glyceryl Monostearate—Self Emulsifying. For 
edgin ee ee e @ neutral greaseless creams, lotions, ointments, 
suntan creams. 


Propylene Glycol Monostearate—Self Emulsi- 


Tegin Pp fying. For greaseless creams—brushless shave, 
e*eee# 


foundation, suntan: lotions—foundation, sun- 
tan, cosmetic stockings: ointments. 


Tegin alo a Glyceryl Monostearate—Non Self-Emulsifying. 


Used in conjunction with auxiliary emulsifiers. 


Lanolin Absorption Bases 
Protegin X ......Iso-lan 


For Creams. Lotions. and Ointments 


PRESERVATIVES ANTIOXIDANTS 
Esters of Parahydroxybenzo:c Acid PROPYL GALLATE ETHYL GALLATE 
TEGOSEPT M_ TEGOSEPT E TEGOSEPT P Inhibit Rancidity, Preserve Flavor in Edible Fats 


BUTYL TEGOSEPT BENZYL TEGOSEPT 


Complete Technical Data @ Formulae @ Available on Request. 


GOLDSCHMIDT 


CHEMICAL CORPORATION 
153 Waverly Place, New York 14, N. Y. 
SERVING INDUSTRY FOR A QUARTER CENTURY 


SALES REPRESENTATIVES 


BOSTON e CHICAGO ¢ LOS ANGELES e« ST. LOUIS * MONTREAL « TORONTO 
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ORIGIN OF A 
CLASSIC 





Centuries pale and civilizations pass . . . and from the rubble 
of time only the classics of art, literature, 
and human endeavor emerge to accept the challenge of 
the years. A classic “is”, because it endures . . . because 
its author understood the heart of a people and created 
an appeal that was universal and timeless. DEO Perfume 
Compositions are designed to help your fragrance product 
meet the inevitable test of time. More than 155 years of 
cumulative experience become an integral and founding 
part of each new compound and process . . . and 
formulate the universal appeal that creates 
a Perfume Classic. Consult D&O. 






(This turquoise-blue enamel oriental 
incense-burner is from the Ming Period.. 
1368-1643 ... and is a classic example of 
the famed workmanship of this era 





SCC Ra PEL) \ 
* emcee a 
OUR 155th YEAR OF SERVICE 


| DODGE & OLCOTT, INC. 


4 180 VARICK STREET e NEW YORK 14, N. Y. 
\ SALES OFFICES IN PRINCIPAL CITIES J 


a" ESSENTIAL OILS + AROMATIC CHEMICALS 


™~ PERFUME BASES + FLAVOR BASES + VANILLA_-~ 
he 
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Featuring 


ROSE MIEL FA-3545 


A powerful Rose odor with a honey 
character, giving excellent results 
in soap. 


AMBRALIA FA-1050 


All the natural richness of natural 
Amber, amplified by floral and 
woody notes specially selected. 





ROURE-DUPONT, INC. 


7 \ — = ESSENTIAL OILS, AROMATIC CHEMICALS AND PERFUME BASES 
= GENERAL OFFICES 


366 MADISON AVENUE, NEW YORK 17, N. Y. 


CHICAGO BRANCH LOS ANGELES BRANCH 
0 NORTH DEARBORN ST 5517 SUNSET BOULEVARD, HOLLYWOOD 





\ SOLE AGENTS IN UNITED STATES AND CANADA FOR 
4 ROURE-BERTRAND FILS et JUSTIN DUPONT 
Lc a y A GRASSE (A. M.) FRANCE ARGENTEUIL (S. & ©.) FRANCE 
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The translation of nature’s 
seductive fragrance into terms 
of modern commercial appeal 
has been met at Synfleur with a success 
that rivals alchemy. 

Such unique skill is the 
outgrowth of 65 years 
of unusually successful 
experience in the imaginative 
creation and development 
of the proper fragrance to fill 
any given need. 

Original compositions, 
aromatic bases and other 
necessary perfume 
materials available from 
Synfleur offer an exceptional 
opportunity for exactly the 
right choice. Our skilled 
Synfleur chemists will 
develop a fragrance 
especially suited for your 
purpose... do not hesitate 
to call upon them, now. 





Sy iT] / leu P° Scientiric LABORATORIES, INC. 


MONTICELLO, N. Y. 


ATLANTA « DETROIT « NEW YORK « HAVANA « RIO DE JANEIRO + MEXICO, D. F. 
Chicago «¢ Melbourne e¢ Burma e« Hong Kong e« Bogota « San Jose 
Ciudad Trujillo e Guayaquil « Guatemala City « Calcutta « Wellington 


Managua e Panama e Asuncion e Manila « San Salvador « Montevideo 
Founded ‘1889 by Alois bon Isakovics d 
CANADA: Herman & Leal + 637 Craig Street West +» Montreal, Quebec 
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ALBERT VERLEY AND CO., INC. 


472 W. Superior St., Chicago 10, Ill. 
114-116 E. 25th St., New York 10, N. Y. 


MEFFORD CHEMICAL CO. 


1026 Santa Fe Ave., Los Angeles 21, Calif 


ALBERT VERLEY AND CO., INC 


222 Front St., East, Toronto, Canada 





Representatives in all principal cities 
throughout the world 
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: ¥ i¢ AS 
by Albert Verley & Co. Inc., VO) 
adds a refreshing Springlike note 7 9 
{ i 
E . , J here You ¥ 
VER-POPULAR relative of the lilac and the privet, Forsythia, ‘ )/ ’ Doli, 
“the shrub of the golden bell,” is a gift originally from the Far East. Sy 


ie ' () 
of the flowering shrub in bloom. This new creation can be used as \/ 


Have p 

yy, M : 

: = fs / V4 ore Sceny, } 
Forsythia-Verley captures the delightful Springtime fragrance nal Cem gy | 






a base for a new blend — or as is, for cologne, creams, lipstick, and / 


other cosmetics. Its price is but $16.00 a pound. CL 
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Try Forsythia-Verley in your most significant formulas — and observe 
yw easily you achieve new, interesting effects. Write for working sample. 
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PHENOMENAL GROWTH OF ESSENTIAL 
OILS INDUSTRY IN CYPRUS 


URING the early stages of World 

War II, Cyprus was dealt a severe 
blow. Export of whole fruit—one of the 
island’s chief sources of income—was 
brought to a complete standstill. While 
many producers were throwing their 
hands up in despair, the quick-thinking 
firm of Lanitis Bros. accepted the chal- 
lenge and decided to treat the fruit on 
the spot for its essential oils. 

A close study of production in the 
U.S., on a tour of plants from coast to 
coast, gave Lanitis Bros. the lowdown 
on the essential oils industry. The finest 





Extractor equipment—Here is a corner of 
the modern plant for extraction of flower 
oils by means of volatile solvents. 


equipment to be bought in America was 
shipped over to Cyprus and a new in- 
dustry got under way. 

From disaster—a new wealth 
This industry has since developed 
phenomenally. 

Cyprus is essentially a citrus country. 
Annual production of lemons and 
oranges is estimated at 45 million and 
140 million fruits respectively. 

The essential oils produced are now 
exported to most countries in the world. 
Lanitis Bros. possess up-to-date equip- 
ment for the deterpenation of these oils. 
Soluble citrus essences, citrus oil ex- 
tracts and citrus pastes are also pro- 
duced by this firm and exported to soft 
drinks manufacturers, confectioners, 
candy and ice-cream manufacturers all 
over the world. 

Cyprus in flower 
In the warm Mediterranean climate, 
flowers and shrubs grow in profusion, 
wild or cultivated. Rose, thyme, sage, 
myrtle, bay laurel and orange blossom 
thrive in the perfect weather conditions 
of this beautiful island. 

Lanitis Bros. have vast plantations 
where they cultivate these plants es- 
pecially for their essential oils. Today, 
essential oils of Cyprus compare favour- 
ably with any in the world, and Lanitis 





General view of the Limassol plant of 
Lanitis Bros. Ltd. This plant is equipped 
with all the latest American-built ma- 
chinery and processes many million fruits 
and flowers every year. 


Bros. have achieved an enviable reputa- 
tion for supplying the very finest 
essential oils. 
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ESSENTIAL OILS 


Please contact our 
Sole Agents and Distributors 
for the United States 


, The Calvert Mills Co. 
Wy, 44 Whitehall St. N. Y.4 yf 
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Lanitis Bros. Limited, 


17 Roosevelt Avenue, Limassol, Cyprus 
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Our opal jars display to good advan- 
tage because they are exceptionally 
white and opaque. They can be sup- 
plied in a wide variety of sizes either 
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Contents 5 Oz. 
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Factory and Main Office: BALTIMORE 3, MD. «© New York Office: 40 W. FORTIETH ST. « Chicago Office: 1572 MERCHANDISE MART 
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BY MAISON G. pENAVARRE, F.A.L.C. 


Notes 


Temporary depilation, resulting 
from the use of a | per cent p.e.g. 
ointment ol (b-diethylamino 
ethoxy) phenylethyl ketone as both 
oxalate and citrate, followed its us¢ 
in scalp ailments according to Wil 
son, et al.—Scott and Lyon suggest 
the theory that a chemical chang« 
in the keratin of skin, hair and nails 
producing increased numbers of 
sulfhydryl groups, are the cause of 
dermatitis resulting from the use of 
modern detergents.—Cheilitis, that 
baffling eruption of the lips, so 
often believed to be caused by cos 
metics, especially lipstick, denti 
frices and related products, is now 
reported to be caused by drinking 
coffee It isn’t the heat of the 
coffee, but coffee as such, in one 
case reported by Lupton in the 
(rch, of Dermatol and Syphilol fon 
September—Innes, writing in the 
September issue of Soap concludes 
that D.C.M.X. is superior to hexa- 
chloraphene in’ germicidal soap 
where continuing activity after 
eight hours is required.—His veg- 
etable gums can be immediately and 
quickly dispersed in water with no 
clumping, according to a Brooklyn 
supplier.—In the 1951-2 Report 
from the Hormel Institute the me- 
tabolism and chemistry of “essen- 
tial fatty acids” is one of the im 
portant subjects discussed.—The 
Sugar Research Foundation has 
made organic sulfur derivatives of 
sugar with hydrogen sulfide .. . 
they claim the material is useful 
in permanent waving of hair—Ap 
ple pectin, according to Woolley, 
tested out seven years ago, is re 
ported to be a potential antime 
tabolite in the virus theory and 
treatment of spontaneous breast 
cancer in mice, at the International 
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Symposium on The Dynamics of 
Virus Infection held October 21-23 
at the Henry Ford Hospital in De- 
troit.—Flesch reports that the effect 
of selenium sulfide hair shampoo 
against dandruff and seborrhea is 
dependent on the inactivation of 
sulfhydryl groups by the sulfide. 
Butcher in the same issue of the 
]. Invest. Dermatol., October, 1953, 
reports on the fate of radio-active 
mono-iodostearic acid when applied 
to the skin of rats... It is mostly re- 
tained by the epidermis from which 
it is lost by shedding.—A new sup 
plier is offering experimentally, zine 
and aluminum benzoates . . . The 
zinc salt is somewhat soluble in cold 
watel give you any ideas? 

At the A. Ph. A. Convention in 
Salt Lake City last August, Veronica 
Conley gave another in a series ol 
papers on her surveys on the place 
of pharmacy graduates in the cos 
metics industry She reports, 
much as this writer has long 
claimed, that too often employers 
feel that pharmacy graduates don’t 
have enough chemical training. .. . 
Well, the average number olf s¢ 
mester hours devoted to chemistrs 
in colleges of pharmacy is 34, while 
some go as high as 47 hours, whil 
a chemistry major gets only about 
30 semester hours. 


Spice Antioxidants 


Chipault writing in the “Annual 
Report of The Hormel Institut 
1951-52” discusses the value of dif 
ferent solvents in extracting the 
antioxygenic factors in 12 common 
spices. He states: “when tested at 
concentrations equivalent to 0.2% 
of the ground spice most of the 
acetic acid extracts and several of 
the water extracts were more potent 








The Detroit News 


than the alcohol soluble fractions, 
while all the benzene and carbon 
tetrachloride fractions were _ less 
active However, more of the 
alcohol fractions exhibited con- 
centration factors higher than those 
of the other solvents only in the 
case of black pepper, and benzene 
only in the case of rosemary, while 
carbon tetrachloride was superior 
for extracting the antioxidants 
from bay leaves, chili, and cinna- 
mon. Water gave best results with 
allspice, marjoram, and white pep- 
per and was also very good with 
cinnamon. The water extract of 
black pepper was prooxygenic. 

“With marjoram, the nonpolar 
solvents (benzene and_ carbon 
tetrachloride) yielded inactive 
fractions and the highly polar sol 
vents (alcohol and acetic acid) gave 
fractions of low  antioxygenic 
potency. The antioxidants of this 
spice appear to be preferentially 
water soluble since the water ex- 
tract was appreciably  antioxy- 
genic. 


What’s A Polyol? 


This magazine and other trade 
journals oftentimes refer to use of 
a polyol in cosmetic preparations 
to retard drying out and to act 
as a plasticizer. Periodically some 
one will write in and ask: “What 
is a polyol?”’ A recent issue of the 
little house magazine published by 
the Atlas Powder Co., called Chem 
munique, has a very lucid ex 
planation and we quote its defini 
tion from the original: 

“Don’t let that word polyol floor 
you. It is just a quick way of say 
ing polyhydric alcohol, and the 
word has been kicking around in 
choosy chemical circles for years. 
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The 


Fifth 
Sense 


Since 1768, or nearly 200 years, the House of Chiris 





has dedicated itself to the Fifth Sense—the olfactive sense 
In the development of Essential Oils, Floral Absolutes, Chemical Isolates 
Synthetic Chemicals, and all of those creations and specialties 
which combine industrial aromatics with natural products 
and produce fragrance, the House of Chiris has a cherished history. 
Today Chiris maintains laboratories headed by experienced 
olfactive chemists who have available to them 
not only the ‘know how”’ of generations of Chiris chemists 
but also the research facilities of three continents 
and four modern laboratories located in: 
FRANCE—GRASSE & PARIS; GREAT BRITAIN—-LONDON;; 
BRAZIL—SAO PAULO and NEW YORK CITY 
Whether Essential Oils, Isolates, or combinations thereof, 
are used as fragrance constituents by the perfumery, 
soap, cosmetics, or allied industries, 


we are happy to be consulted. 


“Chemical Senses, page |, Moncrief—lists senses as follows 


sight, hearing, touch, taste, smell."' Note smell is listed Fifth 


ANTOINE CHIRIS <. 


220 EAST 23rd STREET, NEW YORK 10, N. Y. 
_ GRASSE * PARIS ° LONDON . SAO PAULO > 
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“Among your more common 
alcohols is methyl, or methanol, 
which you burn; and ethyl, on 
ethanol, which we formerly em- 
ployed to give substance to our 
bathtub gin. These are both mono- 
hydric alcohols (as differentiated 
from poly-hydric) and_ therefore 
don't belong to our polyol family. 


In the polyol family, the least com- 
plex member is ethylene glycol, a 
di-hydric; then comes glycerin, a 
tri-hydric; and there’s erythritol, a 
tetra-hydric sorbitol is a hexa- 
hydric alcohol, or hexitol, which 
is to say it has six hydroxyl groups, 
if you happen to be talking to a 
Greek chemist.” 





Questions & Answers 


1047: Stearic Acid in Cream 


Q. As a subscriber we would like to 
get the following information. For 
about fourteen years we have made 
a hair cream in which we_ use 
stearic acid. The difficulty is, if we 
use enough stearic acid to make it 
thick enough, then it will not easily 
pour out of the bottle and some 
times not at all. If we make it thin 
enough to pour easily then it is too 
“watery.” It occurs to us that there 
might be another ingredient we 
could use besides stearic acid that 
would give the desired “thickness” 
and yet pour more easily. If you 
know of such an ingredient, would 
you give us the name of it and from 
whom it could be procured. 


R.C.E., Louisiana 


1. Stearic acid has been used as a 
thickener in emulsions based on a 
soap emulsifier. Your problem may 
be in the kind of stearic acid you 
are using, for its composition VAIS 
considerably supplie rs 
You should make your test on one 
hind and stick with it. The prob 
lem of thickening you describe is 
fairly Homogenizing 
sometime partially reduces the vis 
cosity. Very often the thickness is 
the result of you) procedure, Too 
little stirring results ina thick prod 
uct and too much stirring causes a 
very thin product. 


1048: Dry Climate Hand Lotion 


between 


Com MAN, 


Q. We are located in the desert 
country, a section of the country 
with very low humidity all year 
round. The summers are very hot. 
and winters moderately cold. The 
sun is bright, and drying all of the 
time. When living back in Ohio, I 
made a hand lotion that was ex 
cellent for that section of the coun 
try, but is of little value here. What 
|! would like is the formula for a 
hand lotion, possibly heavily lanol 
ized, non-sticky, pleasant to the 
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touch, yet thin enough to flow from 
a bottle without shaking same. 
M.C.P., Arizona 


1. Why don’t you take the formula 
of the hand lotion you made in 
Ohio and adjust it with a little pol 
glycerine, propylene 
glycol, or sorbitol syrup to give you 
the additional moistening proper- 
ties required by the dry climate. As 


yol, Sii¢ h as, 


fo consistency, generally you can get 
a thinner consistency by agitating 
your emulsion for a longer period. 
If you care to send the formula you 
used, we will be glad to comment 
on it, 


1049: Chlorophyll Supplier 


Q. We are interested in the pro 
curement of colorless chlorophyllin 
extract, and are wondering if you 
could provide the names and ad- 
dresses of some sources of supply of 


this item. 1.C., Florida 


1. To our knowledge, there is no 
colorless chlorophyll and we can 
therefore give you no source of sup 
ply on that item. However, a pink 
variety is made; name and address 
of the manufacturer will be sent to 


you under se parate cover. 
1050: Imitation Lemon Flavor 


Q. I will appreciate very much if 
you can give me the quantative for 
mula for a thick emulsion contain 
ing gums tragacanth and 
with phosphoric acid and benzoate 
of soda. This for an imitation lem 
on flavor which contains q. S. pro 
pylene glycol, oil of lemon, water 
and artificial coloring. 


..W.W., Kentucky 


acacia 


1. We are glad to give you the fol 
lowing formula for an imitation 
flavor: 
1 (Lemon Oil I-2 ‘ 
(Polyoxyethylene soi 
bitan monooleate 6-28° 
B (Water, q.s. 100"; 


Mix A in cold and slowly, add B 
with stirring. It takes about 14° of 
polyoxyethylene sorbitan monoole- 
ate to completely solubilize 1°% 
lemon oil. So use proportionately 
less for an emulsion. 

Chis product can be thickened with 
a mixture of equal parts gum trag- 
acanth and acacia, to your desired 
consistency. It may take a Yo per 
cent of this mixture or as much as 
2 per cent, depending on how thick 
you want the emulsion. Phosphoric 
acid is added to give the product 
the tartness equal to lemon juice. 
Since these emulsions tend to 
cream, a shake well label is always 
used. 


1051: Antiperspirant Container 


Q. We are formulating an anti- 
perspirant and deodorant cream us- 
ing aluminum salts. We intend to 
package this product in an alumi- 
num or tin container, and are anx- 
ious about the possible inter-action 
which may take place on storage. 
We wondered, therefore, if you 
know of any antiperspirant othe 
than the aluminum salts normally 
used which will solve our problem, 
but still remain effective in stop 
ping or checking perspiration. 


].T.H., England 
1. It would be 


anti pe rsprrant 


our opinion that 
made with alumi- 
would react with an 
aluminum container but possibly 
not with a tin container. The only 
antiperspirant n- 


num salts 


reasonably safe 
vredient other than aluminum salts 
are the salts of zinc. These are quile 
caustic when used as the chloride 
and fairly toxic as the sulphate but 
occasionally used as the acetate. 
Why must you package ina metal 


container? 
1052: Hair Tonic Formulation 


O. Would vou be so kind as to 
suggest amounts of the following 
ingredients to incorporate in for- 
mulating a hair tonic; isopropyl 
alcohol, oleic acid, lactic acid, re- 
sorcinol, natural oil cade, thyroid 
powder. Any additions suggested 
will be accepted. Thank you for 
your prompt attention as time is of 
essence. N.E., Texas 
1. Jt is very difficult to make sug 
gestions to you on the formula men- 
tioned on your postal card because 
ve do not subscribe to the use of 
oleic acid as it has no place in such 
a product; neither has thyroid pow- 
der. We would suggest that you go 
to the main library in your city and 
look through the cosmeti 
for the data you require. 


books 
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o2 SYNTOMAT 
EMALDENE 


... a lasting fragrance 
of real appeal . 


at $16 per Ib. 
1.25 per oz. 


EVERDENE 


... a perfume oil blend 
which is ever popular . 


MAXINE 


...a bouquet with maximum 


at $12 per Ib. 
1.00 per oz. 










move 
IC SAMPLER 


... check, test and prove 

to yourself any or all of 

the three SYNTOMATIC 
SAMPLER suggestions herein 
listed. Prove them for 

quality, effectiveness and 


for economical application... 


floral character at $22 per ib. e 
1.50 peroz. f+ *, 
vp P.S. for that matter... should 
YNTOMATIC you want a blend for a particular 
v 






SYNTO 


CORPORATI 


& 
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January, 


* purpose... you need but ask... 


114 EAST 32nd ST., NEW YORK 16, N. Y. 
+ MUrray Hill 3-7618 


The American Perfumer 





THE AMERICAN 


PERFUMER AND ESSENTIAL OIL 


1954 


REVIEW e JANUARY, 


A Walk in “No Man’s Land” 


True scientific developments will continue to come from 
borderline contacts between cosmetics and specialties such 


as dermatology, endocrinology, bacteriology and others* 


DR. EMIL G. KLARMANN 


ROM times immemorial almost up to 
the beginning of the present century, the bulk of cos- 
metic preparations served substantially the purpose of 
covering the skin with pigment and color. The applica- 
tion of such make-up was carried out twenty centuries 
ago with the same intention as professed in a modern 
piece of advertising copy, viz. “to impart a glow to the 
skin.” Ovid, the Roman poet who lived at the turn of 
the eras says it this way in his Ars Amatoria: “Sanguine 
quae vero non rubet, arte rubet” which could be trans- 
lated freely to read “Art will impart a glow to the com- 
plexion if real blood won't do it.” This does not mean, 
of course, that the Roman woman of Ovid's days was 
not familiar with what we would call today a line of 
treatment cosmetics, compounded from more or less 
rational formulas. Parenthetically speaking, even the 
virtues of lanolin were known then as shown by Ovid's 
reference to “oesypum” described as the “juice drawn 
from a sheep’s unwashed fleece.” But again bridging a 
gap of twenty centuries, Ovid’s dictum as to the even- 
tual effect of age upon the complexion has had con- 
siderable validity until quite recently. In his poem “De 
Medicamine Faciei” he has this to say, with lofty resig- 
nation: “Age will ravage beauty, and the lovely face 
will be ploughed by wrinkles. The time will come when 


*Address of medalist before Society of Cosmetic Chemists, December 10, 
1953 “s 
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it will hurt you to look in the mirror, and the result- 
ing grief will become a second cause of wrinkles. But 
goodness suffices and long endures, and love thrives 
upon it through the years to come.” 

It is only in the very recent past, that one begins to 
see reasons for abandoning this age old doctrine of 
veiled despair in spite of its concomitant message of 
noble consolation. We are showing an unwillingness to 
accept the finality of aging in general; incidentally this 
has brought into being an entirely new medical spe- 
cialty, geriatrics, whose ultimate aim it is to find ways 
and means of delaying or suspending the symptoms of 
age within the human body. However, we are interested 
here in the very special phenomenon of the aging com- 
plexion which emerges as a problem in the border area 
between cosmetics and endocrinology because, as is now 
known, hormones in general and sex hormones in par- 
ticular are vitally involved both in the causation and 
in the control of this phenomenon. 


Effects of Estrogens on the Skin 


By way of a brief summary of published information 
the following effects of the application of estrogens to 
the skin may be emphasized: 

1. a demonstrable proliferation of the epithelium 
takes place in the older skin whereas in the case of a 
1954 
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younger skin (under 30) there is no histological change 
in the epithelial structures (1); 


9 


2. there is an alteration in the electrolyte and watei 


which favors tissue hydration, possibly 
through sodium retention; 


metabolism 


3. a vaso-dilatation occurs causing an increase in the 
capillary circulation, probably due to the release ol 
acetylcholine which is equivalent to parasympathetic 
stimulation (2) ; 


1. there is a demonstrable increase in skin elasticity 
(3). 


The utilization of these findings in the correct formu- 
lation of hormone preparations is in the domain of the 
cosmetic chemist so long as he is constantly aware of the 
need for the limitation of the effectiveness of his prod- 
uct to a capacity for producing purely local dermovas- 
cular changes. Where the character of the estrogenic 
substance, or its concentration, or its mode ol absorp- 
tion is such as to suggest the likelihood of systemic ac- 
tion one leaves the domain of the cosmetic chemist and 
enters that of the endocrinologist or dermatologist, o1 
both. Therefore, it would that the proper 
delineation of this border area should result from the 
collaboration of the latter two specialists with the cos- 
metic chemist. 


follow 


It has been assumed right along, and for entirely 
logical reasons, that the size of the dose was solely in- 
volved in determining the character of the effect, i.e. 
local or systemic, regardless of whether the estrogenic 
substance is a steroid hormone or an “unnatural” or- 
ganic synthetic. This factor alone suggests great care in 
the formulation of hormone or estrogenic cosmetics. 
However, there are some recent indications to the effect 
that it should be possible to produce strictly dermovas- 
cular changes without sequelae (4). ‘This 
would have a twofold advantage: (a) it would permit 
the study of the cosmetic effects of higher concentra- 


system 


tions than permitted with substances of potential sys- 
temic action, and (b) it would help to eliminate the 
ever present psychological factor of a risk of possible 
systemic action no matter how little justified its assump- 
tion would be in the case of a correctly formulated 
estrogenic cosmetic product. Incidentally, these indica- 
tions might well challenge the organic chemist to re- 
view the relationships between the chemical structure 
and the pharmacological action of the different series 
of the synthetic estrogens, with the view to arriving 
at configurations possessed of a maximum of dermo- 
tropic and a minimum of gonadotropic action. 

Reverting to the question of the dosage-response rela- 
tionship, there is good reason to conclude from experi- 
mental data obtained on animals that with respect to 
the proliferative response of the epidermis, there exists 
an optimal stimulative range of dosage; if this range 
is exceeded to any marked degree the proliferative effect 
is inhibited, and even atrophy of the epidermis may 
ensue. 

A matter of considerable interest to the cosmetic 
formulator is the effect of the vehicle. Application of 
the steroids in alcoholic solution favors systemic ab- 
sorption; organic solvents such as eucalyptol are said 
to be even more effective in this respect. Formulations 
employing substantial proportions of lanolin, petrola- 
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tum, etc., tend to suspend the tendency to systemic ab 


sorption and to enhance topical action. 


Problems of Controlling Hair Growth 


To touch upon another subject in our no-man’s land, 
there is still the proverbial million (or probably a mul- 
tiple) waiting for the person who solves the problem of 
controlling hair growth. There is no doubt that many 
if not all of the members of the symphony of endocrine 
glands participate in the quantity and quality of han 
distributed over the entire body, The gonads, the thy- 
roid, the adrenals and the anterior pituitary are the 
truly important instruments in this orchestra. Let me 
hasten to add that there is no complete unanimity of 
scientific opinion here; there are some authorities who 
believe that the growth of the hair of the scalp (also 
that of the eyelashes and of the eyebrows) is not affected 
by hormones. Yet it is true that the growth of such hain 
is disturbed in certain cases of endocrine disorders, and 
this would certainly point to endocrine factors in 
fluencing hair growth. But so called “sexual hair,” i.e. 
hair on the face, chest and abdomen is definitely as- 
sociated with the activity of the sex glands; and while 
the growth of such hair in the male is considered a 
mark of virility, hypertrichosis in the female poses a 
real problem because of the multiplicity of possible 
causes, both physiological and pathological. Of course, 
rational management of hirsutism in the female should 
be in the hands of the endocrinology minded derma- 
tologist rather than in those of the cosmetic expert. But 
it behooves the latter to keep his eyes open on the gen- 
eral developments in the matter of hair growth and of 
its control by endocrine factors as there are indications 
that this field might become one of direct interest to 
cosmetic chemists. 


indrogenic and Other Hormones 


It should be added in passing that new and signifi- 
cant data have been obtained also in reference to the 
skin effects of androgenic hormones. However, an even 
superficial treatment of this matter would by far exceed 
the framework of this presentation, 

It is noteworthy that steroids other than those of the 
sex-hormone variety have an effect upon the skin, ‘Thus 
local application of cortisone to the skin of the rat has 
been found to produce thinning of the epidermis, 
atrophy of the sebaceous glands and a reduction of the 
collagenous tissue of the dermis (5). While it may not 
be altogether proper to contrast experimental findings 
obtained on animals with clinical findings obtained on 
human patients it is nevertheless worth noting that 
hydrocortisone (or Compound F) applied externally in 
an ointment has been found to be of definite value in 
the management of several skin disorders, including 
that of atopic dermatitis. This would tend to indicate 
a considerable difference between the dermal effects of 
cortisone and hydrocortisone respectively, and would 
suggest an inquiry into the latter’s possible usefulness 
for the non-pathological skin. 


Acne Vulgaris 


Another matter comes to mind in the no-man’s land 
between cosmetics and the other specialties, viz. the 
perennial problem of acne vulgaris. This, too, is of 
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primary interest and concern to the dermatologist. Yet, 


how many cases of acne actually seck competent medi 


cal advice and treatment? Is it not true that many ol 


the young people in their teens choose to do nothing 
about it, and that some eventually end up with a 
psychological trauma or an interiority complex as a r¢ 
sult of this inaction? Yet, it is known that a compara 
tively keratolytic 


agents plus proper attention to diet and hygiene has 


easy symptomatic treatment with 
been quite effective in many cases of the acne ol adoles 


cence. Here the informed cosmetic tormulator may be 
of real help without encroaching upon the derma 
tologist’s domain. 

While in the physician’s hands the roentgen ray has 
been a potent tool in dealing particularly with the 
more recalcitrant cases of acne, ultimately its rational 
treatment will probably be based upon a complete com 
prehension of the relationship between acne and the 
steroid hormones whose systemic imbalance seems to be 
the primary acnegenic factor. 

While preparations containing either natural estro- 
genic hormones or synthetic estrogens have been used 
successfully on several occasions in the management ol 
adolescent acne some clarification appears to be needed 
of certain findings reported in the recent past accord- 
ing to which the synthetic diethylstilbestrol] 


(dilaurate) was much more effective in the case of mak 


estrogen 


patients (7) while natural estrogenic substance (con 
jugated) seemed to give equally good results in both 
sexes (8). In any case here is another field of potential 
interest to the cosmetic expert who by skillful combina 
tion of the tried keratolytic and astringent ingredients 
with the right types and doses of estrogenic hormones 
or hormone-like substances might formulate products, 
still substantially in the cosmetic category, which would 
be of great benefit to the inarticulate young sufferers 
from the disfiguring and discouraging symptoms of this 
wide-spread affliction of adolescence. Here, too, there 
is work to be done by the organic chemist in the syn 
thesis of more effective anti-acne compounds, with the 
tried and proven synthetic estrogens as a point of de 
parture, 


Veteorology and Cosmetics 


In our roamings in this no-man’s land of ours we now 
come upon another rather unexpected border area, viz. 
between—of all things—meteorology and cosmetics. Yes, 
it is true, the beauty of milady’s complexion depends 
considerably upon the weather. It’s all there, well docu- 
mented with tables and charts and weather data (9); 
and the famed English complexion which thrives in the 
moist climate of the British Isles is no longer either a 
myth or a pretense. It now appears that the degree of 
moisture in the air has a direct effect upon the smooth 
ness, the softness and the suppleness of the skin, the very 
qualities which the cosmetic chemist is bound, upon an 
unsworn oath, to uphold, to protect and to defend. Of 
course, as to the weather, the situation has changed 
somewhat Mark ‘Twain's time when everybody 
talked about it, but nobody did anything about it. Now- 
adays, we are doing quite a bit about the weather, what 
with our elaborate heating and airconditioning sys- 
tems in homes and in offices, and even in our auto- 
mobiles. Except for rain making, we still cannot manip- 


since 


ulate the weather outdoors, but we may be able to do 
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this too some day, particularly if spurred on by the 
cogent need of protecting the beauty of our women. 
But there is one point which we do neglect in most 
cases of indoor weather control and that is proper hu- 
midification. No matter how comfortable we may be in 
a warm room when it is freezing outdoors, or in a cool 
ofhce when outside the asphalt melts, we usually fail to 
insure an optimum of humidity. Here the cosmetic 
chemist has stepped into the breach effectively by for- 
mulating a series of creams and lotions which by virtue 
of their humectant will help prevent the 
rapid drying of the skin that would supervene if the 
relative humidity were low enough to sneak up and 
steal the precious moisture from the unwary 


characte 


com- 
plexion. And so, in addition to the dermatologist and 
the endocrinologist the cosmetic chemist should now be 
on speaking terms with the meteorologist and inci- 
dentally with the heating and air-conditioning en- 
gineer, by way of coordinating all efforts to protect 
feminine pulchritude through the establishment of 
proper environmental climatic conditions., 

Indeed, moisture is the thing, these days. It seems to 
be even more important for the skin's suppleness than 
saturation with and otherwise 
(10). The ubiquitous H,O is coming into its own at 
last. But the cosmetic chemist’s art and skill are needed 
to make it do its best work on milady’s behalf. With the 
aid ol 


oils unguents, rare o1 


skin retains water from 
within, and with humectant cosmetics it is safeguarded 
from without. The hoped for result is the moist bloom 
of a petal smooth complexion. And the faithful users 
of our products will be the ones to judge whether the 


hormone cosmetics hei 


experiment confirms the theory, whether the perform- 
ance fulfills the promise. 

Perhaps it is not necessary to stress that this presenta- 
tion makes no claim whatever to completeness of 
coverage of any particular subject or of any group of 
There is a great deal more that could have 


been said by way of elaborating the themes touched 


subjects. 


upon but briefly and, of course, there are many themes 
which have not been considered at all. Thus there is 
the still controversial the dermal effects of 
lipoid soluble vitamins, a subject on the borderline of 


issue of 


cosmetics and nutrition, or the fascinating problem of 
reduction of the sensitization potential of certain cos- 
metic materials by chemical modification of the “active” 
part of their structures, from the border territory of 
cosmetics and allergy; the area of contact between cos- 


metics and bacteriology is of vital interest to the student 
of perspiration and odor control, while the problems 
of sunburn preventives are being solved in the territory 
between cosmetics, physics and dermatology. These few 
selected examples may suffice to illustrate the spread 
and ramification of modern cosmetic science; they also 
indicate the catholicity of which the 
metic chemist must possess in order to apply the rele- 
vant information obtained by other disciplines, for the 
benefit of his own specialty. However we have to be 
content here with but a brief reminder of these facts; 
please remember that we are taking a promenade in 
no-man’s land, we are not surveying the territory. 


interests cos- 


Counteracting Age 
But let us now take another look at that doctrine of 


the need for a resigned acceptance of the inevitable 
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effect of age upon the complexion with which we 
started out on our walk. If age is allowed to have its 
way without any intelligent interference on the part 
of the informed woman it will surely take its toll of the 
skin in several respects. There will be a growing tend- 
ency to dryness and thinness, to a loss of elasticity, and 
ultimately to furrowing and wrinkling. There will be 
a gradual reduction in the dermal capillary circulation 
with an accompanying retardation of the activity of 
the all important sebaceous and sudoriparous glands 
which help keep the younger skin lubricated and 
humidified. But the cosmetic chemist can even now 
furnish the means of combating and overcoming the 
erosive damage of which that clumsy vandal “Time” 
is capable. If we can obtain a constructive cooperation 
on milady’s part we can inform her, in turn, that it is 
possible to delay the appearance of the tell-tale signs 
of aging by many years, and to retain the freshness of a 
younger look long alter the age of which this younge) 
look would have been typical under normal conditions, 
i.e., unaided by cosmetic skill. 

We are all aware that owing to the rapid strides made 
in the recent past in all scientific fields, as applied to 
medicine, sanitation and other pertinent disciplines, 
the average age of our population has been increasing 
at a fast rate. If we are to believe certain predictions 
we may expect in only 25 years to have in this country 
around 60 million people 45 years and older. There- 
fore, is not this the moment to intensify our collabora- 
tive work with the dermatologist and endocrinologist so 
as to make a joint cosmetic contribution toward letting 
our fellow human beings enjoy not a riper old age but 
a longer prime of life? 
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The Voice of Experience 


I t is not uncommon to meet sales executives who have 
almost fanatical confidence in their experience. They 
are convinced there is no substitute for experience. 
‘These men are the men who came from the ranks of 
the field staff. It therefore must follow that only a man 
with fifteen years “on the road” can succeed in sales 
management. 

Don’t you believe it experience may be helpful, 
particularly if we learn anything from experience and 
if we are willing to unlearn some things we learned 
while in the field. There are quite a few competent 
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sales executives who are doing a job with but little 
actual selling experience in the field. ‘They do what the 
man of experience fails to do. They study and they 
think. The voice of experience too frequently relies 
on his intuition and his ability to “play by ear’ o1 
what we call in medicine “empiricism.” Such a man 
can be outsmarted by the new students of the art. 


Robert A. Hardt. 


Reliable Competence 
W HEN employers are faced with a choice between 


unreliable brilliance and reliable competence,” 
they choose the latter, according to Walter A. Lowen. 

Some of the characteristics which employers prize 
most are: 

1. Know what you want to do. 

2. Reliability, under which comes punctuality, neat- 
hess, stability, etc. 

3. Be in love with your work, able to forget time and 
enjoy every moment. 

!. Good humor, which includes cooperativeness, con- 
tagious enthusiasm and the ability to accept correction 
gracefully and then reform. 

5. Good manners—‘‘simply thoughtfulness of others.” 

6. Be big, immune to petty squabbles and bickering. 

7. Possess initiative, “which is absolutely indispens- 
able to success” and includes persistence, alertness and 
‘a willingness to argue but never to the last ditch.” 

8. Study and understand human nature. Be inter- 
ested in people, ask advice and remember that “a good 
leader is a good listener.” 

9. Be profit-minded for your employer and give him 
more than his money’s worth. “The wise employe 
strives to be worth twice what his employer pays him.” 


A lot of trouble in this world is caused by combining 
a narrow mind with a wide mouth.—Houghton Line. 


Cosmetic Excise Tax Collections 
OSMETIC excise tax collections for the years of 
1951 and 1952 and also the collections for the 

months of 1953 so far issued are given in the table 
following: 


1953 1952 1951 
January $13,123,480 $11,547,853 $12,255,363 
February 13,859,961 14,338,420 12,867,842 
March | 7,805,077 7,248,879 8,534,569 
April 9,236,101 8,218,865 5,746,348 
May 9,286,470 9,174,622 9,293,461 
June 8,875,000 8,253,649 8,622,275 
July 9,996,000 9,357,443 8,901,311 
August 5,964,000 8,849,488 10,252,706 
September 370,000 8,523,241 7,698,854 
October 8,439,370 9,365,932 
November 7,878,976 8,916,488 
December 10,432,117 8,974,245 


It will be noted that cosmetic tax collections begin- 
ning with September are much lower than normal. This 
is due to the change in the system for collecting these 
taxes on a quarterly rather than on a monthly basis and 
does not mean that sales of cosmetics were less than usual. 
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Sixth medal award, a program of timely a ” a 
. 
ai 
scientific papers and the renewal of 


old friendships featured annual meeting 


President Paul G. |. Lauffer presents the prized S. C. C. medal fo Dr. E. G. Klarmann 
while Mrs. Klarmann smilingly manifests her unqualified happiness and admiration. 


S.C. C. Honors Dr. Emil G. Klarmann 


SPLENDID program of — technical Secretary, Robert . Kramer, Evans Chemetics Inc. 
papers; the renewal of old friendships and the making Treasurer, Moody L. Crowder, Pond’s Extract Co. 
of new ones by leading chemists in the cosmetic in- Directors: Miss Ruth R. Bien, Good Housekeeping 


dustry; and the presentation of the well earned award magazine and Thomas R. Farrell, Drug & Cosmetic 
of the Society’s medal to Dr. Emil G. Klarmann _ Industry. 
characterized the annual meeting of the Society ol 


Cosmetic Chemists at the Biltmore Hotel, New York, Papers Presented 

December 19, 1953. Lhe following papers were presented: “The Effect of 
Officers elected for the coming year are: Physical Factors on the Formation of Cosmetic Emul 
President, Donald M. Powers, Warner-Hudnut In sions” by G. L. Stanko, W. C. Fiedler and G. J. Speran- 
President-Elect, Kenneth L. Russell, Colgate-Palm- dio, Purdue University College of Pharmacy; ‘‘Poly- 

olive Co, vinylpyrrolidone: a Useful Adjunct in Cosmetics” by 


Edward Plaut, chairman of the board of 
Lehn & Fink Products Corp. and all of its 
subsidiaries, whose interest in higher edu- 
cation, especially at the Columbia College 
of Pharmacy, is well known, and Joseph 
Keho, president of Dorothy Gray Inc. and 
former president of the Toilet Goods Assn. 
were among the many notables at the 
meeting. Mr. Keho is shown at the extreme 
left and Mr. Plaut at the right. Others in 
the group are Miss Helene Reed, Pierre 
Deleamont and Miss Helen Van Slyke. 
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Speakers at the technical sessions: Alex Post, E. M. Burdick, Miss Hazel Bishop, Dr. Lester Conrad, Norman Ishler, H. L. Sanders, 
G. J. Sperandio, and H. A. Shelanski. 





A small part of the large gathering that came from all parts of the country for the meeting, snapped enjoying refreshments 
before the luncheon. Good spirits—psychological as well as physical—reigned supreme and as a result everyone had an 
enjoyable time. 


H. A. and M. V. Shelanski, Industrial ‘Voxicology Lab 
oratories; “Chromatography and its Application to the 
Essential Oil and Cosmetic Industries” by Alex Post, 
Polak’s Frutal Works; “A Method tor the Semi-Quanti 
tative Analysis of Lipsticks” by Hazel Bishop, Hazel 
Bishop Laboratory; “Alkylolamides in Shampoo Formu- 
lation” by H. L. Sanders and E. A. Knaggs, Ninol Lab 
oratories; “Newer Concepts of Lanolin Composition” 
by Lester I. Conrad, American Cholesterol Products 
Inc.; “Guiding Technical Research by Consumer ‘Test 
ing” by Norman H. Ishler, General Foods Corp.; and 
“Chlorophylls in Cosmetics” by E. M. Burdick, Strong, 
Cobb & Co. 

\t the luncheon the speaker was Walter Horvath, 
sales consultant, who offered suggestions on how to sell 


an idea. 
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In the evening following the usual reception the an 
nual banquet was held at the conclusion of which Dr. 
Everett G. McDonough, who served as toastmaster in 
troduced Maison G. deNavarre who spoke on “Emil 
G. Klarmann, The Man.” At the conclusion of his in 
formative address in which the career of Dr. Klarmann 
was traced Dr. Louis Schwartz was introduced. In an 
interesting and telling way Dr. Schwartz who took: as 
his subject “Dr. Emil Klarmann, His Achievements” 
pointed out the significant services that the medalist 
had rendered to the cosmetic industry. Following this 
President Paul G. I. Lauffer presented the Medal to 
Dr. Klarmann. 

In his acceptance speech Dr. Klarmann reviewed the 
methods employed by makers of cosmetics in the years 
following the turn of the century. He also paid tribute 
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to the pioneering spirit of the managements of a few 
companies who were first to recognize the need for plac 
ing development, production and quality control op 
erations on a scientific basis and who invited bona fide 
scientific personnel to join them in doing this. 

With his usual modesty Dr. Klarmann also paid trib 
ute to his coworkers over the years at the Lehn & Fink 
laboratories when he stated that he wished it to be un 
derstood that he was sharing the honor that had come 
to him with them. A few of the friends and coworkers 
in that category were named by him. He also paid espe 
cial tribute to Dr. Edward Plaut, president of Lehn 
& Fink Products Corp, whose foresight, wisdom and de 
termination were a source of inspiration to him ove 
the years. Dr. Klarmann then presented his thoughttul 
paper “An Excursion Into No-Man’s Land” which is 
published elsewhere in this issue. At its conclusion he 
was roundly applauded; and then the officers for 1954 
were installed. 

Ihe complete success of the aflair was due largely to 
the work of President Paul G. I. Lauffer; the Dinne 
Committee composed of Walter Wynne, chairman and 
Christian Wight, James H. Baker and Robert A. Kra- 
mer and also to the committee chairman. These were: 
Program, Edward Sagarin; Membership, George G. 
Kolar; Publicity, Savery F. Coneybear; Entertainment, 
Walter Wynne; Publications, Maison G. deNavarre: 
Medal Award, Thomas R. Farrell; Library, Sabbat 
J. Strianse and Executive, Sol D. Gershon. 


New Concepts of Lanolin Composition 


fP'HE composition and structure of lanolin and _ its 

components have evaded clucidation, although 
many intensive analytical studies have been carried out 
over the past fifty years. As a result of recent chemical 
investigations, new concepts of lanolin composition 
have been developed which help to explain some 
of the unusual properties and behavior of the substance. 

A clue to the understanding of lanolin chemistry 
lies in the presence in that substance of substantial 
percentages of hydroxyesters. The nature of these esters 
is commented upon and analytical data are presented 
to substantiate the outline of lanolin composition 
which is described. ‘The data are compared and corre 
lated, when possible, with similar information obtained 
by various investigators. 

Possibilities for inducting chemical variations in lan- 
olin are discussed. Research in the development of new 
products continues at an accelerated pace, due to a 
better understanding of the complex nature of lanolin 

fbstract of S.C. C. pape by Lester I. Conrad 


Guiding Technical Research 


ty PICALLY the researcher engaged in improving 
old products or developing new ones is guided by 
certain accepted standards of quality. These standards 
have evolved over a period of years of experience in the 
industry and are based on such factors as convenience, 
storage stability, characteristics of other successful prod 
ucts, and other factors. 
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While this type of consideration must be carefully 
observed, the finished product will fail unless it meets 
with a high degree of consumer acceptance. When 
new odors, tastes, flavors or textures are created, it is 
almost impossible to predict consumer reaction with- 
out recourse to a suitable sample of consumers. 

\ relatively inexpensive form of consumer testing 
can be utilized to guide technical research. Many of the 
criteria for obtaining a satisfactory sample have been 
established by workers in the fields of statistics and 
marketing research. Size of the population sample in 
particular has been found to be of utmost importance. 


PR cea ee 


Dr. Paul G. |. Lauffer, retiring president; Dr. Donald H. Powers, incom- 
ing president; Dr. Kenneth L. Russell, president-elect; and Edward 
Sagarin, program chairman. 


} ; 
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Dr. Donald H. Powers, A. A. Schaal, Miss Ruth R. Bien and Mr. and 
Mrs. Moody Crowder enjoy a tete-a-tete at the president's reception. 


n 


Henry Eickmeyer in his usual methodical way reads significant data 

to Dr. Lester Conrad and Julius Garfield to prove that a rosy future 

dies ahead of the cosmetic industry. Miss Hazel Bishop substantiates 
his opinion. 
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Fred Shoninger tells Maison G. deNavarre that a reduction or elimina- 

tion of the cosmetic excise tax seems assured. Dr. Sol Gershon listens 

with interest while Mrs. Shoninger, Mrs. Gershon and Mrs. deNavarre 
discuss other matters. 





Robert F. Schuler admires the handsome George G. Kolar while Irving 
; Bennett listens to on anecdote by Dr. A. B. Pacini. 


Stephen Capkovitz spins a timely yarn to the evident enjoyment of Dr. 
Everett Saul, William Egan and J. S. Brace. 


Mr. and Mrs. Walter Taylor and Mrs. Ray Reed appear to share Ray 
Reed's enjoyment of a soft drink. Dr. Levine and Dr. Victor Fourman 
seemingly are indifferent to the unusual procedure. 











Reproducibility of results provides a usetul measure ol 
reliability of sampling techniques. 

Real economies in technical research time can_ be 
effected when consumer data are used to guide the re 
search at each important step of development. Thx 
best type and level of texture, flavor, aroma, or scent 
are excellent examples of the kind of information 
which is best determined by consumer testing. 

Obviously, not all decisions can be left to the con 
sumer, A proper balance between research judgment and 
consumer guidance is essential. A practical scheme is 
described by the author, using the benefits of consume) 
opinion in addition to the normal day-to-day evalua 
tion of research progress.—A bstract of 8. C. C. paper by 
Norman H. Ishleyr. 


Alkylolamides in Shampoos 


ste aaes have become an increasingly im 

portant component of present-day shampoos be 
cause of their unique combination of properties which 
includes thickening action, foam stabilization, clari 
fying power, and low eye irritation. Certain types also 
exhibit interesting pearlescent and opacilying effects 
in liquid cream shampoos. 

Data are presented showing the viscosity curves of alky 
lolamides in both lauryl sulfate and alkyl aryl sulfo 
nate solutions. A novel foam-testing apparatus foi 
shampoos is described with which the effect of alkylo 
lamides on foam stability can be measured quantita 
tively.—A bstract of S. C. C. paper by H. L. 


Ek. A. Knages and O, FE. Liman, 


Sanders, 


Cosmetic Emulsions 


rw has been made of different methods used 

in preparing cosmetic emulsions and the eflect that 
variations in procedure have on the stability of the 
products. A simple emulsion of mineral oil, lanolin, 
and cetyl alcohol was prepared by seven different meth- 
ods with variations in the order of mixing, tempera 
ture at beginning and end of mixing, the speed ot 
stirring, and the type of stirring; and the resulting 
products were compared with respect to the following 
properties; viscosity, surface tension, specific gravity, 
pH particle size distribution, per cent of creaming, and 
overall stability. These properties were measured im 
mediately after mixing and after various intervals ol 


aging. Photomicrographs and calculated data are pre- 


a] ra) 


sented to indicate that the viscosity of emulsions is 


A. L. Ritch greets an old friend E. Tilly while Dr. Oliver L. Marton and 
Dr. M. A. Dittmar look on approvingly. 



















































definitely atlected by the manner of mixing and that 
both particle size and particle distribution vary accord- 
ing to the method of procedure. Indications are that 
the method of mixing may be a controlling factor on 
the stability and shelf life of cosmetic emulsions.- 
{bstract from an S.C. C. paper by G. L. Stanko, W. C. 
Fiedler and C. J. Spevandio, Purdue School of Phar 


macy. 


Polyvinylpyrrolidone 


bine use of polyvinylpyrrolidone as a plasma extender 

has been covered in the literature during the past 
eight years. This unique material has been found to 
possess many interesting properties which make its use 
in the cosmetic field an intriguing probability. The 
study presented here deals with the detoxification ol 
several materials by the use of polyvinylpyrrolidone. 
This material has a substantivity to skin and hair which 
it can impart to materials used in the cosmetic field, 
where this phenomenon is desirable. Polyvinylpyrroli 
done may also be used as a thickening and grooming 
agent in shampoo preparations and hair tonics. The 
extremely low toxicity of this material is an important 
factor in making this material desirable for use by the 
cosmetic industry.—A bstract from a S.C. C. paper by 
H. A. Shelanski and M. V. Shelanski. 


Chlorophyll and Cosmetics 


i jews commercial processes used in refining chloro- 

phyll and its derivatives are briefly presented, with 
emphasis on the necessity for producing potency and 
purity sufhcient for the intended applications. 

The recent literature and research dealing with de 
odorization are summarized, and the speaker presents 
both the commercial uses and numerous indicated uses 
of chlorophyll and its derivatives in cosmetics. The 
deodorizing effect of several commercial preparations 
containing chlorophyll will be demonstrated. 

When properly processed and used, the various chloro 
phyll derivatives are shown to be effective agents for 
blood regeneration, wound healing, body deodorization, 
and the prevention of dental decay, as well as acting as 
a general tonic, Other properties of chlorophyll deriva 
tives emphasized by the speaker include their bacterio 
static action, photodynamic action, effect on hormones, 
and their ability to enhance the action of antibiotics. 

{bstract of 8. C. C. paper by E. M. Burdick. 


Chromatography 


ITH the observation by Tswett in 1904 on the sep- 
aration of plant pigments on a column containing 
powdered chalk, the analytical tool, chromatography, 
grew by leaps and bounds. Its use by every branch ol 
science from physics to medicine has given the scientist 
an insight into problems that had hitherto demanded a 
vereat deal of tedious labor or been deemed unsolvable. 
Chromatography is an adaptable analytical tool in 
that there is no end to the possible modifications of th« 


J. L. Weisman, Mr. and Mrs. Nathan Winarick and Mr. and Mrs. Louis 
Gampert made up one of the many congenial groups at the president's 
reception. 


It's always fair weather when good fellows like Harry Hausdorf, Roy 
Huttleston, George Tombak, Dr. Stefan Karas and John C. O Connell 
get together. 


Stephen Capkovitz scrutinizes a suggested tax return concocted by the 
astute Savery Coneybear: W. T. Egan and S. Walker offer suggestions. 


Below, F. Fels, J. Roy Lindquist, P. Spickard and B. Brusseau are 
amused by a witty remark of G. J. King. 







































Nathan Fretz greets Pierre Bouillette while E. P. Merrick examines 
Pierre's colorful necktie. 





Dr. Walter Lengsfelder is highly amused by the spritely repartee be- 
tween Mrs. Lengsfelder and W. Gump. 


procedure. ‘The large number of different adsorbents 
and solvent systems being used at the present lends 
credence to this fact. Filter paper is being used with 
advantage as the supporting medium leading to proce- 
dures of quantitative and qualitative analyses that re- 
juire comparatively minute amounts of samples, inex- 
pensive equipment and, of greatest importance, a short 
period of time. 

This analytical tool has been put to use in the essen- 
tial oil and cosmetic industries, where it has helped 
to identify numerous constituents of oils, determined 
qualitative adulteration of products, and been utilized 
in the preparation of interesting fractions of essential 
oils and in the identification of components of cosmetic 
products. 

Based on available literature, chromatography has 
not been fully utilized by these two industries in com- 
parison to the uses found in other sectors of the chem- 
ical field.— Abstract from S.C. C. paper by Alex Post. 


Semiquantitative Analysis of Lipsticks 
HYSICAL inspection of a lipstick will yield many 
clues regarding its probable composition, These 

clues include a rough estimate of the pigment content, 
the presence or absence of a powerlul dye solvent, high 
or low wax content, and the type of oil vehicle. When 
such information is not sufficient it is necessary to 
resort to a chemical analysis. Since the components of 
the formula are chemicals commercially available, 
rather than pure compounds, a precise analysis is not 
feasible. However, a semiquantitative analysis will yield 
adequate information to reproduce with reasonable 
accuracy the lipstick being examined. 

In this paper, the author discusses a schematic pres- 
entation of analysis by differential solubility. In such 
a method, the pigment is represented by the trichlor- 
ethylene-acetone insoluble fraction. Isolation and iden- 
tification of the powerful solvent, if present, is almost 





Dr. J. B. Nagler, Dr. Herbert E. Martini, Mrs. Bettie Stanton, Albert Beekhuis, Ben Perry, |. W. Gates, J. George Fiedler and A. 
Shansky pose for a moment on their way to a scientific meeting. 
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The folksy spirit of the occasion was evident in the numerous informal groups that gathered at the president's reception. In 
this group are A. Barere, Pierre Bouilette, Mrs. Bettie Stanton, Mr. and Mrs. John Wolters and Mr. and Mrs. G. M. Compeau. 


invariably found in the water-soluble trichlorethylene- 
insoluble fraction. The trichlorethylen¢ 
soluble, acetone-insoluble. The oils, with the notabk 
exception of mineral oil, are trichlorethylene-soluble, 
acetone-soluble, Other components can likewise be an- 
alysed by differential solubility. The comparative ad- 
vantages and disadvantages of chromatographic and 
infrared analysis are also briefly discussed.—A bstract of 
aS. C.C. paper by Hazel Bishop. 


waxes are 


Control Chart Techniques 
oo problem of 


tured product at some average quality level and with- 
in specifications of one sort or another has steadily be- 


holding the quality of a manulac 


come more and more important during the past century. 
Only fairly recently did statisticians apply the theory 
of probability in developing techniques known as Sta 
tistical Quality Control which are of use in this prob- 
lem. The basic tool in Statistical Quality Control is the 
control chart which can be used to study the quality 
and variability of any characteristic of any product if 
that characteristic can be measured or counted. 

the area in which control 
Lhe 


the interest is in the quality of a product itself, cither 


It is convenient to dividk 


charts are useful into three parts. first is where 


is a finished article or at some earlier point during its 
manulacture. The second part includes those problems 
relating to the manulacturing process such as whether 
the process can be considered to be in control and how 
much variation may be expected if it is in control. In 
the third part are those wher 


a measuring process Ol 
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A patient M. Slade is caught between two doctors: Julius Wetterhahn 
on the left and A. T. Frascati on the right. 





Eugene L. Rose explains a point brought up at a scientific session to 
Dr. Sol. D. Gershon and Hans Wagner. 
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Maison G. de Navarre in his usual clear and convincing way explains 
to Sylman H. Newburger and Dr. Henry J. Wing why greater pros- 
perity lies ahead of the cosmetic industry. 


the results of an experiment are studied, Examples of 
each are cited. 

Statistical Quality Control is continually moving 
forward. Simplifications, new techniques and different 
methods of applying the old ones are continually being 
discovered, In any particular quality control problem 
some adaptation of control chart techniques can be 
found which will be of help in the situation.—1bstract 
from T. G. A. paper by Allegra H. Rodgers. 


Cologne Sticks 


Bie pee sans sticks are prepared by the gelling action 
ol sodium stearate on alcohol, together with the 
addition of plasticizers, perfume oils and color. 

Two processes are used—one where previously pre 
pared sodium stearate is employed and the other wher¢ 
sodium stearate is prepared as part of the process. 

Typical formulae are shown together with layouts 
for laboratory and commercial production. Safety pre- 
cautions are necessary in production of cologne sticks 
with necessity of grounding of all equipment and elimi 
nating all possible sources of sparking. 

Control during preparation and of the finished prod 
uct is necessary. Methods for determining free stearic 
acid and sodium. stearate with corrections for inter- 
ferences are given together with methods for alcohol 
determinations. 

Modifications of the cologne stick formula are de 
scribed to make Sun Screen sticks, Insect Repellents, 
Deodorants and After Shave. sticks.—dAbstract from 
lr. G. A. paper by A. L. Fishbach. 


Duplicating Rose Perfume 


TP HE finest and most powerful form in which the rose 

perfume can be obtained is the OTTO but this does 
not accurately represent the flower odour as a large 
proportion of phenyl ethyl alcohol remains dissolved 
in the rose water. This is more nearly approximated to 
by the “absolute” obtained by means of volatile sol- 
vents. 

The following constituents have been observed by 
different chemists in commercial samples of rose oil: 
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Citronellol (Principal constituent) 24 to 94% 


Total Alcohols as Geraniol 63 to 84% 
Nerol up to 10% 
Phenyl Ethyl Alcohol 1 

Esters of Geraniol 3.5 
Stearoptene 7 to 25 
Linalol traces 
Farnesol traces 
Citral traces 
Nonyl Aldehyde traces 


The analytical results which are in no way complete 
in themselves do, however, indicate the directions for 
blending work. 

A representative formula for rose perfume prepared 
in the Laboratories of Rishabh & Kailash, Manufactur- 
ing Chemists, New Delhi, as given by Sir S.C. Jain is 
given below: 


Rhodinol 5 
Geraniol 30 
Citronellol 10 
P. E. Alcohol 15 
P. E, Acetate 5 
P. Acetic Acid 1 
Cin. Alcohol 2 
Benzophenone 5 
Ald, Cu. (10%) 1 
Oil Boise-de-rose 4 
Benzyl Acetate 5 
Geranyl Acetate 4 
Diphenyl Oxide 4 
Terpineol 9 

100 
Oil Lemon 01 


This is to be preferably matured for 2 to 3 months. 
The process can, however, be hastened by the addition 
of traces of clarysage oil.—(Proc. Oil, Tech, Asoc., 6, 
1950). I.S.J., Vol. 19, 1, 27, July 1953. 


Business in Terms of Figures Only 


oo like to make some predictions about the 
subject some people refer to as the “Lost Art of Sell 
ing.” What are we going to do about selling during the 
coming changes in our economy? As the editors of 
Fortune put it, “What has happened to the great Amer- 
ican salesman? He may not be gone forever, but at 
least he is deep in hiding.” 

Almost everywhere they looked, Fortune's editors 
found little evidence of the old-style selling that helped 
make our economy great. Fortune’s researchers found 
that, unfortunately, a large proportion of business 
men do not look on selling as an integral phase of 
management. I agree that this is so and I predict that 
the short-sighted business man, who thinks of business 
in terms of figures and operations only, is in for a 
rude awakening. He will, I am certain, suffer from 
“red ink shock.” He is in for the same kind of a 
surprise as the near-sighted snake that eloped with a 
piece of rope.—Robert A. Hardt. ; 


Don’t strut because you have a title or a high position 
in your firm. A title doesn’t really mean anything to 
anyone except to you. Usually, to others, it means that 
somebody in your firm made a mistake which will be 
rectified later.—Dr. Mc Fardland, General Motors Corp. 
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.G. A. Scientists Meet 


Seven important papers read at semi-annual meeting of the 


Scientific Section of the T. G. 


EVEN important scientific papers at 
tracted a good attendance at the semi-annual meeting 
of the Scientific Section of the Toilet Goods 
the Waldort Astoria Hotel, New York, 
Ihe occasion proved to be a popular one as it afforded 
the opportunity of meeting old triends betore and after 
Much of the 
of the meeting was due to the excellent planning of 
H. D. Goulden, director of the Section 
members of the T. G. A. stath. Dr. Donald H. Powers, 
chairman, presided. Other officers such as Dr. F. J. 
\ustin, honorary chairman, Dr. Sophie Plechner, vice 
chairman and Dr. L. D. 


also contributed to the 


\ssn. in 
December 9. 


the sessions and at the luncheon. 


suUCCCSS 


and the 


\pperson, vice chairman elect, 
meeting 


Papers Read 


The papers read at the two sessions were: “ Poxico 
logical Observations of Certain Surface Active Agents” 
by J. K. Finnegan, Ph.D., Medical College of Virginia 
and J. B. Dienna, Rhom & Haas Co.; “Psychometeri« 
Evaluation of Lipsticks” by Noel Schwartz and Dean 


Foster, U. S. Testing Co.; “Cologne Sticks and Related 


Products—Their Formulation, Manulacture and Analy 
sis’ by A. L. Fishbach; “Statistical Short Cuts’ by 
W. C. Frev and L. B. Dobie, Bristol-Mvers Co.; “Sili 


cones, Properties and Use in Cosmetics” by E. G. Taj 
kowski and T. H. Reilly; “Use of Hair Clippings in the 
Evaluation of Shampoos” by Dr. V. C. Ester, Dr. J. M. 
Longfellow and Dr. H. Henkin, Colgate-Palmolive Co.; 
and “Application of Control Chart Techniques” by 
\llegra H. Rodgers, E. R. Squibb & Sons. 
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{. in New York December 9 


Surface Active Agents 


suitability of wetting agents, detergents and 


ro 

emulsifiers for use in cosmetic products was deter 
mined for many years primarily as a function of then 
physical and chemical properties. Today, however, the 
cosmetic his formula- 


tions materials about which he has no basic toxicologi« 


chemist will seldom consider for 


information. 
In this study a group of well known anionic, non 
ionic and cationic synthetic wetting agents, detergents, 
emulsifiers and antiseptics was examined toxicological- 
lv. Acute oral rats, the 
toxicities when applied to the skin of both rabbits and 


man 


toxicities were determined in 


these ma- 
rabbit eye 


evaluated, and the irritancies ol 


terials on the 


wert 
mucous membranes of the 
were studied by two technics. 

No broad generalization as to the toxicological char- 
acteristics of these compounds can be made. However, 
it seems certain that of the three groups the cationic 
agents are the most toxic by all tests.—Abstract from 


[. G. A. paper by J. K. Finnegan and J. B. Dienna. 


Psychometric Evaluation of Lipsticks 


— work of the Laboratory of the 

U.S. Testing Co. in the evaluation of lipsticks was 
discussed in a T. G. A. paper by Dean Foster and Noel 
Schwartz. 


Psychometric 


In addition to a brief review of physical testing as 
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Harold Goulden, director of T. G. A. Scientific Section; Edward Sagarin, Dr. Sophie Plechner, Dr. Dean Foster, 
Robert White and Dr. Lester D. Apperson. All contributed much to the complete success of the semi-annual meeting 


applied to indelibility, a new method for measuring 
consumer motivation surrounding color choice is de- 
scribed. Data on the contribution of such factors as eye, 
hair, and skin color to the selection of lipsticks are 
graphically shown. Such data will reflect both the in 
fluence of self perception and the influence of percep 
tion of others in regard to lipstick color selection. 

Plans for further research in cosmetics, with particu 
lar emphasis on consumer motivation and acceptance, 
are outlined. 


Statistical Short Cuts 


SEVERAL simple statistical techniques which may be 

used for the better evaluation of many situations 
with which the scientific experimenter is confronted 
were given in a paper by W. C. Frey and L. B. Dobie 
of the Bristol-Myers Co. at the recent T. G. A. Scien- 
tific Section meeting. 

Only simple arithmetic is involved in all the metheds 
presented and none requires a general comprehensi n 
of the fundamentals of statistics. Specifically, quick 
statistical tests are set forth for evaluation of the dil 
ferences between two averages and for study of the 
relationship (correlation) between two variables. ‘The 
techniques shown are well known to statisticians but 
are not so readily available to the average industrial 
investigator. 


Use of Silicones in Cosmeties 


N a paper on the properties and use of silicones in 

cosmetics by E. G. ‘Tajkowski and T. H. Reilly before 
the Scientific Section of the T. G. A., a brief history of 
silicones is given, especially on the work of Kipping 
and on more recent developments. Preparation of inter- 
mediates and their conversion to silicone polymers ol 
various types is presented. The available types, general 
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propertics and applications of Commercial silicones are 
described. Silicone fluids are described in greater detail 
and their current uses in the cosmetic and pharma- 
ceutical fields are indicated. Because of limited solubil- 
ity characteristics in solvents common to these fields, 
silicones are used in emulsion forms. Formulations are 
viven for some typical cosmetic products: cold cream, 
hand cream, brushless shave cream, lip pomade, lipstick 
base, hair dressing, and others. A new silicone fluid 
which is alcohol soluble is also mentioned. Emphasis is 
placed on the need for imaginative product conception 
in order to make full use of the unique properties of 
silicones for the markets that are expected to unfold 
in the near future. 


Evaluation of Shampoos 


. HAMPOO studies on hair clippings show that syn 

thetic detergent shampoos clean the hair without 
removing excessive amounts of oil from the hair. Two 
shampoos, one a clear liquid containing the ammonium 
salt of sulfated monoglycerides of coconut fatty acids 
and the other a cream containing sodium lauryl sulfate, 
removed only 22 per cent oil from the hair. Water alone 
removes more than half of this amount of oil. These 
conclusions are based on laboratory tests where sham 
pooing is done by a modification of the Barnett and 
Powers method in which human hair clippings are used 
instead of standard wool. ‘The use of wool leads to 
fallacious conclusions if results are extrapolated to 
human hair; for example, the figure of 22 per cent-oil 
removal when hair is used becomes 68 per cent when 
wool is used. The results based on laboratory work with 
hair cuttings are verified by extracting hair which was 
shampooed on models and subsequently cut. The hair 
was clean and lustrous, indicating that the shampoos 
did a good cleansing job even though they removed 
little oil.—Abstract from T. G. A. paper by V. C. Ester, 
H. Henkin and J]. M. Longfellow. 
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THOMAS CIFELLI, Jr.: 


The Need for Scientific Data in a 


Cosmetic Patent Program 


LL. that we shall consider here are the 
patent possibilities open to the cosmetic industry and 
what is required for the full attainment of these possi- 
bilities. Among the avenues of patent protection open 
to the cosmetic industry are those involving: 
(1) New cosmetic chemicals. 
(2) New cosmetic preparations involving: 
(a) All old ingredients. 
(b) At least one new ingredient. 
(c) All new ingredients. 
(3) New uses of old chemicals or compositions. 
(4) Processes for making 
preparations involving: 
(a) New chemicals or preparations. 
(b) Making old chemicals or preparations. 
(c) Uses of old chemicals or preparations. 
Of course, in common with all other fields of en- 
deavor, cosmetic patents have to be based on novel, use 


ful, and inventive subject matter. 


cosmetic chemicals on 


1. Patent Protection on New Cosmetic Chemicals 


With regard to new cosmetic chemicals, novelty is 
shown by comparing the allegedly new compounds with 
those of the prior art. Unless the prior art knew ol 
identical compounds, the requirement for novelty is 
satisfied. 

Regarding use or utility, a mere general statement Is 
all that is usually required: for example, “X (the al 
legedly new compound) is useful in filtering out un 
desirable rays of the sun.” However, where you do not 
know any actual use of the claimed compound and it 
is merely a new intermediate in a synthesis, you have a 
difficult problem. ‘Terms such as “X is useful in organic 


synthesis,” or “X is an intermediate tor perfumes” are 


Society of Cosmetic 
# Cosmetic Chemists 


°Presented at the May 15, 1953 meeting of the 
Chemists. Reprinted from the Journal of the Society 
Vol. IV, No. 2, 


August, 1953, page 75 
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no longer generally held to satisty the utility require- 
ment. 

Satisfying the utility requirement is not presently a 
problem in the cosmetic field but is a very real problem 
in the drug field. In that field many companies may be 
working on a synthesis involving a large number of 
steps and as each step is completed patent applications 
are filed on the intermediates right away (in order to 
obtain the earliest possible filing date). When the appli- 
cations are filed on the intermediates, the chemists can- 
not be sure that they have the right synthesis in mind, 
and cannot, of course, take the time and expend the 
money to have the intermediates tested for all possible 
uses. There is not believed to be any present satisfac 
tory solution to this problem from the drug industry's 
point of view, and the cosmetic industry ought to be 
glad that this is not one of its “headaches.” 


The question of what constitutes invention is one 
which is always debatable. There is no positive defini- 
tion of what constitutes invention, only a large number 
of so-called negative rules. That is to say, these negative 
rules tell you what is not invention. No one, including 
the U.S. Supreme Court, has thus far come up with a 
satisfactory positive rule or a statement of what inven- 
tion is. As a practical matter, if your compound is new 
and the Examiner cannot find a homologue, isomer 
or other closely related compound, you should have no 
great difhculty in obtaining allowance. However, as a 
practical matter, most new compounds are chemically 
will 
therefore generally reject you, on the so-called Hass and 
Susie doctrine (1). You have to show that 
your allegedly new compounds possess unusual and un 


closely related to known ones, and the Examinet 


will then 
expected beneficial properties over those of the cited 
compound, Ihe Patent Office adopts an “I’m from Mis- 


souri” attitude, and the best way to establish your point 
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is by experimental-evidence. This means that you have 
to indulge in chemical reasoning to determine what 
data might swing the Examiner to your side, follow 
this by chemical work, follow this by chemical analysis 
of the results and then (if the results are the desired 
ones) place them in proper form, that is in affidavits. 

Che original Hass and Susie case dealt with homo- 
logous compounds, but the doctrine has been extended 
by the Patent Office to isomers, including stereoisomers, 
and the Patent Office Examiners are continually en- 
deavoring to extend the doctrine. Indeed, in one case 
the Patent Office Examiner extended the doctrine to 
apply to dyestulls having an additional Cl over the 
old compound (2). It was shown that the introduction 
of this Cl resulted in certain improved properties and 
hence the Patent Office Appeals Board refused to go 
along with the application of the Hass and Susie doc- 
trine to this situation. 

Phis doctrine is, however, applied even though bene- 
ficial properties of the old compound were not actually 
known when the new compounds were made. The test 
which you have to meet is to show that your new com 
pound has unusual and unexpected properties ove 
those in fact possessed by the old compound whether on 
not these propertics were known (3) . 

Nevertheless, the Appeals Board of the Patent Ofhice 
overruled the Patent Office Examiner in another case 
and held that the Hass and Susie rule did not apply 
where the claims covered the zinc, copper, and iron 
soaps of tetra-isobutyl phenol sulfonic acid even though 
the sodium salt was old (4). It was indicated that the 
result would have been different if the potassium and 
lithium salts were asserted as patentable. 

In summary, it can be seen that experimental evi- 
dence is required where the new chemicals involve in- 
termediates or are closely related chemically to known 
compounds. 


2. New Cosmetic Preparations 


New cosmetic preparations fall into three possible 
groups. ‘These are preparations involving: (a) all old 
ingredients, (b) at least one new ingredient, and (c) 
all new ingredients. 

(a) With regard to new preparations comprising all 
old ingredients, the rule is that where the result. is 
merely the sum of the known properties of the com 
ponents you are doomed to failure without experi- 
mental evidence showing an unusual or unexpected re- 
sult. 

Engaging in polemics or derogatory statements con- 
cerning the cited references or the Examiner do not 
help. Nor do testimonials from satisfied users or vague 
statements such as the claimed preparation is “less 
oily,” “non-irritating,” etc. If you, however, can show 
that a new compound is formed in your preparation o1 
that certain conditions are critical or unexpected re- 
sults are obtained, the Patent Office is likely to allow 
your claims. 

It is the belief of the writer that this category oflers 
a great opportunity for the cosmetic chemist. Instead 
of relying upon vague statements, the inventor should 
employ presently known scientific tests, such as those 
involving pH or antioxidants, or he should devise new 
tests, for example, actual tests on the skin. Who is 
better qualified than the cosmetic chemists to ascertain 
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what data might be helpful and then go about with 
the job of obtaining the indicated data? 

(b) The same rule of unobviousness is generally ap- 
plied where a new ingredient is substituted for an old 
ingredient in a cosmetic preparation, unless the new in- 
gredient is being used in a most unusual manner. 

(c) Where, however, all of the ingredients are new, 
it is believed that a patent will generally be allowed 
without the need for any experimental evidence un- 
less the Examiner can show that a chemist could have 
anticipated the results. The only difficulty here is that 
a cosmetic preparation all of whose ingredients are 
novel is indeed a rarity, and we are dealing with gen- 
cral situations. 


3. New Uses of Old Chemicals or Compositions 


In this category would fall a finding that an old 
product has a non-expected striking property, not pre- 
viously even remotely suggested. Where an old material 
is used for a purpose similar to its previous use, we con- 
sider it for our purposes as coming under 2 (a) or 2 
(b). For example, if a product is known to be an anti- 
oxidant for gasoline and the claimed invention involves 
its use as an antioxide for perfumes, it would fall under 
category 2 (a). However, if common salt were found 
to be a cure for cancer, we would consider it in the 
present group, as it is used in an entirely new environ- 
ment. In other words, the present group deals with new 
uses in the scientific sense, while group 2 deals with 
cases involving substitution of one material for another. 

The present category appears to be one of increasing 
importance. DDT is a_ well-known example. What 
usually happens is that a chemist, without knowledge 
of the previous work, will make a compound believed 
to be new and—what is more important—find a practical 
beneficial use for it. If upon examination it is found 
that that compound was described in the literature, 
even if only by its formula, the chemist cannot obtain 
a patent on it. The leading case on this point is In re 
TPhuau (5). 

Phere are two ways out of the dilemma posed when 
a Valuable invention is found to deal with a compound 
or composition which is old in the sense that it was 
described somewhere in the literature. ‘The new use 
may be one which converts the compound from a state- 
ment forgotten after publication (probably even by 
the author thereof) to a product which satisfies a great 
need. 

One solution is to add some material to the active 
agent and patent the composition containing that mate- 
rial. This is no solution where the active agent can be 
used by itself. However, as a practical matter, active 
agents are used with other materials in most cases. This 
was true even in the DDT case as it would be im- 
practical to use DDT without a liquid or solid carrier. 

The solution under discussion is one which itself is 
fraught with danger. For, if the added ingredient 1s 
defined in too broad a fashion, for example, “solvent,” 
“carrier,” etc., the Patent Office will not allow the claim 
on the basis of the Thuau doctrine. On the other hand, 
if the diluent is recited in too narrow a manner the 
patent will be weak as it can be circumvented by using 
other materials not covered by the claim. 

Here is another place where the chemist can be of 
great help. He can analyze the problem from a chemical 
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point of view and then by a process of chemical reason- 
ing followed by experimentation lay out a definition 
for the added ingredient so that it is broad enough to 
make protection meaningful and yet not too broad as 
to encompass a large number of additives which would 
not give the desired result. 


Examples of a couple of broad statements which 
have been allowed are the following: “a bland vehicle 


compatible with a mucous membrane” (6) and “non- 


toxic organic oxygenated solvent’ (7). 

\ second solution to the dilemma posed above is to 
call for a composition which in terms inherently re- 
quires other components. Some Examiners of the Patent 
Ofhce handling cosmetic cases will allow such claims. 

Examples of two such claims in issued patents em- 
bodving the last-stated principle are the lollowing: 

\ baked cereal food containing an appreciable but 

small amount of bentonite (8). 

\ poultry feed containing from 0.1 to 10 per cent 
of 2,2"dihydroxy 5,5’-dichloro diphenyl methane (9). 
In the cosmetic field claims calling for a “cosmetic cream 
containing XX” and a “dentifrice containing X” are be- 
lieved to recite inherently other ingredients and might 
well be allowed, but perhaps only after a battle with the 
Patent Office. 

It may well be that other considerations, such as the 
need to avoid the prior art, may dictate specifying other 
ingredients. ‘The foregoing suggestions are merely for 
consideration as possible ways out of a dilemma where an 
entirely new use for an old material has been found and 


broad protection is not only desired but possible. 


4. Processes for Making Cosmetic Chemicals or Preparations 


This category breaks down into three classes. These 
are processes involving: (a) new chemicals or prepara 
tions, (b) the making of old chemicals or preparations, 
and (c) uses of old chemicals or preparations. 

(a) With regard to a process for making new chemi 
cals or preparations, there is not too much of a problem 
here if product protection is obtained, as process protec 
tion will then be given more or less as a matter of course. 
However, it may be helpful to show better yields, critical 
conditions, etc., which again means experimental evi 
dence will be helptul. If product protection is not ob 
tained the situation will be substantially the same as in 
(b) below for all practical purposes. 

(b) With regard to the process of making old chemi- 
cals and compositions, it is necessary to show bette 
vields, quicker results, or a technical advantage. Critical 
conditions or amounts are very helpful. In one case the 
Patent Office Appeals Board stated that the real criterion 
of patentability is not whether the steps are shown in the 
prior art but whether the use of the material in the proc 
ess Claimed is suggested by the prior art (10). 

The U. S. Court of Customs & Patent \ppeals, which 
reviews decisions of the Patent Office, has pointed out 
that, in treating method claims, steps or features such as 
proportions or ratios and temperatures cannot be treated 
in an abstract manner. The materials acted upon and 
solvents are to be considered as patentable limitations 
( | l ). 

From the foregoing it can be seen that experimental 
evidence here is just about a must. 

(c) With regard to processes for using old chemical 
compounds on compositions a showing of unexpected 
Oil 
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and unusual properties as is the case with regard to new 

uses of old chemicals or compositions is also required. 
\s a matter of fact, indeed, if you have found a new 

use for an old chemical or composition and you do not 


) 


have any luck claiming it as such (category 3 above) , 
then protection can sometimes be obtained by couching 
the invention in terms of a new process. For example, in 
the second DDT patent (12) the use of DDT was cov- 
ered in process form as follows: 

The method of killing insects which comprises dis- 
solving the chemical compound alpha, alpha-di-(p- 
chlorophenyl)-beta, beta, beta-trichloro ethane) in a 
solvent liquid and spraying the liquid so as to bring 
the alpha, alpha-di-(p-chlorophenyl)-beta, beta, beta- 
trichloro ethane) into contact with the insects. 

It is believed that cosmetic cases lend themselves ad- 
mirably to this device, for example: 

\ process for waving hair which comprises 
(here insert the steps involved, including the use of the 
hair waving agent). 

Ol course there are advantages to certain types of 
claims over others but such questions go beyond the 
scope of this paper and, anyway, sometimes one does not 
have a choice. 


5. Conclusion 


It has been shown that the requirements of the U. S. 
patent laws are such that adequate patent protection 
cannot usually be obtained in cosmetic cases without ex- 
perimental evidence furnished by the cosmetic chemist. 


6. In Retrospect 


It is my opinion that the cosmetic industry has wasted 
a lot of money in connection with attempts to obtain 
U.S. patents because it has not, generally speaking, met 
the need for experimental evidence. This is one of those 
dicta which is in the same category with predictions as 
to what is going to happen 100 years from now. No one 


can disprove such a statement because no one is in pos- 
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LANOLIN CHOLESTEROLS in their 


most active form. 


The Amerchols are safe, non-ionic, 
natural EMULSIFIERS, PENETRANTS 
and EMOLLIENTS. They will help you 
achieve superior cosmetic and phar- 
maceutical formulations by markedly 
improving stability, texture, appear- 
ance and effectiveness. 


An Amerchol such as the multi-sterol, 
liquid Amerchol L-101 enhances soft- 
ening, penetrating and spreading 
activity while holding desirable mois- 
ture to the skin. The surface active 
Amerchols function at the interface in 
oil-in-water emulsions to bring about 
these unique effects. 


The Amerchols are ideal ointment 
bases since they are stable, induce 
rapid drug release, and promote 
optimum healing rates. 
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session of or can obtain all of the facts upon which a 
considered opinion can be based. Nevertheless, I think 
the statement is a valid one, being based not only on my 
own experience but that of a number of colleagues, and 
I daresay that this view is shared by many of the Ex 
aminers dealing with cosmetic cases in the U. S. Patent 
Office. 


7. In Prospect 


The question for the cosmetic industry posed by this 
paper is a simple and clear-cut one: Should the industry 
continue to expend sums of money on patents and eithe: 
not obtain in many cases any patent at all or in othe: 
cases obtain inadequate protection, or should it meet 
the requirement for more technical facts? 

\n easy way out would be to forget about patents en 
tirely and rely upon keeping the new findings secret. It 
is understood that there have been some notable exam 
ples where this secrecy has been practised successtully 
One might mention in this connection a well-known 
bitter ingredient of some well-known cocktails. 

Also, I remember reading once that a family handed 
down from generation to generation certain secrets in 
connection with the handling of births so as to minimize 
deaths resulting therefrom. After the last of the family 
died it was just too bad for society until the medical peo 
ple developed techniques which resulted in the fine 
record in this connection existing today. 

Generally speaking, the trouble with keeping matters 
secret is that it just doesn’t work out that way for very 
long. For one thing, while the law will protect you in 
your rights to a trade secret as long as it is a trade secret 
you have absolutely no protection against someone els¢ 
finding out the same thing independently. When one 
considers that different people in the cosmetic and othe 
industries think more or less alike and more or less on 
the same problems the chances of independently made 
identical findings are rather appreciable. 

Another weakness of the trade secret method is that 
there is considerable turnover in personnel. The trusted 
people who have the secrets today may be with competi 
tors tomorrow. According to one study the annual sepa 
ration rate of research engineers and scientists in 195] 
was over 16 per cent on the average for all industries (13). 
In other words, on the average, there is a 100 per cent 
turnover among research engineers and scientists every 
six years in American industry. Ponder this fact when 
tempted to keep the matter a trade secret. 

Another factor to consider in this trade secret question 
is your standing in the event that a competitor hits upon 
the same invention and obtains a patent on it. While the 
law has not yet crystallized in clear fashion on this ques 
tion, the least that can be said is that you will have some 
mighty uncomfortable and perhaps expensive moments 
in attempting to evaluate your rights as compared to the 
rights of your competitor-patent owner. 

It might be well also to contemplate the effect of any 
changes in the Federal Food Drug and Cosmetic Act 
which would require the listing of new cosmetic raw 
materials on labels. While the present law does not make 
this requirement, I understand that there is reason to 
believe that the Delaney hearings may result eventually 
in legislation making such a requirement. 

There is another factor which is not often recognized 
Chere is much to be gained by a dissemination of infor 
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mation quickly and fully. The entire industry benefits 
by such a procedure. Witness the petroleum industry in 
this country. This industry is an outstanding example 
of one which makes early and full disclosures by way ol 
the patent and s« ientific literature and its growth and 
earnings records do not appear to have suffered. It may 
be of more than incidental interest to note that the sepa 
ration rate of research engineers and scientists in the 
petroleum industry is the lowest of all industries covered 
by the study referred to, the rate being about one-halt 
that of the average for all industries, 

There may be a natural reluctance on the part of the 
cosmetic industry to accept the implications of the fore 
going statements. The keen competition and the small 
economic units comprising most of the industry seem to 
be two factors which mitigate against the industry as a 
whole going overboard on the full and early disclosure 
policy. There are hopeful signs, however, that a period of 
transition is already so far advanced in the cosmetic in 
dustry that the time is not far off when such a result can 
be attained for the industry in general. Indeed, the very 
existence of your organization appears to be a long step 
in the desired direction. Your Society could not exist 
without the interchange of technical ideas. That you as 
chemists recognize the value to your profession of con 
tributors to the literature is also strikingly shown in the 
mere enumeration of the outstanding people whom you 
have honored to date with your medal awards: Bogert, 
Evans, deNavarre, Kunz, and McDonough. 

It may well be that someday when the history of the 
cosmetic industry has unfolded considerably more than 
is presently the case, the date of the creation of youn 
Society may be taken as marking the beginning of the 
most productive era of your industry, both s« ientifically 
and economically. 
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Better Pay for Salesmen 


'? keep plants operating at the tremendous new 
output there will have to be more hard selling and 
more incentive remuneration for salesmen. 

For bettering sales performance and maintaining and 
increasing overall sales volume, sales managers probably 
will turn to incentive plans. Without adequate incen- 
tives to its men in the field, the chemical industry is 
not likely to realize its maximum sales volume. More 
than half the sales personnel are on a straight salary. 
In the rest of industry, more than one half the salesmen 
are paid a combination of salary and commission o1 
salary and bonus. I believe top management will de 
velop mutually advantageous plans to reimburse sales- 
men partially with some form of incentive pay for above 
average performance.—C, E. Avery. 
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The MODIFIED LANOLIN with new 
properties. 


Modulan is chemically treated lanolin 
containing all the constituents of lan- 
olin modified by a unique treatment 
to impart NEW and VALUABLE 
PROPERTIES. 


Modulan forms clear solutions even in 
cold mineral oil and deposits hydro- 
phobic, emollient films on skin and 
hair. These desirable protective films 
are waxy rather than tacky and are 
very pleasant to the touch. 


Modulan is extremely hydrophobic — 
does not form greasy emulsions and is 
practically odorless. CLINICAL INVES- 
TIGATIONS HAVE INDICATED THAT 
IT IS HYPO-ALLERGENIC. 


Because of its solubility in mineral oil 
and its outstanding compatibility with 
oil-in-water emulsions and with soaps 
and shampoos, Modulan is particularly 
recommended for use in creams, 
lotions, baby products, hair prepara- 
tions, make-up, and ointments. 
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Book Reviews 


PRAIT DE CHIMIE ORGAN- 
IQUE. Tome XX. Victor Grig 
nard, G. Dupont, R. Locquin. 
614x10 in., 1404 pages, cloth 
covers. Masson et Cie. 1953. 
Price $35. 


Volume XX _ of this scholarly 
work which has just been issued cov- 
ers Heterocycles with one or two 
nitrogen atoms and with two oxy- 
gen or sulfur atoms. The work is in 
French. Included are remarks on 
heterocyclic combinations by A, E. 
Cchitchibabine. The hexatonic 
heterocyles with one nitrogen atom 
and the pyridine and_ piperidine 
groups are covered, Condensed sys- 
tems derived from pyridine are de- 
scribed by C. Paquot; and con- 
densed pyridic¢ systems with four, 
five and six and up to eleven rings 
are described by J. Doeuvre. 

Heterocycles with more than six 
bonds having one nitrogen atom; 
heterocycles with two oxygen 
atoms; heterocycles with two sulfun 
atoms as well as heterocycles with 
two nitrogen atoms and _ tetra- 
atomic hetrocycles are covered by 
S. David. The Penatomic hetero- 
cyclees are described by M. Julia 
and the Imidazola group are de- 
scribed by A. Lesparnol. Hex- 
atomic heterocycles with two nitro- 
gen atoms are treated by A. Etienne 
and the pyrimidine group by o 
Cramer. A list of products and « 
authors concludes the book. 


PTHE HANDBOOK OF SOL- 
VENTS. Leopold Scheflan, Ph.D. 
and Morris Jacobs, Ph.D. 7x 
10 in., 728 pages, 17 illustrations. 
Cloth covers. D. Van Nostrand 
Co. 1953. Price $10. 


This comprehensive handbook 
has been appraised as the most use- 
ful reference work on_ solvents 
available today. In it the proper- 
ties, uses, action and technology of 
solvents are covered. 

‘The book is divided into two ma- 
jor sections. In the first various 
theoretical aspects and_ practical 
attributes of solvents such as sol 
vent action, solvent power, evap- 
oration and evaporation rates and 
limits of inflammability are cov- 
ered. Solvent recovery is discussed 

detail and safe practices in the 
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use of solvents is stressed. In the 
second section the physical con- 
stants of more than 2700 liquid 
compounds are tabulated. ‘The ar- 
rangement of the data enables the 
reader to compare the socalled lit- 
erature constants and commercial! 
constants of each solvent at a 
glance. An excellent index ol syn- 
onyms with cross references is in- 
cluded so that ease of reference re 
gardless of name will be prompted 
Ihe chapter headings are: Intro- 
duction; Safe Practices in the Use 
of Solvents; Solvent Action and 
Power; Vapor Pressure; Dillution 
Ratios; Limits of Inflammability; 
Solvent Recovery; Solvent Recov- 
ery by Absorption; and Table ol 
Solvents. 


CHEMICAL PROCESS MA- 
CHINERY. Second Edition. E. 
Raymond Reigel. 6x9 in., 735 
pages, 597 illustrations, 86 
tables. Cloth covers. Reinhold 
a Corp. 1953. Price 
$12.50 


The latest developments in the 
equipment of the chemical and 
process industries are covered 
clearly and adequately in the new 
and enlarged edition of this useful 
work. Diagrams, photographs and 
tables makes the construction and 
operation of recently employed ma 
chinery easily understood by lay- 
men as well as engineers. 

Only equipment now commer- 
cially available is listed. New de- 
vices such as multispheres and mul- 
ticylinders, high speed centrifugal 
separators, the P-A cyclonic spray 
tower, the P-A Venturi scrubber, 
continuous crystallizers, absorption 
refrigerators, the molecular. still 
and turbo drier are adequately ex- 
plained and described. New de- 
scriptive material on distillation, 
mixing of liquids and instruments 
lor the control of chemical pro- 
cesses as well as descriptions of 
evaporators, driers, heating and 
cooling equipment, pumps and 
other important topics are in- 
cluded. 

For those who wish to select and 
utilize machines best suited to their 
particular requirements the book 
should prove to be most useful. 


FEDERAL FOOD, DRUG AND 


COSMETIC AC] 1951-1952. 
Vincent A. Kleinfeld and Charles 
Wesley Dunn, 614x914 in., 588 
pages, cloth covers. Commerce 
Clearing House, 1953. — Price 
$12. 


This is the fourth book in the 
Food Law Institute series written 
by two specialists in the food, drug 
and cosmetic law of 1938 whose 
work is well known throughout the 
allied industries. It contains all 
opinions and decisions within the 
period, FDA statements of general 
policy or interpretation, definitions 
and standards for food, law texts 
and significant references and cita- 
tions under all sections of the act. 
It follows the pattern of earlier edi- 
tions. .\ cumulative index of cases 
covers all of the books in this series 
including the present one. Usetul 
in indicating the attitude of the 
Food and Drug Administration on 
similar problems in the future are 
“Statements of General Policy o1 
Interpretation” which are repro- 
duced in full in this book. A sug- 
gested form ol petition tor review 
of an order defining and standard 
izing a food, which is included, 
adds to its value. 


HOW TO DO BETTER HAIR 
COLORING. Prepared by Tech- 
nical, Research and Educational 
Divisions of Clairol Inc. 6x9 in. 
206 pages. Hlustrated with pho 
tographs and drawings. Clairol 


Inc., 1953. Price $2.75. 


Chis practical volume is easy to 
read and use. It aims to be a com- 
plete textbook of successful tinting 
and bleaching and includes 100 
professional case histories. It is de- 
signed for the professional beauti- 
cian. Part I contains cleven chap 
ters: History of Haircoloring; 
Know Your Haircoloring Products; 
Shampooing Hair; — Preliminary 
Steps in ‘Tinting; Hair Color Bath; 
Shampoo ‘Tinting; Bleaching; Sil 
ver, Ash and Platinum Blonding; 
Combining Tinting with Perma- 
nent Waving; Reconditioning 
Damaged Hair; Dye Removing. 
Part II is made up of 100 protes 
sional case histories. The appendix 
includes a glossary of haircoloring 
terms, and a discussion of the struc- 
ture of the hair. An index and glos 
sary of products follows. The pur- 
pose of the book is to develop pro- 
fessionalism haircoloring and is 
evidently the result of much careful 
work in its compilation and pres 
entation. 
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The Editorial - “WE” 


The Strange Story 
Of a Malodorous Racket 


r 


HE perfume industry has been 
beset for many years by men of 
ill will, some operating illegally, 
others unethically, who have sought 
to cheat the public by trading upon 
the good name and reputation of 
highly regarded firms. Cheap imita 
tions of well-known brands of pet 
fumes have appeared from time to 
time, some with counterfeit labels 
in which the trademark had been 
usurped; others with slight changes 
in spelling, in which this same 
trademark had merely been trans 
gressed. 

It remained, however, for 1953 to 
see a well-planned, brazen racket 
carried out on a larger scale, and 
probably with more nefarious re- 
sults, than any of the previous ill 
advised schemes. The operators of 
these rackets placed advertisements 
in a few of the reputable fashion 
magazines, announcing their per- 
lume, mentioning the trade name, 
giving the price (up near the 
twenty-dollar-an-ounce mark), and 
stating that the fragrance was avail 
able at the better stores. A cheap 
scent, in a cheaper bottle, and con- 
taining this imaginary price pasted 
on a label, was then unloosed upon 
the public, through office salesmen, 
house-to-house vendors, shady job 
bers, stores having sell-out sales, 
and other sources, in which the in 
nocent customer was shown a re 
production of the advertisement, 
the bottle with the price clearly 
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written thereon, and offered the 
same at the fantastic bargain of a 
dollar and a quarter, or even less! 

Inasmuch as the customer is ob 
taining a bottle of perfume at a 
relatively low price, and inasmuch 
as the customer may even like the 
particular scent, wherein is_ the 
racket, some have asked. 


ro our mind, the fraud consists 
in the deliberate effort to mislead 
the public into believing that a 
given bottle of perfume is being 
sold at a price some fifteen or 
twenty times higher than it is ac- 
tually valued at, thus misusing the 
public’s confidence in certain sales 
outlets, advertising media, and even 
prices. We do not object to the sale 
of any bottle of perfume for as low 
as a dollar an ounce, and it is pos- 
sible that the one dollar fragrance 
may prove very popular among 
some users. But it is hardly ethical 
to pretend, by subterfuges of one 
sort and another, that something is 
being sold elsewhere for twenty dol- 
lars and therefore must be an un- 
precedented bargain at one dollar 
or even two, 


The perfumery industry does not 
and could not oppose the entrance 
of legitimate firms into this field, 
whether they compete for the busi 
ness at two dollars an ounce o1 
twenty. Many are the new names 
that have gained prominence dur 
ing the last ten years. But the in 
dustry should, in our opinion, op- 
pose most vociferously those new 
voices that would throw ethics to 





the winds and would drag the good 
name of fragrance in the mud and 
the gutter. 

No doubt the magazines that ac- 
cepted these advertisements did so 
in good faith. Without the adver- 
tisements, the perpetrators of these 
acts would have been thwarted, o1 
at least handicapped. Without go- 
ing into a study to see whether 
every claim is justified and every 
perfume of the finest quality—a 
matter of personal opinion, as we 
all know—the better magazines owe 
it to their readers and to their ad- 
vertisers to prevent their pages 
from being exploited in this man- 
ner again. 


Names Are Needed 
On Those Badges 


F anyone came over to you at the 

recent meeting of the Scientific 
Section of the Toilet Goods Assn., 
greeted you in a jovial manner and 
engaged you in conversation, call- 
ing you by your first name while 
you stood idly by, pretending that 
you knew your companion as well 
as he knew you, then you can ap- 
preciate this editorial plea. We 
want names on convention badges. 
We need them badly. And if any- 
one raises his voice against identi- 
fication nameplates, then let us 
hope he is standing with one of his 
best customers when another good 
colleague strolls by and stops for a 
word. Then let our friend turn to 
make the introductions, only to 
find that he can’t remember the 
name. Oh, yes, he had it on the tip 
of his tongue. Impossible? It hap- 
pened to us, only we're not going 
around opposing these nameplates. 


When Lay Judges 
Study Scientific Disputes 

[ is anomalous that disputes of a 

highly technical nature must 
often be argued before judges who 
are technically trained in the law 
but not in the field of science unde1 
consideration. ‘This is particularly 
true of patent disputes, and it is 
more true, we venture to say, of 
chemical patents than of any others. 
Is a court of law the proper plac« 
for the adjudication of disputes 
governing infringement, priority, 
and other matters interrelated with 
chemistry far beyond the under- 
standing of the judges? And if such 
a court is not to decide on disputes 
of this nature, who shall render the 
decision? These are not simple 
questions to answer, but we are 
eratified that they are at least the 
object of investigation and study. 
We learn that the sum of $50,000 
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has been given-to Columbia Uni 
versity for a study to be made to 
determine a method so that judges 
lacking in technical training may 
be better able to settle disputes cen- 
tering around matters of science 
and technology. We shall look for 
ward with eagerness to the report 
of this committee. 


This Was No Point 
Of No Return 


N two occasions during recent 

months, we have heard of men 
who had resigned their positions in 
large cosmetic houses, had gone to 
work for other firms, and then re- 
turned to their original employ- 
ers. Perhaps the grass was less green 
in the other valley than it had 
originally appeared from afar. Per- 
haps the reason for the men having 
left their employers may have been 
removed. Let us reflect, for a mo 
ment, on this situation. What a re 
markable tribute both to the men 
involved and to their firms, that 
they could have severed relations 
on such friendly terms, with a com 
plete absence of bitterness and acri 
mony, and were able to take off 
again at the point where they had 
left off. We do congratulate these 
companies (and there may be many 
more examples than the two ol 
which we know), for their actions 
are indeed exemplary. 


Cosmetic Chemists 
Plan Seminar 


HE announcement which the 

new president of the Society of 
Cosmetic Chemists, Dr. Donald 
Powers, made at the medal award 
dinner, to the effect that a cosmetic 
educational seminar is being 
planned for this year, was the first 
glimpse of what may well be one 
of the majo events in the industry 
in 1954. It is impossible to comment 
upon this seminar in detail until 
we will have had an opportunity 
to examine the program, speakers, 
and requirements for admission. At 
this time, it is fitting to point out 
that this is the first effort of such a 
nature ever to be made in the field 
olf cosmetics. Not only does it de 
serve the support of both chemists 
and executive management, but it 
is a worthy reflection on the work 
of the Society of Cosmetic Chem- 
ists, which now adds another to a 
long list of accomplishments, in 
cluding its journal, its semi-annual 
technical sessions, its recognition of 
achievement through honorary 
memberships and medal awards, its 
employment service, its biblio- 
graphical studies, its international 
scientific cooperation. If there are 
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still technical men engaged in this 
industry who have not joined the 
Society, they should lose no time in 
filing their application. 


Perfume and Flavor 
Chemicals Decline 

OR the first time in many years, 

production and sales of flavor 
and perfume chemicals in the 
United States have declined. Ac- 
cording to an analysis of the Tariff 
Commission report appearing in 
Drug Trade News, the 1952 figures, 
when compared with the previous 
year, showed a drop of nine pei 
cent for production and five pet 
cent for sales. These percentages 
are based upon an exclusion ol 
monosodium glutamate, which ac 
counted for over one-third of the 
total perfume and flavor produc- 
tion, and which rightly does not 
belong to the aromatic and allied 
industries. It would be unwise at 
this time to find a trend in these 
figures, without a further study to 
account for the changes from one 
year to the next. The drop has not 
been precipitate, and we suspect 
may be due to formula changes 
rather than to a total use of less 
flavor and perfume materials. It 
hardly seems likely that during a 
year that saw increased sales of cos- 
metics, soaps, soft drinks, and othe 
products in which perfumes and 
flavors are used in large amounts, 
there could have been less demand 
lor the important aromatic ingre- 
cients. 


Aerosols Highlighted 
At CSMA Meeting 


T the recent meeting of the 

Chemical Specialty Manufactur- 
ers Assn., the central point of in- 
terest seemed to be the aerosol. It is 
rather safe to predict that the mar- 
ket for pressure-packaged cosmetics 
is only beginning to be tapped, and 
the possibilities for further exploi- 
tation in such products as hand 
creams, shampoos, and others in 
which a start has been made. will 
become more apparent in time to 
come. It is interesting to note that 
some of these products—although 
not all—may become plus factors 
added to the total cosmetic volume 
in the United States. This is prob 
ably not true of the aerosol shaving 
cream, which would repli ice one of 
the other forms of shaving products, 
for a man will not shave more fre 
quently than he had before. But for 
hand creams, toilet waters, and 
other cosmetics, the term ‘“‘use’’ is 
a rather vague one. Yes, many 
women who are users may be em- 
ploying the product once a week, 


or even less frequently. Having it in 
a handy, appealing, prominent, 
easy-to-use and inexpensive form 
may mean added volume and not 
merely a transfer of volume from 
one product to another. For an in- 
dividual company, this may not be 
quite as important as it is for the 
industry as an entirety, but each 
firm can gain as the entire indus 
try advances. 


Tax Picture Confused 
But Not Hopeless 


HERE seems to be a mounting 
sentiment in Congress for a re- 
duction but not an abolition of cer- 
tain excise taxes. Such a reduction 
would entail cutting the cosmetic 
excise tax in half and bring it 
down to the ten per cent level, 
while other taxes would be reduced 
in a similar, and in some instances 
lesser, manner. The ten per cent 
compromise figure has certain ad- 
vantages, certain disadvantages. 
On the plus side, it is a substantial 
reduction, and is probably the best 
that can realistically be attained at 
this time. As a disadvantage, it 
means weakening the struggle for 
abolition of the tax, and it is a con- 
tinuation of what has been called 
the penalty on good grooming, with 
its implication that cosmetics 
should be considered luxuries. All 
in all, we are of the opinion that a 
reduction of this nature would be 
beneficial to the industry and to 
consumers, and we hope that 
manufacturers and retailers alike 
can join hands in a cooperative 
movement to achieve this end. 


A Bottle of Fragrance 
Was the Very Last Word 


EW YORK CITY lost a land 

mark when McCreery’s depart- 
ment store closed its doors on the 
Saturday before Christmas. Fo 
many decades, the store had served 
its clientele, and amid competition 
that was usually quite aggressive 
and sometimes more imaginative, 
McCreery’s had maintained a faith- 
ful following. Faithful, but perhaps 
not sufficiently large to support the 
fashionable and expensive Fifth 
Avenue locale. But we are indebted 
to the management that the very 
last sale that the store was_ per- 
mitted to make before the doors 
were locked and the sales slips re- 
moved forever from the men and 
women behind the counters was a 
bottle of perfume. Here was a sym- 
bol of everything the store had rep 
resented—elegance and_ loveliness, 
nostalgia for yesteryear, and the un 
ceasing interest of the clientele 
things fragrant. 
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Gleaming, crystal-clear bottles in many eye-catching de- 
signs—that's Maryland Glass styling! (Or, if you prefer, we 
will design a distinctive shape for your use.) And these 
Maryland Glass bottles are practical ...sturdily constructed 
to fill and pack easily, keep breakage to a minimum. 


MARYLAND GLASS CORPORATION 
2147-53 Wicomico Street 
Baltimore 30, Maryland 


Gentlemen: 


eee eee ee 


2 i (type of product) 4 (size or sizes) 
Stocked for service? We have a complete range of sizes 


. . ‘ ’ Please send us appropriate samples and prices in clear glass bottles. 
in all styles, ready to fill your order immediately. Tell us — . : 


about your product in the coupon below and we'll send WON ica icacccecetenccectsidvedyedadivaderier geese ueutes 
prices and samples. No obligation, of course. DI i sericatisvnnveiieinmaaeaee eee 
e : . ° PRs ci ccaccekccnwacethen beeadedsese a caeeeseekeennere 

Mail this coupon for details, prices and samples ——) 
GOP ob ivrasavacededvacceentedwes yi eee HOW es cccuseeeas 
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How Givaudan’s 


continuing research helps 


your fragrance problems 


A program of continuing research, integrated The complete variety of aromatic chemi- Many successful perfumes owe their 
throughout all Givaudan laboratories, is con- cals manufactured by Givaudan represents outstanding originality and beauty to 
stantly making available new and better materials long pioneering in the development of these specialties developed through Givau- 
to perfume, soap and cosmetic manufacturers. “keystones of progress” in perfumery. dan’s research and creative ability. 
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Givaudan’s Aerosol Laboratory enables us to Shelf testing has long been an important As the largest manufacturer of aromatics. 
offer odors in pressure-propelled products part of Givaudan’s service. Our staff will Givaudan can meet all needs, large or 
which have been fully tested for compati- cooperate with you in paralleling our tests small, for quality and variety, and also 
bility, corrosion, solubility and fixation. with yours, thus providing a double check. give close attention to special problems. 


Continuing research, together with 
modern production facilities, enables 
Givaudan to give its customers valuable 


cooperation in product development. 
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GiVAU DAN 
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Better perfume materials through constant research and creative ability 
GIVAUDAN - DELAWANNA, INC. 
330 West 42nd Street : New York 36, N.Y. 


Branches: Philadelphia - Boston - Cincinnati - Detroit 
Chicago - Seattle + Los Angeles - Toronto 
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When a lady looks bewitching 
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helps 


Many an aid to beauty owes its popularity to 
Norda. Norda scents and odors give originality 
and distinction to toiletries and cosmetics. 


Norda is expert in the creation of all the subtle 
fragrances, shades, and colors which the ladies 
find alluring. Give your perfumes, colognes, pow- 


ders, bath preparations, lotions — your lipsticks, 
and all your cosmetics—new appeal, new sophisti- 
cation. 

Norda makes good scents. Norda was the first ever 
to talk sales scents with you. Send for Norda sam- 
ples. Test them. Convince yourself of their quality. 


ALWAYS REMEMBER—NEVER FORGET NQRBA MAKES GOOD SCENTS 


Nor da ESSENTIAL OIL & CHEMICAL COMPANY, INC. 


601 West 26th Street, New York 1, N. Y. 


CHICAGO * LOS ANGELES * SAN FRANCISCO »* ST. PAUL * DALLAS ° 
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RETAIL BUYERS REPORT 


Stores 





Find Combination Packages of Related 


Items Excellent Sales Booster 


JEAN MOWA1 


Chicago— 

Holiday sales once again proved 
the importance of an attractive 
package, particularly in the case of 
colognes and perfumes Such 
packaging should be free of addi- 
tional charge The advantages 
of sleeves should not be overlooked, 
buyers point out Sales-people 
permitted to enter offices, factories, 
etc. did a land-ofhice business in 
fragrance during the pre-Christmas 
days . The retail sleeves should 
not be overlooked, buyers say 
The retail trade is protesting man- 
ufacturers’ tie-in sales, requiring re 


Christmas Season Late 
in Cincinnati 


MARY LINN WHITH 


Cincinnati— 


Up until the last two weeks be- 
fore Christmas, only half the town’s 
stores reported their usual Decem- 
ber business. The others were 
merely hoping for it to materialize. 

At Rollman’s & Sons, the entire 
month was gratifying, with Helena 
Rubinstein’s sets of Cologne and 
Hand Lotion, in Apple Blossom 
Time and White Magnolia, the 
best-selling single item. Another big 
hit was the Ciro set of four in- 
dividually packed perfumes at $5, 
while in a better spot in the depart- 
ment, Corday’s similar package was 
sitting. The expli ination seemed to 
be that, despite the advantage of 
good display, the Corday line had 
no individual girl pushing it. 

\ surprise to the Rollman girls 
was the success of the ‘Tussy Wind 
and Weather Lotion special. This 
usually breaks later in the season 
but, in spite of the prestige-loss in 
the price-cut special, Cincinnati 
women were stocking up on one of 
their favorite anti-chap lotions, 
Dorothy Gray's Anti-Weather Lo 
tion went well here too, and Bout 
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tailers to take an entire line, rather 
than the one or two items which do 
sel] \s a consequence some of 
the leaders have been dropped in 
important centers . .. Combination 
sales to consumers are successful, 
though Fashions in cosmetic 
packaging receive a big push via 
refillable jeweled lipsticks and 
matching compacts Solid o1 
cake powder is making a stronge1 
come-back than expected, but the 
younger crowd is still staying away 
from powder . Sales of fine soaps 
are definitely swinging upwards... . 
Body lotion and deodorants are 
being heavily featured this winter. 


jos’ 


Night Cream and Throat 
Cream were doing a fine volume. 


Best-Sellers 


\t John Shillito Co. novelty 
sachets at $1 were in demand, as 
were the Hazel Bishop Trio lip- 
sticks. Revlon’s jewel top lipsticks, 
a success in some depar tments, were 
only fair here. Lanolin Plus founda- 
tion liquid at $1 was one of the 
more popular treatment-cosmetics; 
men’s lines were headed by Shulton 


and Seaforth, followed by Sports- 
men, and were doing a_ pleasing 
business. 

More than usual business was 


reported by Mabley & Carew in the 
treatments, possibly as a carry-over 
from the store’s recent seven-week 
treatment promotion. Gimmicks 
and inexpensive gilts were selling 
well but larger items apparently 
were awaiting the desperate, last- 
minute buyers. 

With new lighting installed, 
\lms & Doepke was said to be “busy 


but not swamped.” There was a 
successful promotion on compacts 
from $1 to $10 and dresser sets 


from $2.95 to $5.95. Perfumes and 
men’s sets priced from $1 to $4 
were doing well, with larger pur- 
chases expected nearer Dec. 25. 
Quite a few teen-agers’ items such 





Perfumes, colognes top sellers 
during past holiday season. 


Buyers protest forced tie-in 
sales by manufacturers, favor 
stocking according to consumer 
demand. 


Solid powder is finding a mar- 


ket among mature women; 
make-up and treatment lines 
pick up volume. 





as bubble bath and cologne were 
and children’s colognes, tal- 
cums, soaps, lipsticks, and novelties 
were popular. 


sold, 


Stores Lack Space for 
Large Display Pieces 
LEE MCKENNON 
New Orleans— 


Ihe cosmetic buyer at one of the 
large department stores comments 
that while buyers appreciate sales 
aids sent by the manufacturer, 
large display pieces are almost use- 
less to most cosmetic departments. 
The departments are notoriously 
crowded for counter space and as a 
result the small, tasteful display 
card is much more welcome and 
likely to receive its just limelight. 
An example of small, effective dis- 
play aids is the Ardena Invisible 
Veil case which holds six items of 
the powder. It is very successful 
and attracts a good amount of cus- 
tomer attention and sales. Another 
example of the tastefully useful 
show card is the Hazel Bishop nail 
polish chart showing I1 finger-nails 
in 11 shades of her polish. Frances 
Denney’s Viva card is another con- 
venient-sized placard which catches 
the eye and still leaves enough 
counter space for the sales girl to 
complete her transaction, which 
she does repeatedly on this excel- 
lent item. 

Three additional 


shades in the 
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Ardena Invisible Veil have just 
arrived and the buyer is highly 
enthusiastic. She says new shades 
ilways stimulate sales in a good 


line and she welcomes the addition. 


Perfumes Big Xmas Sellers 


The buyer at another depart- 
ment store reports that perfumes 
were her big selling items during 
the pre holiday season. While treat- 
ments and other cosmetics sold well 
enough, perfumes were doing much 
better. Faberge is a very good line 
here and a recent promotion which 
included Faberge displays in the 
front windows paid off beautifully. 
Nina Ricci perfumes are also sell- 
ing well here and their genuine 
Lalique bottles have attracted 
much attention. 

Another buyer comments on how 
very very well Coty handled the 
Christmas season demands. Thei 
perfume in a music box for the 
customer desiring a more elaborate 
gift was very apt, while the glass 
slipper package holding two small 
inexpensive flacons suited the more 
modest shopper. The blaze of 
Christmas packaging on the Coty 
counter pleased the buyer here, 
very much so. 


Single Items Beat 
Boxed Sets 


MAGGIE 


Buffalo— 


It took Christmas to zip open the 
wallets, and launch the biggest buy- 
ing boom that Buffalo has had in 
many Christmases, with toiletry 
sections in department stores get 
ting a bigger slice of this buying 
than ever. 

Voiletries gift items are moving 
faster in single units than in boxed 
sets, with preference being regis- 
tered for the artistically packaged 
items. For instance, Arder 1's Snow- 
man and Snowlady, Coty’s perfume 
slipper, and DuBarry’s Tinkle ‘Top 
are selling by the carload, and in 
the over $5.00 bracket Faberge’s 
fleur-de-lis package of perfume is a 
leading favorite. However, the 
volume is being done in purchases 
whose cost and tax do not exceed 
$5.00. 

J. N. Adam’s had an 8-page all- 
toiletries advertising insert in a 
mid-week edition of the morning 
Courier Express, which produced 
tremendous phone and mail orders 

. and resulted in sustained buy- 
ing for the next week thereafter. 
LaCrosse Candy Parade and Rev- 
lon’s Beginner’s Luck were prov- 


FLEMMING 
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ing popular as stocking fillers fon 
the teen-age set. 

All stores report a considerable 
increase in the purchase of facial 
finishers, such as Frances Denney’s 
Invisible Beauty Strap, Revlon’s 
Build Up, Ayer-Magic, — and 
Dorothy Gray ... with the makeup 
and treatment products of all the 
various lines showing greater turn- 
over than at any other time of the 
year. These items are purchased 
not as gifts, but for the customer’s 
own personal use and at no 
other time of year is their volume 
so eXCessive. 


Expensive Perfumes 
Good Gift Sellers 


JEAN ROBERTS 


Dallas— 


Christmas-time customers went 
in for glittering packages this year. 
As usual, the heaviest demand was 
for items under $2.00, but depart- 
ment stores repert expensive per- 
fumes were going well too, 

Neiman-Marcus introduced = a 
new cologne produced under its 
own name and bottled in a large 
hand-painted container. Sales, they 
say, are promising. 

Sanger Bros., which has extensive 
cosmetic floor space at both the 
downtown and surburban store, is 
featuring counters loaded with fast 
moving merchandise. They find 
that customers like to examine 
items and can do so more readily 
if they are conveniently on the 
counter. 

A. Harris gave even more space 
this year to its men’s bar and from 
the looks of the customers crowd 
ing around, this was a good de- 
cision. Items for this section were 
carefully selected to give ideas and 
to avoid the usual after-shave lo- 
tion, toilet water aproach, the old 
stand-bys. 

Dreyfus and Sons and Volks, both 
specialty stores, featured more ex- 
pensive merchandise on and under 
their counters, make-up — cases, 
jeweled lipstick and compact sets, 
and expensive perfumes. 

Chain drugs featured items in 
the lower price brackets and_ re- 
ported good sales of colognes, dust- 
ing powders and lipsticks. 

The super-markets placed very 
little emphasis on the cosmetic 
counters for the holiday season, 
boasted very little gift buying, yet 
reported an increase in some sti iples 
such as cold cream and deodorant, 
apparently due to customers who 
wanted to avoid department store 
( rowds. 


ew 


coty’s Parisienne Vanity, shaped 
like a miniature hand mirror, 
comes with any of eight shades ol 
Cream Powder and has a Sub-Deb 
lipstick in the handle. It sells ton 
$1.65; Creme Powder refills are 
60 cents. 


REVLON is launching Fire and Ice 
Eau de Parfum in a clear glass bot 
tle with = gilt-and-ambertone-shot 
stopper. The 2 07. size sells for $2, 
the 4 oz. one for $3.50. 


POND’s is shipping all orders for the 
19 cent, 


l-ounce size ol 


Angel Skin 


p26) 


a 





w% CLEARS CHAPPING QUICELT x SOFTERS, WHITENS “DETERGENT BARDS" 


% SOOTHES ROUGE TisOWs AND HENS 


Pond's six-bottle display packer 


hand lotion in a _ six-bottle, two- 
level self-help lithographed display 
packer. 


NORTHAM WARREN CORP. introduces 
a new 25 cent size of Odorono Spray 
ina squeeze type, blue plastic spray 
bottle in boot, in addition to the 39 
and 59 cent sizes now on the mai 


ket. 


> 


MARY CHESS, INC. offers the 8 os. 
bottle of Cream Body Massage. 
which regularly sells for $2.25, for 
$1.25, through January 30. It comes 
in six fragrances. 


ESTEE LAUDER Offers Lip Gloss, to be 
applied oven lipstick. 


CORDAY offers a one-ounce flacon ol 

Eau de Toilette and a flacon ol 

matching Creme Sachet, packaged 

together for $2, the price of the Eau 

de Toilette alone. The offer is for 
limited time only. 


The American Perfumer 


P ackaging éx P romotions 


PERF, a new firm with offices at 
1440 Broadway, New York, ts intro 
ducing a heart-shaped pink pellet 
impregnated with perfume. The 
perfume is released when the pellet 
is pinned to clothing. The pellet is 
said to be unaffected by water, and 
the fragrance is claimed to last at 
least 30 days. ‘The maker recom 
mends it for women who are al 
lergic to perfume applied directly 
to the skin. The pellet comes in a 
llesh-colored lace ribbon decorated 
with rhinestone, and with an orna 
mental safety pin for attaching to 
clothing. It is packaged in heat 
sealed foil, with pin and ribbon in 
another separate foil package. The 
product sells for $1. 


PROCTER & GAMBLE Co. will start a 
marketing campaign for Lilt home 
permanent, along Toni trio lines. 
The product comes with special 
solutions for hard, normal, and easy 
to curl hair. 


LENTHERIC introduces Nutan, which 
it describes as the only sun tan lo 
tion made with Aquasil, new sili 
cone ingredient which repels water, 
according to the manutacturer. It 


gh halk rie ~ 
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Sun tan lotion containing silicone 
prolongs the sun-screening effects of 
heliophan, publicity continues, and 
one application is said to give hours 


ol protection. Three 
lor $l. 


ounces sell 


CALMAC, INC. offers a free Zodiac 
birthday-horoscope greeting card 
with each purchase from its Zodiac 
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cologie and perfume line. ‘The 4 oz. 
size of cologne sells for $3.39; the 
4 oz. size of perfume for $8.61, the 
| oz. one for $15.38. The firm is also 


about to introduce a men’s cologne. 


BARBARA GOULD is marketing a new 
cream called Act of Beauty at $5 
per 4 ozs, 


HAZEL BISHOP is using a premium 
olfer to introduce its “new for 
mula” lipstick. ‘The premium, a 
golden charm locket to be worn 
on bracelet, necklace or lapel but 
ton, with room for two photo 
graphs on the inside, can be ob- 
tained only by sending in empty 
cartons from the $1.10 lipsticks 
with 25 cents for mailing and han- 
dling. It is valued at $2. The offer 
will be promoted through radio, 
television, newspapers and maga- 
zines; a color-selector displayer is 
part of a retailer deal. 


—_————eaeeee ce 

REVLON is launching an astringent 
skin- tightener, called Build-Up. 
The semi-translucent liquid comes 


in a peach-and-gilt 2 oz. bottle, 
selling for $3 50. 


ELIZABETH ARDEN is introducing a 
new lipstick, rouge and nail lacquer 
shade called Lido-Venice Pink. 


BARBARA GOULD offers Revital, a skin 
lilting cream. 


MARY CHESS, INC. offers the 8 oz. 
bottle of Cream Body Massage, 
which regularly sells for $2.25, for 
$1.25, through January 30. It comes 
in six fragrances. 


LADY ESTHER, LTD. is test marketing 
a combination package of the $1 
size Hormone Cream and a free 29- 
cent jar of Four-Purpose Face 
Cream in Pittsburgh. 


a 
'HE TONI CO. sponsored its sixth an- 
nual Toni Twin Baby Derby, with 
$500 in gifts for each set of girl 
twins born between midnight and 
noon New Year’s Day reported by 
2 P. M. New Year’s Day. 

DAGGETT & RAMSDELL, INC. uses a 
new open face, three-cell litho- 
graphed carton for Frozen Bouquet 
cologne sticks. It houses three 
sticks: Debutante, Mystic Moment 
and Arabesque. 
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24-unit Nail White Pencil display 


NORTHAM WARREN CorP. will stage 
one of its largest advertising cam 
paigns early in 1954 to promote its 
29 and 59 cent Stay Fast lipstick, 
using national magazines, radio, 
television, and increased space in 
local newspapers throughout the 
country. As part of its promotion, 
the trade will be offered a display 
unit with 24 59 cent lipsticks, plus 
free goods with a retail value of 
$1.18, and 48 free samples which 
are stored in the back of the dis- 
plays for quick demonstration. Ad- 
ditional samples will be available 
upon request, or by filling out a 
card which the company will en- 
close with each display unit. Cutex 
nail polish and polish remover will 
also be promoted. Cutex Nail 
White Pencils with Cleanerpoint 
are offered in a 24-unit display. The 
company claims that its pe ncil sells 
65 percent of a market it estimates 
at five million annually. 


HOUBIGANT offers, through 1nid-Feb- 
ruary, a new combination package: 
Translucid Cleansing Cream and 
Retiring Cream, a regular $3 value 
for $1.50. 


CORDAY offers the one ounce flacon 
of Eau de Toilette and a flacon of 
matching Creme Sachet, together in 
a single package, at $2, the price 
of the Eau de Toilette alone. The 
offer is made for a limited time 
only. 


LADY ESTHER’s Four-Purpose Cream 
and Hormone Cream promotion 
has been extended to January 31. 
The $1.38 size jar of Four-Purpose 
Cream is being offered at 98 cents. 


January, 1954 47 





THE 

new 

aromatic chemical 
musk-tonkin type 
lasting, economical 


Useful addition to present standard fixatives 


Does not discolor perfumes, creams, soaps, and 
other cosmetic preparations 


Like a string around a package, it... 
HOLDS THE PERFUME TOGETHER 


"U 
> 
. 
> 
” 
o 
~ 


* 


FON Polak’s Frutal Works, Inc., Middletown, New York 


*Domestic and Foreign Patents applied for. 
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Flavoring With Benzoates 





Flavor research chemist at work in laboratory 


4 pplication properties . . 


.. The benzoates as a group of esters 


were among the first used as artificial flavoring materials 


MORRIS B. 


TARTING back in 
November 1945 a series of papers 
on the application properties of 
synthetic organic chemicals, relat 
ing to their use as flavoring agents, 
was published in this section of the 
AMERICAN PERFUMER. In con- 
tinuation of that series, this article 
will discuss the flavor application 
properties of the principal benzo- 
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JACOBS, Ph.D. 


ates. For the sake of convenience we 
can group the benzoates according 
to the alcohol radical as (1) alkyl 
benzoates, (2) terpene benzoates 
and (3) aryl benzoates. 


ilkyl Benzoates 


Methyl benzoate, C,H.COOCH., 
also known under the name of arti- 


ficial oil of Niobé is a colorless liq- 
uid which has a specific gravity of 
1.094 at 15/4 deg. C. It boils at 198- 
200 deg. C. and has a refractive in- 
dex of 1.518 to 1.520 at 20 deg. C. 
The commercial product has a spe- 
cific gravity of 1.085 to 1.088 at 
25/25 deg. C. and has a refractive 
index of 1.516 to 1.518 at 20 deg. C. 
This ester is slightly soluble in wa- 
ter. It is miscible with 95 per cent 
alcohol in all proportions and is 
soluble in aqueous alcohol in the 
following proportions: 70 per cent 
1:1, 60 per cent 1:4, 45 per cent 
1:1000. Methyl benzoate has been 
used principally in perfumery for 
instance as a base for peau d’Es- 
pagne, as a floral note with vetivert 
and oakmoss, and for blending with 
rose, geranium, ylang ylang, etc. It 
has been suggested for pineapple, 
raspberry, and = strawberry flavor 
compositions. Methyl benzoate has 
a powerful but harsh wintergreen 
odor, a strawberry flavor, and a 
harsh bitter taste. 

Ethyl benzoate, C,H,COOC,H,, 
is a colorless liquid with a specific 
gravity of 1.051 to 1.052 at 15/15 
deg. C. It boils at 211 to 213 deg. C., 
and has a refractive index of 1.506 
at 20 deg. C. The commercial prod- 
uct has a specific gravity of 1.043 to 
1.046 at 25/25 deg. C. and has a 
refractive index of 1.505 to 1.507 
at 20 deg. C. Ethyl benzoate is mis- 
cible with alcohol and is soluble in 
aqueous alcohol solutions: 1 vol- 
ume in 2 volumes of 70 per cent 
alcohol and in 8 volumes of 60 pei 
cent alcohol. 

This ester was one of the very first 
used in the preparation of artificial 
flavors. For instance, the first edi- 
tion of Beilstein (1881) indicates 
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that ethyl benzoate and ethyl ace- 
tate were the principal esters in arti- 
ficial cherry “oil.” 

Ethyl benzoate has a fruity and 
wintergreen-type odor reminiscent 
of methyl benzoate but with a 
milder note. It has a harsh, bitter 
taste and a strawberry flavor. It has 
been recommended principally for 
berry flavors, for instance in small 
quantities in strawberry flavor but 
among other flavor formulations 
one can note are banana, bitter al 
mond, black cherry, cherry, cran 
berry, currant, gooseberry, grena- 
dine, huckleberry, and orange. This 
ester is also useful in tobacco flavors. 
In perfumery it is used mainly for 
ylang ylang compositions and as a 
substitute for methyl benzoate. 

Propyl benzoate, C,H,COOC,H., 
is an homologous benzoate ester. It 
is a colorless liquid with a specific 
gravity of 1.021 at 15/15 deg. C. It 
boils in the range 229 to 231 deg. C. 
Propyl benzoate is soluble in alco 
hol and is practically insoluble in 
water. It is not carried as a stock 
item by firms dealing with aromatic 
chemicals. Propyl benzoate has been 
suggested as a component mainly 
for berry flavors such as cranberry, 
huckleberry, gooseberry, and_bil- 
berry. It hz is also been recommended 
for use in peach flavors. It has a 
faint fruity odor, a bitter taste, and 
a flavor resembling date. 

Little flavor use has been noted 
for its isomer isopropyl benzoate 
which is also a colorless liquid, This 
ester has a specific gravity of 1.010 
at 25/25 deg. C. and boils at 218.5 
deg. ¢ 

Allyl benzoate, C igh, COOC,H., 
has been aes recently pre- 
pared on a commercial basis. This 
ester boils under reduced pressure 
at 82 to 85 deg. C. (5 mm. Hg) and 
has a refractive index of 1.5185 at 
20 deg. C. It has a cherry and berry 
note and has been suggested for use 
in such flavor compositions. This 
ester is soluble in alcohol. 


Butyl benzoate, C,H,COOC,H,, 
is a colorless, viscous liquid with a 
specific gravity of 1.005 at 25/25 ~— 
C. and boils at about 250 deg. ¢ 
‘There are virtually no references 
to the use of this ester for flavor pur- 
poses in the literature. This ester is 
soluble in alcohol and insoluble in 
water. 

Isobutyl benzoate, C,H,COOC, 
H,, is a colorless liquid with a spe- 
cific gravity of 0.997 to 1.00 at 25/25 
deg. C. boiling in the range of 237 
to 241 deg. C. This ester is miscible 
with alcohol and is insoluble in al- 
cohol. Isobutyl benzoate is produced 
commercially and this product has 
a specific gravity of 0.994 to 0.997 at 
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25/25 deg. C. and a refractive index 
of 1.493 to 1.496 at 20 deg. C. Iso- 
butyl benzoate has a flowery odo 
with a leafy character. It has a bit- 
ter taste and has a caraway flavor, It 
has been recommended for use in 
caraway flavors and has also been 
suggested for use in cherry, plum, 
and prune formulations but only in 
small amounts. This ester has sub- 
stantial use in perfumery in carna- 
tion, orange blossom, orchid, rose, 
trefle, and sweet pea. 

Isoamyl benzoate, C,H-COOC 
H,,, amyl benzoate is an ‘oily, color 
less liquid with a specific gravity ol 
aa 993 and a boiling point of 261 

» 262 deg. C. The commercial prod- 
uct has a specific gravity of 0.986 to 
0.992 at 25/25 deg. C. and has a re- 
fractive index of 1.492 to 1.495 at 
20 deg. C. Isoamyl benzoate is sol 
uble in alcohol, 1 volume in 3 vol 
umes of 80 per cent and in 15 vol 
umes of 70 per cent alcohol. This 
ester has a penetrating odor with a 
fruity note. It has been suggested 
for use in a number of flavor for- 
mulations such as cocoa, almond, 
cranberry, gooseberry, nut, peach, 
quince, and tangerine flavors and 
has been recommended for cherry, 
plum, and prune essences. 

Cyclohexyl benzoate, C,H.COO 

t,H,,, may be considered along 
ith this group of esters. It has re- 
cently been prepared on a commer- 
cial scale. It boils at 110 to 114 deg. 
C. under reduced pressure (1 mm. 
Hg) and it has a refractive index of 
1.5235 at 15.5 deg. C. Cyclohexyl 
benzoate has a mild citronella char- 
acter. Its flavor utilization has not 
been extensively explored. 


Terpene Benzoates 


Geranyl benzoate, C.H,COOC,, 
H,., is a colorless liquid which boils 
under reduced pressure at 198 to 
200 deg. C. (15 mm.). The commer- 
cial product has a specific gravity 
of 0.978 to 0.982 at 25/25 deg. C. 
and has a ro wallen 1.511 to 
1.515 at 20 deg. C. This ester is opti 
cally active, its a being of the 
order of +1 deg. Geranyl benzoate 
has a light sweet odor reminiscent 
of ylang ylang. Its principal flavor 
use is that of a fixative but it has 
wider application in perfumery be- 
ing used in rose perfumes and in 
— floral preparations. 

Linalyl benzoate, C,H,COOC, 
H,., is a light yellow to brown liq. 
uid. The commercial product has a 
specific gravity of 0.980 to 0.991 at 
25/25 deg. C. and has a refractive 
index at 1.507 to 1.510 at 20 deg. C. 
Linalyl benzoate is soluble alcohol, 
1 volume in 2 volumes of 90 pen 
alcohol. This ester has a heavy odor 


reminiscent of tuberose. It has not 
been used much in flavoring prepa- 
rations but has been employed in 
floral perfumes and for blending in 
Oriental-type perfumes. 


Aryl Benzoates 


Benzyl benzoate, C,H,COOCH 
C,H,, is a high boiling, colorless 
liquid at room temperature. It has 
: spec ific gravity of 1.118 at 25 deg. 

, boils in the range of 323 to 324 
= C., and has a refractive index 
of 1.5681 at 21 deg. C. The ester 
melts at 21 deg. C. The commercial 
product has a specific gravity of 
1.116 to 1.120 at 25/25 deg. C., has 
a refractive i of 1.568 to 1.571 
at 20 deg. C., and has a minimum 
congealing point of 18.0 deg. C. 

This ester has a faint floral and 
fruity odor, a bitter-sweet, sharp, 
burning taste, and a chemical flavor. 
It is soluble in aqueous alcohol in 
the following ratios: 95 per cent 1:1, 
90 per cent 1:2, 70 per cent 3:100, 
and 45 per cent 1:1000. Because of 
its high boiling point and its light 
flavor characteristics it can be used 
as a fixative in a wide variety of 
fruit and other flavor formulations. 
Among those for which it has been 
suggested are banana, cherry, cherry 
brandy, coffee, grenadine, pistachio, 
ri ispberry, and strawberry. It is also 
used as a solvent for artificial musks 
and for vanillin. 

Phenethyl benzoate, C,H.COO 
CH.CH.C.A,, phenylethy! benzo 
ate, isa colorless liquid with a spe- 
cific gravity of 1.102-1.103. The 
commercial product has a specific 
gravity of 1.094 to 1.096 at 25/25 
deg. C. and has a refractive index of 
1.558 to 1.562 at 20 deg. C. One vol- 
ume of the ester is soluble in 8 vol 
umes of 80 per cent alcohol. Phen- 
ethyl benzoate has an agreeable soft 
rose odor, a strawberry flavor, and a 
bitter taste. This ester can be used 
for the preparation of honey, straw 
berry, and other berry flavor compo- 
sitions. Its principal use in perfum 
ery is as a fixative in rose formula 
tions and to assist in developing 
rose NOLCSs. 

From time to time the application 
properties of other groups of syn- 
thetic flavoring materials will be de- 
scribed in this section. 


Florasynth Labs., Inc. is ready- 
ing a three-story, 70,000 square foot 
building at 900 Van Nest Avenue, 
New York, lor occupancy as execu 
tive office and Eastern production 
facilities. The building will house 
what is described as one of the 
most modern and complete set-ups 
for research and manutacturing in 
the country. 
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Movable steel wall partitions 


Laboratory Walls 


Movable steel partitions, 6 in. 
thick, designed and engineered spe 
cifically for the laboratory are 
announced by Virginia Metal Prod 
ucts Inc. Mobil-lab-walls, as they 
are known, include — internally 
housed utilities. Partition post and 
panel construction provides access 
to and support for mechanical and 
clectrical services. Twenty-loot sec 
tions mean fewer joint connections, 
minimum leakage potential and 
reduced installation and mainte 
nance costs. Shelving and wall cabi 
nets mount on metal hangers 
secured behind the cornice by me- 





Supports pipes, mechanical devices 


chanical fasteners. Full details in- 
cluding a descriptive brochure may 
be had on request. 


Pumping Problem Materials 


For pumping low volume prob- 
lem materials a new pneumatic 
ejector is offered by Yeomans 
Brothers Co. It is said to be prac- 
tically immune to high tempera 
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Improving Production 


tures and will pump liquids near 
the boiling point. It can be oper- 
ated from an existing compressed 
air supply, from a separate com- 
pressor or by means of a simple 
auxiliary apparatus, or from = a 
steam supply. 


New Packaging Machine 


\ new, low cost, versatile pack- 
aging machine that automatically 
forms two sheets of heat sealing ma- 
terial around products, seals the 
four sides, cuts off and delivers a 
completely sealed package is the 
way Pak-Rapid Inc. describes its 
newest development. The machine 
is made to package cosmetic prod- 
ucts. The speed is up to 40 packages 
per minute when products are hand 
fed. Automatic and semi automatic 
feeding production. 
Change over to differently sized 
packages is easily made, it is 
claimed. A 4 hp. motor supplies 
power and accurate thermostatic 
control of heat is provided. 


ncreases 


Reagent for Traces of Moisture 


For rapid determination of small 
amounts of water by simple volu- 
metric procedure Mois Tec is 
ollered by R. P. Cargille Labora 
tories Inc. Mois Tec is a delicate 
reagent lor traces olf water. It is said 
to be applicable to anhydrous sol 
vents, vegetable oils, fats and waxes. 
Praces of water may also be quickly 
determined in organic solids that 
cannot be heated provided they are 
soluble in butyl alcohol. The test 
can be adapted to other products 
such as powdered inorganic mate 
rials by comparing the results ob- 
tained with the results of standard 
methods. The Mois Tec procedure 
requires no heating. The reagent is 
merely added drop by drop i a 
given quantity of sample to a blue- 
green endpoint. Each drop of Movs 
Tec is equivalent to 0.2 mg. water. 
Because of the variable nature of 
essential oils results with Mois Tec 
should be compared with resuits !y 
standard methods. 


New Filling Machine 


More speed at less cost is afforded 
by the new viscous and liquid fill- 
ing machine offered by Hope Ma- 


chine Co. the company states. By 
eliminating the unnecessary ma- 
chine table, increased speeds up to 
250 containers per minute and re- 
duced costs have been effected the 
company claims wthout sacrificing 
any of the time tested principles. It 
operates in this way: the containers 
move from the infeed conveyor di- 
rectly onto the rising table. Afte1 
the “bottom up” filling occurs the 
containers are moved immediately 
onto the discharge conveyor. The 
machine can be used for filling 





Viscous and liquid filler 


glass jars, plastic bottles, tin cans 
and paper cups. The machine, it is 
stated, offers accurate quantity ad- 
justment from 14 fluid ounce to 32 
ounces. On some cosmetic opera 
tions, it is added, accuracy has been 
held to one-tenth of a gram. An 
assorunent of accessories is avail 


able also. 


1 Visit to Naarden is the title 
of a 24-page illustrated booklet 
published by N. V. Chemische Fab- 
riek Narden, to acquaint business 
friends who are personally unable 
to visit the company’s works at 
Naarden, Holland, with the _ fac- 
tory. It contains 14 illustrations 
and the text in English is informa- 
tive and interesting. A copy may be 
had on request. 


An idea book is the way the Ever 
Ready Label Co. describes its 24 
page catalog of the various types 
of roll and flat labels. A copy will 
be sent on request. 
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GOLDCOTE VACUUM PLATED 


TOP OFF y4elel'3 BOTTLE CLOSURE TO PLAY BIG ROLE IN 1954 
OR myeN WITH A= Now available in any size and in several shapes, 


these closures with the beauty of metal offer such 
RICHFORD substantial savings as to make their use mandatory 
ran " in many cases. 
CLOSURE ° 
: De CE CI VACUUM PLATING PROCESS , 
wa : Ste lets PRODUCES FLAWLESS FINISHES I 


Grueling acid, alkali, immersion. fading and 
abrasion tests have been passed with flying colors 


by the new Goldcote closures. 


SPELT 


MISS AMERICA GOES FOR GOLDCOTE 


EEE at ar 


Sales-tested in all parts of the country, Goldcote 
has won immediate acceptance in the place where 


quality and value pay off. the Store. 


, | 
VACUUM PROCESS ALSO ADDS TO THE 
GLAMOUR OF RICHFORD SPILLPROOFS 


Effective on both plastic and glass, this new 
process makes possible almost any combination of 
Goldcote or its companion finish Silvercote with 
the large Richford family of square and round 


Spillproofs. 









MANUFACTURERS WRITE NOW! 


For samples and prices, and for complete infor- 
mation on the many services offered you by Rich- 
ford, please write The Richford Corporation, 404 


ge lO SAS. Gi IE AI i A AI a Fourth Avenue. New York 16. N. Y. 
404 FOURTH AVENUE, NEW YORK 16, N. Y. 
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Be Rim loa 
Now let your Imagination 


ITM ale Malia alts 


NEW SQUARE 
SPILLPROOFS 


iit ce eco h meat le) (ete EZ 
in any combination of Clear or 
em Cm entcs Spillproof bottles, and 
Black or Gold Céte closures with 


yam steel ae aco ee 


SUicsrlacc cael br 
will feature these sensational flacons. | 
Write today for samples and prices. 
ee ee eee ee 


404 FOURTH AVENUE, NEW YORK 16, N. Y. 
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Dial type surfactant selector 


Surfactant Selector 


\ pocket size dial type selecton 
ollered by the Atlas Powder Co., 
Wilmington, Del., offers emulsion 
formulators a precise surfactant rec- 
ommendation for 96 different and 
specific formulation problems con- 
densed from all recent Atlas 
formulary literature. It is printed 
on durable card stock and is accom- 
panied by full directions. The 
formulas chosen for use on the new 
dial device are typical basic formu 
las. Hence surfactant recommenda- 
tions indicated by it may be used 
guide in solving numerous 
other problems. Anyone interested 
in securing the selector should write 
to the company. 


as a 


Cyclic Type Molecular Still 


For distilling at high vacuum 
without damage to molecular struc 
ture a new molecular still of the 
cyclic type has been announced by 
the Asco Mfg. Co. ‘The normal field 
of distillation of this unit is among 
materials whose molecular weights 
are above 250 except for materials 
of extreme heat sensitivity, such as 
some of the vinyl polymers. The 
unit is ready for operation by plug- 
ging into a standard outlet and con- 
necting it by rubber tubing with a 
cold water faucet. 


Automatic Viscosity Measurement 


For automatic and continuous 
viscosity measurement and _ record- 
ing using ultrasonics in up to 16 
a kettles or reactors the 
Ultra-Viscoson Corp. announces the 
multiprobe ultra viscoson system. 
Hermetically sealed ultrasonic 
probes the size of a fountain pen, 
having no moving parts, are in 
stalled permanently in up to 16 
kettles or pipe lines. One ultra 
viscoson computer and multiplex 
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New Products and Developments 


unit located up to one mile from 
probes indicates viscosity measured 
by any desired probe, or automati- 
cally records viscosities singly or in 
sequence on Ssté indard multipoint 
industrial recorders. Up to 16 
kettles, reactors o1 pipe-lines are 
monitored automatically in pro- 
duction and application of soaps, 
resins, high polymers, foods, etc. 


Trade Literature 


1 newly revised data sheet lists 
typical analyses for 14 types of Ca- 
chalot brand cetyl, oleyl and stearyl 
alcohols including NF, USP and 
technical grades used in the drug 
and cosmetic industries. The file 
sized bulletin was issued by M. Mi- 
chel & Co. Inc. 


Hydrogenated castor oil and 12- 
hydroxystearic acid are described 
in a booklet giving their chemical 
and physical properties, specifica 
tions and suggested uses which has 
been issued by Emery Industries 
Inc. 


Aldehydes are covered in a 36 
page book which has been issued 
by the Carbide & Carbon Chemi- 
cals Co, It was prepared as a handy 
reference for people in the chemi- 
cal industry and discusses in detail 
the 14 aldehydes now sold in com- 
mercial quantities by the company. 
Information on other aldehydes 
that are available in research quan- 
ties by the company. Information 
on other aldehydes that are avail- 
able in research quantities is also 
included. 


Magnetic separators for wet and 
dry materials made - S. G. Frantz 
Co. are described in a bulletin is- 
sued by the company. The equip- 
ment is made in three types, grav- 
ity, pipeline and underfeed, for the 
removal of iron contamination 
from liquid suspensions of all vis- 
cositics. Two dry type models for 
powdered and granular materials 
are also described. 


Chlorophyll, low sodium foods, 
fluoride analysis, a new book on 


dental caries, coumarin and othet 
items of current interest are treated 
in the first issue of ‘“What’s New in 
Food and Drug Research” a fou 
page bulletin published by Food 
Research Laboratories which may 
be had for the asking. It will be 
published as a_ periodic house 
organ. 


Possibilities with Fatty Alcohols, 
particularly their use in drug and 
cosmetic formulation, is the subject 
of a booklet issued by M. Michel & 
Co. Copies will be sent on request. 


New cosmetic emulsion formulas 
are featured in a technical bulletin 
on the use of Veegum in cosmetics 
which has been issued by the R. T. 
Vanderbilt Co. It contains 8 pages 
containing data on Veegum as well 
as its effects. Veegum is an inor- 
ganic emulsifying and suspending 
agent that acts as a thickener for 
creams and liquids, as a film for- 
mer and as a binder. 


The 1952 Literature on Seque- 
strene (ethylenediamine tetraacetic 
acid) as well as a number of earlier 
papers are covered in the second 
bibliography published by the Al- 
rose Chemical Co. More than 450 
references, including those in the 
sequestrene technical bulletin are 
evidence of the widespread inter- 
est in this useful chemical which 
continues to find new and dramatic 
applications in science and _tech- 
nology. A copy of the 8-page bibli- 
ography may be had on request. 


Considerable new information 
about applications for Hercules 
technical grade sodium carboxy- 
methylcellulose is contained in a 
revised edition of a technical book- 
let on this product which will be 
sent on request by the Hercules 
Powder Co., Wilmington, Del. 


Twenty questions and answers 
on X-ray Analysis are given in an 
8-page booklet issued by the North 
American Philips Co. which will be 
sent to anyone interested. The com- 
pany also announces a new X- ray 
calculator for use with X-ray specto- 
graph (fluoroscence ani ilysis) in- 
struments. 
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Ways to Improve Soap Finish 


PAUL I. 


C HOICE olf raw materials 
for soap manufacture determines 
not only the detergent quality of 
the finished soap, but also its ap 
pearance and particularly finish. 
Some oils are, in fact, added to the 
mix for the sole purpose of improv 
ing finish and endowing the 
tabletted soap with a smooth even 
texture. Castor oil is used by some 
manufacturers for this reason. It 
is, however, important to remem 
ber the following facts when it is 
intended to use castor:— 

1. Not more than 5% on the total 
weight of fats should be employ 
ed otherwise the hardness of the 
tablet may suffer. 

2. The castor oil should be of first 
class quality, clear and sweet. 

5. The presence of castor is not 
recommended in stick shaving 
soaps as this oil may tend to 
repress slightly the lathering 
properties of the soap. 


Polishing Tablet Soap 


NE of the simplest and still the 

most effective methods of pol 
ishing tablet soap is to wipe the 
tablet with a clean moist cloth. Pro 
vided the cloth is not too wet, all 
irregularities may be easily and 
quickly removed and a_ pleasant 
polish given to the soap surface. Al 
though plain water can give good 
results, some manufacturers use 
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various types of solutions for this 
purpose. Sodium carboxymethylcel- 
lulose, commonly known as cellu- 
lose gum, is suitable as an additive 
to polishing solutions, e.g. a 1-2 per 
cent solution is quite effective and 
will help to give the soap a highen 
polish. The cellulose gum, nor- 
mally available as a dry powder, 
can be brought into aqueous solu- 
tion by simple stirring of the water 
while the dry powder is slowly 
added. The more efficient the stir- 
ring, the quicker complete solution 
is attained. 


Demand for Palm Oil 
Falling 


_— 15 million pounds of 
palm oil are imported annually 
into the U.S.A. for use as a tinning 
oil. It is, therefore, very interesting 
to note that this importation may 
be subject to a heavy decline as a 
result of a new process, the result 
of research by the Armour Re 
search Foundation of the Illinois 
Institute of Technology (Chicago). 
\pparently the discovery relates to 
the modification of non-edible lard, 
tallow and white grease which 
makes them suitable for the “hot- 
dip” tin-plating of steel sheet. 
According to announcements by 
the U. S. Department of Agricul- 
ture who sponsored the research in 
collaboration with the Eastern Re- 
gional Research Laboratory (in 


Philadelphia) of the Department's 
Bureau of Agriculture and Indus- 
trial Chemistry, the development 
of satisfactory tinning oil from com- 
mercial grades of grease and tallow 
results in three major advantages. 
It provides a cheaper tinning oil, 
creates a ready potential market for 
surplus fats and reduces depend- 
ence on palm oil imports during 
national emergencies. 


Collapstble Drums for 
Soap Products 


RUMS which can be collapsed 

after use and so returned with 
reduced transportation costs to the 
supplier and also stored without 
wastage of space, are now being 
used in a number of liquid han- 
dling fields, such as liquid soap pro- 
duction. These new drums are 
made from a cotton textile mate- 
rial impregnated with synthetic 
rubber and it is claimed that the 
material itself is not in anyway ef- 
fected by soaps, oils or greases. The 
space saving which results from the 
transport of the drums is appreci- 
able. ‘This can best be assessed 
from the fact that 2,500 collapsed 
55 gallon drums can be packed in 
a freight car or truck that would 
normally only be able to carry 300 
rigid drums of the same capacity. 
The drums have several important 
advantages: 

1. They weigh less than 30 Ib. 
each when empty. 

2. They do not crack or dent 
when roughly handled. 

5. After being subject to the most 
drastic transport conditions they re- 
turn to their original shape 
undamaged. 
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SALES REPRESENTATIVES 
St. Lovis 1, Missouri—Marvin Yates Co., Arcade Building 
Cincinnati 8, Ohio—Ralph H. Auch, 3449 Custer Road 
New Orleans 19, Lovisiana—R. P. Anderson Co., 925 N. Solomon Pl 
Houston 19, Texas—R. P. Anderson Co., 5643 Overbrook Lane 
Dallas 2, Texas—R. P. Anderson, 1122 Texas Bank Building 
St. Paul 1, Minnesota—Alexander Seymour, 712 Pioneer Building 
West Coast—Wm. J. Stoepker, 301 E. Colorado, Arcadia, California 
Canada-—Sun Tube Corp., 145 Spruce Street, Ottawa, Ontario 
Mexico—Tubos de Estano, $. A. de C. V., 174 Oriente No. 267, 

Colonia Moctezuma 
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EWS and EVENTS 


LW. 


Business Will be Brisk Reis 
Tells Essential Oil Assn. 


Current prices for important 
essential oils are generally on the 
low side, historically speaking, 
Waldo Reis, president of the Es 





Lovis Gampert 


sential Oil Assn. of the U. S. A. 
declared at the 26th meeting of the 
association in New York, January 
8. Lemon oil however is still rela- 
tively hard to get and the price is 
high. Anise and cassia oils and 
Tonquin musk are fast becoming 
extinct in the U. S. due to govern 
ment restrictions on their importa 
tion. He also predicted that prices 
will be somewhat firmer this year 
and that business activity will be 
brisk with plenty of opportunity 
lor those who handle it. 

New Officers for the coming yea 
are: President, Louis Gampert, 
Felton Chemical Co.; Vice Presi 
dent, Pierre J]. Coutin, Roure-Du 
pont Inc.; Secretary-Treasurer, F. F. 
Dittrich, Ungerer & Co. New mem 
bers of executive committee: R. A. 
Engel, George H. McGlynn, Hans 
P. Weseman and Waldo Reis, The 
managing director, Ray C. Schlot 
terer was reelected. 

Dr. A. Fiore presented the report 
of the Scientific Section; Robert 
Engel on Aromatic Chemicals, F. K. 
Goudsmit on exports and F. F. 
Dittrich on imports. 

In his report on the work of the 
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Scientific Section Dr. Fiore pointed 
to a number of improvements in 
previous specifications of essential 
oils and aromatic chemicals; and 
paid tribute to the contributions of 
FE. Langanou, E. Fearns, George 
Brannigan, Dr. K. T. Keller, G. 
Hedstrom, David Lakritz, H. Dag- 
get, IT. Bonica and A. Warren. He 
also pointed out that the associa- 
tion owed a debt of gratitude to 
the managing director Ray C. 
Schlotterer and extended special 
thanks to Dr E.ric C. Kunz for the 
impetus he left with the section. 
Over 150 attended the meeting. 


Biggest Six Years Ahead Says 
T. G. A. President 


This year through 1959 will be 
the biggest six year period in the 
history of the cosmetic business 
with industry sales soaring to an 
all time high of two billion dollars 
by 1960 according to a studied 
prediction by Davis Factor, presi 
dent of the Toilet Goods Assn. and 
chairman of Max Factor & Co. 


After-Shave Use Claims 
Subjects Product to Tax 


All shaving creams for which any 
after-shave use is claimed in promo- 
tional material or labeling is sub- 
ject to the 20 per cent federal excise 
tax on cosmetics, the U.S. Internal 
Revenue Bureau has ruled. 


No Early Action Seen in 
Aerosol Shave Suit 


No early action on the aerosol 
shave suit brought by Carter Prod 
ucts is expected. Defendants Col- 
gate-Palmolive Co., Noxzema 
Chemical Co., Read Drug & Chemi- 
cal Co., Stalfort Pressure-Pak and 
John G. Stalfort & Sons are ex- 
pected to be granted an extension 
of time in which to file their an- 
swer against the charges of patent 
infrigement, based on a_ lather 


producing composition. 


Neushaefer to Make Lipstick, 
Nailpolish in France 


Helen Neushaefer has completed 
arrangements for a lipstick and 
nailpolish manufacturing plant in 
Paris, France. The new plant is ex- 





Helen Neushaefer 


pected to be in production early in 
1954. She intends to introduce a 
quality but low-cost nailpolish and 
lipstick, limited to only five or six 
shades in the beginning. 


F.T.C. Expected to Liberalize 
Promotional Allowance Rules 


The F.T.C. is about to place a 
more liberal interpretation of pro- 
motional allowances under the 
Robinson-Patman Act and the cos- 
metic trade practice rules based 
thereon, Commissioner Lowell B. 
Mason has indicated. According to 
an N.B.B.M.A. report, the interpre- 
tation would take under considera- 
tion whether a manufacturer could 
offer promotional allowances to a 
customer who could offer special 
services and functions, when a com- 
peting customer could not offer 
such services and functions. Also 
under consideration is the proposi- 
tion of whether a manufacturer 
should be permitted to evaluate the 
merit and worth of promotional 
services performed by resellers to 
his benefit in determining the 
amount of promotional allowance. 
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SELECTED 
BOOKLIST 


for Perfume, Cosmetic, Soap and Flavor Chemists 


1. THE HANDBOOK OF SOLVENTS. 

By Leopold Scheflan and Morris Jacobs. The most useful refer- 
ence work on solvents available today. The properties, uses, action 
and technology of solvents are covered in this comprehensive 
handbook. Two major sections: 1. Covers theoretical aspects and 
practical attributes of solvents such as solvent action, solvent 
power, evaporation and evaporation rates and limits of inflam- 
mability. Discusses in detail solvent recovery, stresses safe prac- 
tices; 2. The physical constants of over 2,700 liquid compounds 
are tabulated. Arrangement such that you can compare, at a 
glance, the so-called literature constants with the commercial 
constants of each solvent. 728 pp., 7 x 10, 17 illus. $10.25 post- 
paid. 


2. SOAPS AND DETERGENTS. 

By William W. Niven, Jr., Research Chemist & Consultant, 
ume for the practical soap maker. Synthetic detergents thoroughly 
discussed. Tabulates 250 surface active agents, their classification, 
trade names, manufacturers and application in the soap industry. 
Covers continuous soap making processes, soap perfuming and 
coloring, equipment, processes and methods. Up-to-date, authori- 
tative. 511 pp., 66 illus. $9.25 postpaid. 


3. THE FUNDAMENTALS OF DETERGENCY 

By William W. Niven, Jr., Research Chemist & Consultant, 
Midwest Research Institute. A thorough-going treatment of the 
theory and practical applications of detergency. Discusses: 1. The 
effects of composition, concentration, temperature and added 
electrolytes on the nature and properties of aqueous detergent 
solutions; 2. The fundamental actions which constitute deter- 
gency and the role of detergents in aiding these actions; 3. The 
means of utilizing the various fundamental detergent actions in 
laundering (a typical application). 260 pp., illustrated. $5.75 
postpaid. 


4. LE LIVRE DU PARFUMEUR. 

By Felix Cola. General discussion of perfumes throughout the 
ages and perfumes in literature. Chapters on: Essential Oils; 
Chemical Compounds of Synthetic Perfumes; The More Im- 
portant Manufacturers; Formulae of Large Number of Commer- 
cial Perfumes; Perfume Bases; Basic Composition of Special 
Perfumes; Formulae for Cosmetics and Beauty Preparations; Per- 
fumes Used in Manufacture of Soaps. $15.25 postpaid. 


5. PERFUMERY SYNTHETICS AND ISOLATES 

By Paul Z. Bedoukian, Ph.D. This carefully compiled volume 
supplies a genuinely felt want for authoritative data on per- 
fumery synthetics. The work contains the history, chemistry, 
physical and chemical properties, manufacture, uses, and other 
pertinent data of the principal perfumery compounds; and covers 
the important perfumery synthetics. A complete index adds to 
the value of this useful book. 488 pages, $8.75 postpaid. 


6. NATURAL PERFUME MATERIALS. 


By Y. R. Naves and G. Mazuyer. Describes the raw materials 
used in the extraction, choice, purification and recovery of 
volatile solvents; the preparation of tinctures and infusions; the 
treatment of concretes; resins and balsams; the extraction of the 
aromas of fruits and distilled flowers; the manufacture of 
pomade and perfumed oils by the use of vegetable and animal 
fats and mineral oils, properly chosen and prepared; the processes 
of digestion and enfleurage on solid and liquid absorbents; and 
the extraction of decolorized absolutes and pomades from the 
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diffused products. Contains much information on the chemical 
composition and analytical examination of extraction products; 
descriptions of plant and raw materials subjected to extraction, 
355 pp. $7.75 postpaid. 


7. PERFUMES, COSMETICS AND SOAPS. 

By William A. Poucher. Volume I1—Production, Manufac- 
ture and Application of Perfumes of All Types. Covers in full the 
methods of production of perfumes, their chemistry, odor analy- 
sis, selection for various purposes, and compounding from vari- 
ous materials. Complete monographs explain all the floral per- 
fumes, giving the botanical varieties, the odor classification, the 
chemical composition, practical suggestions for compounding, 
and the best ingredients. Additional chapters give many new 
formulas for fancy perfumes and toilet waters. 426 pp. $10.25 
postpaid. 


8. MODERN COSMETICOLOGY. 

By R. G. Harry—Production. Methods for Creams, Milks and 
Lotions, Acid Creams, Face Packs and Masks, Mud Creams, 
Vanishing Creams, Creams, Lubricating Creams, 
Astringents and Skin Tonics. Lipstick, Make-up. Face Powders. 
Sunburn and Suntan Preparations. Deodorants. Depilatories. 
Bath Preparations. Bath Oils and Emulsions. 
Foam Baths, Hand Creams and Lotions, Dental Preparations. 
Mouthwashes. Shaving Preparations. Hair Tonics and Lotions. 
Hair Creams and Fixatives. Waving Solutions. 
Hair Setting Lotions and Hair Lacquers. Hair Shampoos and 
Soapless Detergents. Manicure Preparations. Eye Lotions. Baby 
Preparations. Foot Preparations. Insect-Bite Preparations. Hu- 
mectants. Acne Preparations. Coloring of Cosmetic and Toilet 
Preparations. 514 pp. $12.25 postpaid. 


9. THE ESSENTIAL OILS. 


By Ernest Guenther, Ph.D. This monumental six-volume work 
is comprehensive, authentic. VOL. I. covers: Origin and Devel- 
opment of Essential Oil Industry, Chemistry and Function of Es- 
sential Oils in Plant Life, Products of Essential Oils. 448 pp., 
$7.75 postpaid .. . VOL. II gives detailed data on several hun- 
dred of the more important constituents of essential oils. 852 
pp. $12.25 postpaid .. . VOL. III describes the oils of plant 
families Rutaceae (with special emphasis on citrus oils) and 
Labiate. 777 pp., $12.25 postpaid ... VOL. IV covers the indi- 
vidual oils in six plant families not covered in Vol. IIL. 752 pp., 
$12.25 postpaid ... VOL. V is of special importance to the flavor 
chemist. 507 pp., $12.25 postpaid ... VOL. VI, the final volume, 
is of interest to the pharmaceutical, flavor, and perfume indus- 


Powder 


Antioxidants. 


Permanent 


tries. Features wintergreen, sweet birch, valerian, mustard, onion, 
hops, etc. Also deals with pine oils and turpentine. Includes table 
showing the taxonomic classification of all the esseniial oils de- 
scribed in all six volumes. 481 pp., $12.25 postpaid. 


MOORE PUBLISHING CO., INC., Book Div., . 
48 W. 38th St., New York 18, N. Y. ° 
The Numbers I have encircled below indicate the books | : 
want: + 
1 2 3 4 5 6 7 8 9 : 

I enclose check or money order for $............ >. 
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National Better Business 
Bureau Sees Perfume Hoax 


Thousands of Christmas shop- 


pers fell victim to a carefully con- 
ceived nationwide hoax, which 
persuaded them that they were buy- 
ing high-priced perfumes at bargain 
prices, according to the National 
Better Business Bureau. 

Dignified advertisements were in 
serted in prominent national maga 
vines which included the statement 
that the perfume was available “at 
better stores everywhere” at a price 
approximating $20 per ounce or 
half ounce, even though the per 
fume may have had little, if any, 
established retail distribution na 
tionally, the Bureau explained. 

Fast-talking salesmen, who had 
purchased the perfume for approx- 
imately $1 per bottle, then hawked 
the “nationally advertised $20 pet 
fume” at from $2 to $5 per bottle, 
or whatever the traffic could bear, 
in bars, offices, factories, and on 
sidewalks, according to the Bureau, 
Display of the advertisement was 
used to convince the intended vic 
tim that he really was being offered 
a great bargain, and where this did 
not work, he was invited to check 
up on the perfume’s price at the 
reputable store where it had been 
planted, the Bureau explains. 

Brands involved are reported to 
be White Christmas of Saravel, Inc., 
Ecstasy, in whose promotion ]. J. 
Edelson, New York, would appear 
to have played a part, and Faun, of 
Swanmore, Sales Distributors, New 
York, it is stated. The prominent 
magazines, which are said to have 
lallen victim to the alleged plot, 
were Harper's Bazaar and Vogue. 
Henceforth, it is said, both will 
only take perfume advertisements il 
the firm is well and favorably 
known to the trade and the Toilet 
Goods Assn. 


Zonite Products Corp. Acquires 
Lady Esther, Ltd. Business 


Che acquisition of the business 


of Lady Esther, Ltd. from the 
Lansing Foundation by Zonite 
Products Corp. has been an 
nounced by Colby M. Chester, 


chairman of the board. Lady Esther 
will be operated as a division of 
Zonite, Mr. Chester stated, supple 
menting the company’s current 
operations in the manufacture and 
distribution of ethical drug, pro 
prietary and household products. 

The present management of 
Lady Esther, Ltd. will remain with 
Its president, Dr. Joseph A. Schultz, 
who will head of the 
newly formed cosmetic division of 
/onite. 


serve as 
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illiam Mennen, Jr., executive vice-president of the Mennen Co. (fourth from left) shows 
Morristown (N.J.) area school youngsters photographs of six foster war children, who will 
be cared for in their name in 1954, by the company. 


Lady Esther was sold to a group 
of investors for the high bid of 
$3,275,000 two months ago. Sub 
sequently it was acquired by the 
Lansing Foundation, which con- 
summated its re-sale to Zonite of a 
majority of the shares, whereupon 
Lady Esther, Ltd. was dissolved 
with the Lansing Foundation re 
ceiving certain assets in liquida 
tion and Zonite receiving all the 
other assets, including trade marks, 
trade names and the business and 
good will. 

The purchase price included 
cash and 200,000 shares of Zonite’s 
authorized and unissued capital 
stock, which will be issued to the 
Lansing Foundation and applica 
tion will be filed to list said shares 
on the New York Stock Exchange. 


Study Attacks Lowering of 
Organic Chemicals Tariffs 


Lowering tariffs in the organic 
chemical industry is attacked as un 
dermining national security, dam 
aging to the domestic economy, and 
as “cruel deception” on those who 
seek to stimulate world trade, in a 
study prepared by the Synthetic 
Organic Chemical Mfrs. Assn. at 
the request of the Randall Commis 
sion. The study asserts that com 
petition from European organi 
chemical industry, centered in Ge 
many, with its low operating costs, 
would dislocate the domestic in- 
dustry, and cut its expansion and 
research plans, thus damaging na- 
tional security. 


Pre-Marketing Test Legislation 
Not Expected in Near Future 


Pre-marketing test legislation for 
cosmetic and food chemicals is not 
expected to be enacted within the 
immediate future, largely due to 
pressure of other legislative work. 
Opposition from cosmetic manu 
facturers is also seen as responsible 
for the expected lack of action on 
cosmetic chemicals. 


Counterfeiters Sold 30,000 
Bottles of Fake Chanel No. 5 


With the arrest in Hackensack, 
N. J. of three men in connection 
with a ring of perfume countei 
feiters who have flooded the metro 
politan area with an estimated 
30,000 bottles of fake Chanel No. 5 
perfume during the last two years, 
Chanel Inc. New York whose at- 
torney instigated the arrests be 
lieves that it has ended a racket 
that has been damaging to its fine 
reputation as well as to its profits. 

An advertisment in a Ridgefield 
Park, N. J. weekly newspaper by 
a local jewelry firm offered an 
ounce of Chanel No. 5 perfume 
at $17.50. The jeweler reported 
that he had bought the bottles at 
$10 each. Two other men, one 
operating from a barber shop and 
one from a used car lot, who 
worked in the same way were ar- 
rested. Police believe that the a1 
rested men were duped by the 
counterfeiters. .At most the fake 
perfume cost the counterfeiters 
$1.50 to make. 

The company is determined to 
break up the ring. It has pointed 
out that the authentic Chanel No. 
5 is sold in a bottle that has the 
name blown into the glass and in 
a package that has the name en 
graved, not printed, on the box. 

Theodore Caro, vice president 
of Chanel, Inc. through various 
mediums of publicity is emphasiz- 
ing that those who wish to obtain 
Chanel No. 5 may do so through 
the better department, specialty 
and drug stores. 


Sunkist Growers Citrus Fruit 


Sales Increase $6,000,000 


Sales of citrus fruit, fresh and 
processed, through Sunkist Grow 
ers, Los Angeles, rose $6,000,000 
for 1952-53 over the previous year, 
according to Paul S. Armstrong, 
general manager of the cooperative. 
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At the annual Givaudan-Delawanna Christmas party: left to right, William Bickler, Dr. M. S. 
Carpenter, H. F. Duffy, treasurer; Ernest Durrer ,president; Dr. Max Luthy, vice-president and 
factory manager; John Siemczyk, Hugo Soff and Peter Yansura 


Six 25-Year Vets Honored at 
Annual Givaudan X’mas Party 


The annual Christmas party of 
Givaudan-Delawanna, Inc. was held 
at the Swiss Chalet, Rochelle Park, 
N.J., on December 19. Five em- 
ployees who had completed 25 
years of service were presented with 
gold watches. The five new 25 year 
veterans were W. D. Bickler, Dr. 
M. S. Carpenter, John Siemezyk, 
Hugo Soff and Peter Yansura. A 
sixth employee, John Takacs, who 
had attained 25 years of service, 
died in August 1953. An engraved 
watch was presented to his widow 
in his honor. 

The gathering was addressed by 
EF. R. Durrer, president, Dr. Max 
Luthy, vice-president and plant 
manager, and H. F. Duffy, treas 
urer. 

Approximately 350 employees at- 
tended the annual party and steak 
dinner. 


FEMA President Recalls Con- 
tributions of Late President 


William H. Hottinger, Jr., presi- 
dent of the Flavoring Extract Mfrs. 
\ssn., has highlighted some of the 
contributions of Fred S. Rogers, 
one of the founders and president 
of McMonagle & Rogers of Middle- 
town, N. Y., who died on Novem- 
ber 25. 

Mr. Rogers was a former presi- 
dent of the association, and had 
also served as second vice-president 
and member of the executive com- 
mittee. An Honorary Membership 
was bestowed upon him during the 
23rd annual convention in 1942. 

Mr. Rogers also had been a presi- 
dent of the New York State Phar- 
maceutical Assn. for a number of 
years. In addition, he was an offi- 
cial in the Rexall Drug Co. and 
served as chairman of the Rexall 
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Board of 
Royalty 


Investment Trust and 
Trustees of the Rexall 
Trust Fund. 

Surviving him are his widow, 
Eva, and a daughter, Cynthia. 


Dean of Art School Tells 
Perfumers about Noted Forger 


Dean James C. Boudreau of the 
Art School, Pratt Institute, Brook- 
lyn, was the speaker at the De- 
cember meeting of the American 
Society of Perfumers. As he is an 
excellent lecturer with a ready wit 
and a fund of humor and is master 
of his subject a large audience 
greeted him. He took as his sub- 
ject “Hans Van Meegeren—Art 
Forger.”” President Albert Dillinger 
presided at the meeting. The lec- 
ture was illustrated with 
stereopticon slides. 


color 


Richford Corp. Christmas Pariy 
Widely Acclaimed 

Good fellowship and everything 
that contributes to the success of 
a well arranged Christmas party 
was in evidence at the George 
Washington Hotel New _ York, 
when the annual party of the Rich- 
ford Corp. was held. Paul Roeh- 
rich, the charming Mrs. Roehrich 
and members of the staff of the 
company welcomed visitors who 
enjoyed a bountiful dinner and 
dancing afterwards. 


BIMS Annual Dinner at N.Y. 
Athletic Club January 28 


The annual dinner of the BIMS 
will be held at the New York 
Athletic Club on the evening of 
January 28. Entertainment will 
consist of two fine acts and songs 
and sayings by Douglas Haggerty. 
Harry Griffiths and William Hun- 
nefield selected the prizes that will 
be awarded. 


Can Spray Top Winner 
in Aerosol Contest 

Can Spray, a deodorant for gar- 
bage containers, was named top 
package among more than 180 
pressure-packed products compet- 
ing in the recent national aerosol 
packaging contest sponsored by the 
Chemical Specialties Mfrs. Assn. in 
Chicago. 

Molle brushless lather, made by 
Sterling Drug’s Centaur-Caldwell 
Div., was the winning container in 
the personal products division; 
Helena Rubinstein’s Cologne Foam 
package received an honorable men- 
tion. 

The winning room deodorant 
package was Tropic Air, Windsor 
Chemical Labs.; an honorable men- 
tion in this class went to Rex pine 
deodorizer, of Rex Research Curp. 


Oil Paintings by Michael 
Lemmermeyer Exhibited in N.Y. 


Michael Lemmermeyer of Aro- 
matic Products Inc. has been 
known as a skilled cartoonist for 
years but comparatively few of his 
many friends know that he is also 
a talented artist in oil colors. Ac- 
cordingly it was an agreeable sur- 
prise to them to have the oppor- 
tunity of examining some of his 
paintings at the Chemists’ Club, 
New York, late last month where 
seven of them were on exhibition. 
An idea of the versatile talent of 
Mr. Lemmermeyer may be _ had 
from the character of the paintings. 
One was of a rural scene, another 
of animals, another a still life, an- 
other a marine and two portraits. 
The subjects of the latter John J. 
Loughlin and Fred Rausch were 
exceedingly well done. 


Talk Views Chelating, Seques- 
tering Agents in Cosmetics 


The use of chelating and_ se- 
questering agents in cosmetics was 
the subject of a talk by Dr. George 
H. Goodyear, Mid-West District 
Sales Manager of Glyco Products 
Co. at the January 12 meeting of 
the Chicago chapter of the Society 
of Cosmetic Chemists. The talk was 
based on a paper written by Dr. 
Goodyear and Buckley Hathorne, 
also of Glyco Products Co. 


Gene Rose Co. New Entrant 
in Aerosol Packaging Field 


A new entrant in the aerosol 
packaging field, Gene Rose Co., 
Inc., has been formed, with Gene 
Rose as president. The company 
will be an affiliate of the Scientific 
Oil Compounding Co. 
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Technical Abstracts 


Natural Resources of Cholesterol. 
I. Sterol in Sei-Whale Brain. Saburo 
Komori and Ei Morita (Osaka Univ.). J. 
Chem. Soc. Japan, Ind. Chem. Sect. 54, 
413-14 (1951).—It has been found that the 
dried brain of sei-whale contains 12.9% 
free cholesterol. The C,H, ext. of the brain 
contains a large amt. of lipides and un- 
saponifiable matter. By the recrystn. of 
the latter from MeOH, 38.5% chlosterol is 
obtained. C. A., 47, 11, p. 5627, 1953. 


Hair Dye. Tsuneichi Ihara. Japan. 150 
(52), Jan. 18. A mixt. of 12 g. I, 15 g. KI, 
6 g. alum, and 6 g. K,Cr,O, in 100 ml. 
water is shaken for 1 hr. in a closed vessel; 
the soln. is treated with 6 g. each of Cu 
wire, Fe wire (1 mm. diam.), and Al foil 
and let stand for 3.5 hrs.; and the soln. is 
filtered and used for dyeing of hair. C.A., 
47, 11, p. 5642, 1953. 


Fibroin-Containing Cosmetic Raw 
Material. Munenosuke Saigo. Japan. 299 
(52), Jan. 29. Sericin in the raw silk is 
removed. The silk is immersed in NH,OH, 
the NH, is removed by heating, the silk 
is immersed in CaCl, soln., and the soln., 
is boiled, rapidly cooled to deposit CaCl,, 
and filtered to obtain fibroin colloidal 
soln. (I); I is passed through anion-, 
cation-, and anion-exchange resin, resp., 
to obtain a colloidal fibroin soln. C.A., 
47, 11, p. 5642, 1953. 


The Toxicity of Cold Permanent- 
Waving (Preparations), H. C. Friede- 
rich and M. Schaedel (Univ. Hautklinik, 
Tubingen, Ger.). Deut. med. Rundschau 
3, 1120-3 (1949); Exerpta Med., Sect. XIII, 
5, 98 (1951).—Hazards of different chem- 
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2. Ordering Samples 


The handy coupon on the third page of the Sampler Sec- 
tion is divided in two sections. As you will see, one section 
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485—AMATINE 


A truly remarkable, completely finished 
Perfume Oil Concentrate at an excep- 
tionally low price. Use it, as is, to make 
a high-quality perfume or toilet water. 
Amatine may also be used in creams, 
powders and lotions. 


2 oz. sample $1.50 llb. $8.50 


AROMATIC PRODUCTS, INC. 
15 East 30 Street New York 16, N. Y. 





486—CYCLAMAL 


The Sine qua non of fine floral fra- 
grances. Clean aroma, great stability 
and low cost account for the ever- 
increasing use of this chemical. 


Trial ounce—$.50 


VERONA CHEMICAL COMPANY 
26 Verona Avenue Newark, N. J. 





487—FLORFAUNAL FA-1296: 


An intimate blend of animal and floral 
note with a rich and heady character. 


$15.50 per Ib. 


ROURE-DUPONT, INC. 
366 Madison Ave. New York 17, N. Y. 





488—FLOWER OIL WHITE LILAC 


A specialty possessing the exact fra- 
grance of the Lilac Blossom . . . for 
creams, lotions, powders, perfumes and 
toilet waters. 


Trial ounce—$1.00 


VERONA CHEMICAL COMPANY 
26 Verona Avenue Newark, N. J. 
EE A A FAA ALTE 


icals are discussed. At a concn. of 8% or 
more thioglycolic acid is toxic to the 
hematopoietic system. C.A., 47, 5, 2434, 
1953. 


The Perfume of the Flowers of the 
Almond Tree. Mme. M. G. Igolen (A. 
Chiris, Grasse). Bull. soc. chim. France 
1953, 306.—Extn. of the flowers with petr. 
ether gave 0.0128-0.0135% of a waxlike 
concrete essence, from which EtOH extd. 
42% of sirupy, abs. essence. Distn. of the 
latter with superheated steam gave 12% 
essence. The phenols and free acids were 
removed with 3% NaOH soln. from which 
the phenols, cresol and, eugenol were 
pptd. with CO,. Caproic and phenylacetic 
acids were isolated. The neutral part of 
the essence on sapon. with 1% alc. KOH 
gave I-decanol, geranoil, and phenylethyl 
alc. ACOH was the only combined acid. 
C.A., 47, 15, 7736, 1953. 


Flavouring Processed Mushrooms. 
J. C. Bauernfeind et al. (Hoffmann-La 
Roche Inc.). (Food Eng. 24, (12), 89-92, 
(1952) have obtained considerable improve- 
ment both in colour and flavour of pro- 
cessed mushrooms by the addition of 
ascorbic acid. In particular the muddy 
greyness due to heat treatment was largely 
prevented. Ascorbic acid was added by 
means of a second soluble-type tablet. 
Processing time was 20 min. at 250° F., 
for tinpacked, compared with 23 min. at 
240° for glass. Detailed experiments and 
results are tabulated for the different 
packs, such as buttons, slices and soups. 
It is generally concluded that ready-to- 
serve cooked products from processed 
mushrooms packed with added ascorbic 
acid and salt, in either tin or glass, had 
the flavour of freshly cooked mushrooms. 


January, 1954 61 














The use of a salt-ascorbic acid tablet is 
suggested for long time commercial prac- 
tice of processing, at the rate of one tablet 
per 2 oz., or different size tablets for 
different size packs. Perf. & Essential Oil 
Rec., 44, 2, p. 68, 1953. 


Basil Oil from Tanganyika. E. 
Brown and Matthews have recently 
reported on this oil distilled from im- 
mature flower heads of Ocimum basilicum 
grown near Dar-es-Salaam. Results are 
shown together with figures for French 
sweet basil oil and Réunion oil. The 
present sample differed from the French 
product in almost all respects, but came 
within the range for Réunion oil and was 
also very similar to the sample distilled 
by Guenther in Mayotte. P & E Oil Rec., 
44, 2, p. 71, 1953. 


Synthetic Aromatic Chemistry Based 
on the Use of Raw Materials. IV. Lem- 
ongrass Oil. Hideo Katsuragi. Ibid. 14-30; 
cf. C.A.46, 7288b.—From lemongrass oil 
(East Indian type) pure citral is obtained; 
the methods of prepn. and phys.-chem. 
consts. of its derivs. are given including 
pseudoionone, cx- and B-ionones, cx- and 
B-cyclocitrals, cx-n- and cx-isomethylion- 
ones, B-n- and b-iso-methylionones, Janth- 
one, dihydro-r-ionone, citrylidene-acetal- 
dehyde, cx- and B-methylionals. Sepn. of 
citral b from citral a and Isler’s method 
(CA, 42,1216h) of prepn. of vitamin A 
from B-methylional are also discussed. 
C.A., 47, 3,1340, 1953 


Improvement of Japanese Mentha. 
Toru Nagazawa. Ibid. 34-9.—-In view of 
improvement of Japanese mentha, 103 
peppermint oils obtained from 1951 crops 
were analyzed. A newly cultivated mentha, 
crimson type, in Kurashiki Exptl. Sta. is 
designated as Okayama A No. | grade, 
owing to high yields of oil, 1-2%, menthol 
85%, trace of menthol ester, and high 
ratio of menthol to the oil. The Okayama 
B No. 1 grade is given to the green type 
which yields slightly less oil, but 85% 
menthol. The white type yields 2.2% oil, 
but menthol content is less. C.A., 47, 3, 
1340, 1953. 


Production of a Clean, Transparent 
Toothpaste. Jean Hollub. Swiss 267,524, 
June 16, 1950(Cl.116h). Hemicellulose is 
treated with soaking and solubilizing ma- 
terials as alc., glycerol diethyleneglycol, 
and H,O to form a gelatin, which is 
warmed with solns. of carbohydrates and 
sulfornated fatty acids to give a clear, 
transparent toothpaste. C.A., 45, 8,3570, 
1951 


Champaca Oil. D. R. Dhingra, G. N. 
Gupta, and U. N. Shukla (H.B. Tech. 
Inst., U. P. Kampur, India). Ather. Ole, 
Riechstoffe, Parfumer, Essenz, u. Aromen 
$, 99-102 (1953).—Introductory generalities 
about Champaca oil and its production 
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489—FORSYTHIA VERLEY 


The refreshing Forsythia note is now 
available for your entire cosmetic and 
fragrance line. Following ‘Forsythia 
Verley’, we have developed: 

Forsythia for Brilliantine @ $10.00 Ib. 


Forsythia for Soap @ $ 6.00 Ib. 
Forsythia water-soluble @ $ 4.00 Ib. 
Forsythia for Aerosol @ $ 9.00 Ib. 


ALBERT VERLEY & COMPANY, INC. 





490—GLYCEREX 
A substitute for glycerine in many for- 
mulations of shaving creams, dental 
creams, emulsions, foods, cosmetics, 
pharmaceuticals, etc. Water-white, odor- 
less and stable. 
ECONOMICAL PURE 
For literature & sample write to 
FLEETWOOD PRODUCTS CO. 


Dept. AP-1 
New York 17, N. Y. 


SAFE 


509 Fifth Ave. 





491—HAIR LACQUER BOUQUETS 


We offer a variety of excellent Hair 
Lacquer odors for use in Aerosol Con- 
tainers. Please inquire for samples and 
usage. 


POLAK’S FRUTAL WORKS, INC. 
Middletown New York 





492—HELIOCRETE ‘‘SCH. & CO.”’ 


All the natural Heliotrope fragrances 
without the disadvantages of Helio- 
tropin. It is 10 times closer to Helio- 
trope fragrance and 4 times as strong 
as Heliotropin. Stable against alkali. 


$6.00 Ib. in 7 Ib. bottles 
$1.00 1 oz. sample 


SCHIMMEL & CO., INC. 
601 West 26th St., New York 1, N. Y. 





493—JASMALIA 


A new Synthetic Jasmin Specialty de- 
signed by our perfume laboratories for 
use in fine extract work. 


$23.75 per ib. $1.00 per 1 ox. sample 


DODGE & OLCOTT, INC, 
180 Varick Street, New York 14, N. Y. 





are given with 11 references. ‘The essential 
oil prepd. from Michelia champaca in 
South Orissa with 0.064-0.068% yields was 
similar to Philippine oil. The C,H, extn. 
product of the flowers (concrete oil) ob- 
tained with a yield of 0.26% had the 
following properties: m. 29°; solidification 
point 28°; acid no. 29.1; ester no. 177.2; 
volatile oil content 26.3%. C.A., 47, 16, 
8323, 1953. 


Nail Enamel. Kenji Ueki. Japan. 3800 
(52), Sept. 19. The vehicle is composed 
of 4-6 parts polyvinl acetate (mol. wt. 
250-400) and 4-6 parts nitrocellulose of 
low viscosity. C.A., 47, 16, 8328, 1953. 


Pharmaceutical and Cosmetic Appli- 
cation of Egg Oil. F. J. Bandelin and 
J. V. Tuschhoff (Flint, Eaton & Co., De- 
catur, Ill.). J. Am. Pharm. Assoc., Pract. 
Pharm. Ed. 14, 106-7, 120 (1953) —Egg oil 
is a new substance prepd. by solvent extn. 
employing the emulsifying properties of 
egg yolk without the hazard of decompn. 
In ointment bases, it confers hydrophilic 
properties upon the base, which may then 
be utilized as an absorption base for the 
prepn. of water-oil emulsions; the base is 
quite compatible with the most commonly 
used dermatological agents. The oil used 
in cosmetic creams, lotions, and shampoos 
improves their texture, increases their 
lubricating and emollient properties, has 
none of the tackiness or stiffness of lano- 
lin, and is more easily worked. C.A., 47, 
11, p. 5625, 1953. 


Flavoring Substance for Sake. Ken 
kichi Ebihara. Japan. 742 (’52), Feb. 29. 
The flavoring substance is a mixt. of oil 
of Cryptomeria 30-7, diacetyl 17-24, isova- 
leric acid 14-21, MeCHO 50, EtOH 3-8, 
Et adipate 14-21, and AcOEt 5-11%. C.A., 
47, 11, p. 5624, 1958. 


A Sodium Carboxymethylcellulose, 
Water, and Gylcerol Mixture as a New 
Ointment Base. O. N. Yalcindag (Sugar 
Fabrik, Eskisehir, Turkey). Am. J. Pharm. 
124, 386-9 (1952) .—The best formula con- 
tained high-viscosity carboxymethylcellu- 
lose 2; distd. H,O 18; and glycerol (sp. 
gr. 1.26) 80 g. Mix 20% of the glycerol 
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with the carboxymethylcellulose in a 
mortar, add some HO, mix well, and add 
and mix slowly the balance of the H,O; 
let stand a few hrs. and then mix with 
the balance of the glycerol. A homogenous 
base with soft petrolatum-like consistency 
is produced. It is odorless, but has a 
sweet and unpleasant taste. It absorbs 
6.79% H,O vapor in 26 days if exposed 
to the air, but does not lose its consistency 
after such H,O absorption or at -5°, how- 
ever, at 50° it softens somewhat. It showed 
no decompn. 6 months after its prepn. No 
change was observed in ointments prepd. 
with the base. The new base, which is 
not harmful to the skin, is washable, has 
a desirable pH, and is easily prepd. G.A., 
47, 5, 2455, 1953. 


Problems Encountered in the Manu- 
facture of Blue Mottled Soaps. E. P. 
Wood (Rhodesian Industries Co., Ltd., 
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494—TABAC 1359: 


A first class base with an oriental note, 
very rich, especially designed for de 
luxe preparations. 


$27.50 per Ib. 


ROURE-DUPONT, INC. 
366 Madison Ave. New York 17, N. Y. 





495——WATER-SOLUBLE 
PRESERVATIVE 


Methyl Chemosept® Sodium is the 
only water soluble preservative of the 
Para-Hydroxybenzoate type. Goes into 
solution readily, protects emulsions and 
creams more effectively. 

1 Ib.—$2.60 


CHEMO PURO MFG. CORP 
32-25 Queens Bivd, Long Island City, N.Y. 
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AMERICAN PERFUMER 48 West 38th Street, New York 18, N. Y. 


A9A 485 
495 486 
487 


2. JANUARY SAMPLER 
ORDER FORM 


Please have samples with invoices to cover sent on 
items as circled below. 


488 49] 494 
489 492 495 
490 493 





Salisbury, Southern Rhodesia). Soap, 
Perfumery, Cosmetics 27,359-60 (1953). 
The preparation of blue mottled soaps is 
described. The pan charge can be made 
up to any of the common fats and oils 
provided that at least 20% of palm kernel 
oil or coconut oil is included. The soap. 
is made in the conventional way, but 
finished as a coarse fit, so that no nigre 
is separated out. After the lye has been 
drawn off, the soap content is estimated 
and the quantity of filling is calculaicd 
and the blue coloring is add'. * e 
soap cools, signs of mottling ap 

various theories for this blue & 
are discussed, but none of the current 
theories appear to explain the phenom- 
enon satisfactorily. It appears to be an 
entirely physical phenomenon, involving 
physical phases of identical chemical con- 
stitution to those found in toilet soaps. 
J.A.OC., 30, 7, July, 1953. 


Fluorine-Containing Dentifrice. Ko- 
hei Suzuki (to Lion Dentrifrice Co.). 
Japan. 4650 (’51), Aug. 20. The dentifrice 
is composed of r-Al(OH), 92, NaF 0.20, 
bentonite 3, perfume and others 3.8%. 


A Base for Toilet Goods From Silk 
Fibroin, Shinzo Nomura. Japan 4947 
(51), Aug. 31, Refined silk (2.5 kg.), 
free from sericin, is immersed for 30 min. 
at 80° in Ca(NO,), soln. (d. 1.4), rinsed 
by passing through rolls, and dialyzed for 
8-10 hrs. in 12.5 1. warm water to make 
20% silk fibroin colloidal soln, which is 
used as a base for toilet cream, lotion, 
pomade, and cosmetics. C.A. 47, 6, 2942, 
1953. 
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Pleese attach coupon te your company’s letter head or comparable identification. 
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Group Petitions New Shampoo, 
Hair Cleanser Freight Rate 


A petition for the application of 
the more favorable freight rates of 
soaps and cleaning compounds to 
shampoos and hair cleansers has 
been filed with the railroads by the 
Shampoo Mfrs. Freight Group, 
headed by Edward Breck of John 
H. Breck, Inc. The group was or- 
ganized jointly by members of the 
Toilet Goods Assn. and the Na- 
tional Beauty & Barber Mfrs’. Assn. 


Hexachlorophene Detergents 
Seen Effective Deodorant 


Intensive use of hexachlorophene 
detergent compositions will abolish 
axilliary odor for more than 18 
hours in most cases, according to 
a report by Drs. Walter B. Shelley, 
Harry J. Hurley and A. C. Nichols 
in a current issue of the A.M.A. 
Archives of Dermatology and 
Syphilology. 


Discuss Psychology of 
Perfume on Radio Program 
Perfumery and its psychological 
manifestations were discussed over 
radio station WEVD, New York 
City, by a group of psychologists 
and industry members, including 
Miss Hazel Bishop, Edward Sagarin 
and Marvin Balsam of Standard 
Aromatics, and Dr. Dean Foster of 
U.S. Testing Co. The program 
formed part of a regular weekly 
series entitled “Psychologically 
Speaking.” 


Bymart-Tintair Creditors’ 
Claims Settled, Shows Profit 
Claims by Bymart-Tintair’s cred- 
itors have been settled, and the 
company has been operating at a 
profit for about five months, Martin 
L. Straus II, board chairman of the 
firm, has announced. By June, 1952, 
the concern is said to have owed 





$1,000,000 to Cecil & Presbrey, its 
advertising agency at that time, 
American Broadcasting Co., An- 
chor Hocking Glass, and others. 


N.A.R.D. Continues to Press 
for Manufacturers’ Excise Tax 


Collection of the toiletries and 
cosmetic excise tax at the manufac- 
turing instead of at the retail level 
will continue to be the objective of 
the National Assn. of Retail Drug- 
gists, it has been reported. 


Givaudan Flavors Inc. Holds 
Eastern Area Sales Meeting 


Eastern sales personnel of Givau- 
dan Flavors Inc. gathered for a re- 
gional sales meeting December 1 
and 2 at the executive offices of the 
company at 330 West 42nd St., New 
York. 

Sales and promotion programs 
for 1954 were discussed and the 
sales representatives were ac- 
quainted with research and devel- 
opment plans of the company. 
Talks were given by J. Broderick, 
J. DiGenova and Earl Merwin who 
spoke on various technical phases 
of the flavor industry, and Mr. 
E. R. Durrer, president, Mr. 
R. E. Horsey, vice-president in 
charge of sales, H. P. Kessler, sales 
manager, and Leonard Stoller, ad- 
vertising manager, all of whom 
spoke on administrative and adver- 
tising procedures. 


Book Deals with Practical 
Aspects of Water Supply 


Practical aspects of different 
classes of water supply are dealt 
with in “What Is Hard Water,” a 
book in layman’s language by Dr. 
Cornelia A. Tyler of Foster D. 
Snell, Inc. The book is available 
for $1.75 from the Water Condi- 
tioning Research Council, 111 W. 
Washington St., Chicago. 





Master in Chancery Recommends 
Disallowing Cold Wave Patents 


The Master in Chancery for the 
District of New York has recom- 
mended to the federal court that 
the McDonough patents covering 
cold waves be disallowed. 

Toni Co. and Helene Curtis In- 
dustries have challenged the pat- 
ents. Confirmation of the court is 
awaited. 


A.D.A. President Sees Danger 
in Wild Dentifrice Claims 

Wild and unsubstantiated claims 
for certain dentrifrices may dam- 
age the dental health of people who 
uncritically believe the claims, Dr. 
Leslie M. FitzGerald, president of 
the American Dental Assn., charged 
at the recent 29th annual Greater 
New York Dental Meeting. 


Richford Corp. Moves 
Facilities to New Address 


The Richford Corp. has moved 
its executive offices, showrooms, 
and shipping departments to 404 
Fourth Avenue, New York. New 
furniture, fixtures and equipment 
have been installed. 

The concern is now introducing 
to the trade new finishes on plas- 
tic closures, called Silver-Cote and 
Gold-Cote. 


American Soap & Glycerine 
Producers Meet January 26-28 


Plans have been completed for 
a record meeting of the Assn. of 
American Soap & Glycerine Pro- 
ducers at the Waldorf-Astoria, Jan- 
uary 26-28. A highly practical pro- 
gram of relevant papers on timely 
subjects has been announced. The 
banquet will be held on the eve- 
ning of January 28, at which 
George A. Wrisley, president of the 
association, will preside. 


ot the Highet-Srnclond 
in, Al. Atomalis 


Our services encompass not only the supply 
of perfume and flavor materials 


but also authoritative counsel 


for their effective application in perfume, 
soops, cosmetics and allied uses. 
We invite your inquiry. 


STANDAR DChonalliea Gre. 


8S UNIVERSITY 


PLACE * 


NEW YORK 3, N.Y. 
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Lever Bros. Co. Sells 
Harriet Hubbard Ayer Inc. 


Lever Bros Co., New York, N. Y., 
the giant soap company, has sold 
the Harriet Hubbard Ayer Inc. di- 
vision to a group of five Boston in- 
vestors who are largely interested 
in two companies: Clark-Babbitt 
Industries and National Fireworks 
Inc. The group is headed by George 
M. Friendlander. The others are: 
George W. Lane Jr., a director of 
both of the above companies and 
president of the Lewiston (Maine) 
Trust Co.; Daniel Needham, a 
Boston lawyer and a director of 
both companies; Carl Woods, 
chairman of the executive board 
of Swank Inc.; and FE. V. Babbitt, 
president of both of the above 
companics. 

Harriet Hubbard Ayer Inc. was 
acquired by the Lever Bros Co. 
during the regime of Charles Luck 
man from Mrs. Lillian Dodge and 
has been operated by it ever since. 
Lever Bros. Co. operates two other 
divisions: Jelke Good Luck Prod 
ucts and the Pepsodent Co. 


F.T.C. Limits Use of **Free” 
in Two-for-The-Price-of-One 


The F.T.C., in decisions indi 
cating the limits of its liberalized 
policy on the use of the word “free,” 
has ruled that where two packages 
are regularly sold for 25 cents, the 
seller may not advertise that if one 
package is bought for 25 cents, a 
second package is given “free,” on 
“at no extra cost,” 


Mary Chess Officers Hosts to 
Department Store Executives 


Officers of Mary Chess recently 
held a series of parties for New 
York and Washington, D.C., store 
executives and representatives. 

Mrs. Beverly Stiansen, vice-presi- 
dent in charge of sales for Mary 
Chess, gave a luncheon for New 
York department store executives. 
Besides Mrs. Stiansen, also attend 
ing from Mary Chess were presi 
dent Joseph A. Danilek, executive 
vice-president Frances C. Hollis, 
Gladys Zorn, New York field repre 
sentative, and John F. Condon, a 
director of Mary Chess. 

President Danilek and = Mrs. 
Stiansen were host and hostess at 
a dinner dance at the Statler Hotel 
in Washington, D.C., to depart- 
ment store executives and their ad 
vertising directors. 

\t the Beaux Arts Hotel in New 
York City, Mrs. Stiansen recently 
invited to dinner a number of 
Mary Chess New York store repre- 
sentatives. Assisting her as co-host 
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esses were Gladys Zorn, New York 
field representative, and Vivian 
Montabano and Jean  Bensing, 
from the sales office. 


Hazel Bishop Charges Agency, 
Officers with Mismanagement 


The Raymond D. Spector Co., 
advertising agency for Hazel 
Bishop, Inc., has been charged with 
alleged diversion of funds and as 
sets of Hazel Bishop, Inc., in an 
action filed by Miss Hazel Bishop, 
who is said to hold 200 shares of the 
Bishop corporation's stock. 

The action charges waste and 
mismanagement of the Bishop com- 
pany’s affairs by the agency; Ray 
mond Spector, the agency's presi 
dent and board chairman of Hazel 
Bishop, Inc.; and the following offi- 
cers of Bishop: Alfred A. Strelsin, 
president; Norman fay, vice 
president; Henry L. Sondheim, 
treasurer; and Bert Schwartz, pur- 
chasing agent, as well as Product 
Enterprises Corp., which is owned 
by Mr. Spector. 

Causes of action include the 
alleged advancing of $36,000 by the 
Bishop firm to a financially un 
sound company, to enable it to re- 
pay loans to Mr. Spector and Mr. 
Strelsin; sponsorship to two televi 
sion shows, whose costs were 
charged to be excessively high, duc 
to the alleged unnecessary interven 
tion of Raymar Enterprises as pro 
ducer, and substantial commissions 
on the sums so paid by the Spector 
agency. 

The defendants are furthe: 
charged with “fraudulently” trans 
ferring Hazel Bishop, Inc. formu 
las, trade marks and other rights to 
Product Enterprises, which was 
used “as a vehicle to siphon off 
profits” of the Bishop Company: 
payment of excessive prices to 
Product Enterprises Corp. for Hazel 
Bishop Complexion Glow, which 
the latter buys from the former: 
and exorbitant commission, fees 
and other charges by the Raymond 
D. Spector Co. The suit asks that a 
receiver be appointed to manage 
the Bishop business. 

Phe defendants have denied all 
charges of “wrongful diversion” 
and have asked for a dismissal ol 
the complaint. An affidavit filed by 
Mr. Spector, who is said to own 92 
per cent of Hazel Bishop, Inc., as 
serts the action is intended to force 
him into buying Miss Bishop’s 200 
shares of Hazel Bishop, Inc. at an 
exorbitant price. He said that 
Hazel Bishop, Inc. has “made over 
$1,000,000" on the Complexion 
Glow product, which it buys from 
Product Enterprises Corp. 





J. H. Moore, Jr. President 
of Moore Publishing Co. 

James H. Moore, Jr., 32, has been 
elected president of Moore Publish- 
ing Co. His father, who has been 
head of the company since 1934 and 





James H. Moore, Jr. 


general manager from 1924 to 1951 
becomes chairman of the board but 
remains as chief executive officer. 
The elder Moore joined the late 
Merton Robbins to establish the 
Robbins Publishing Company in 
1919. The present company name 
was adopted in 1949. The company 
publishes several business maga- 
zines, including Advertising Ag- 


-ency, American Perfumer, Ameri- 


can Printer, Gas Age, Gas Appli- 
ance Merchandising, Industrial 
Gas, L-P Gas, Brown's Directory of 
American Gas Companies, Laundry 
Age, and Laundry Manager. Begin- 
ning with the February, 1954 issue, 
the latter two have been combined 
under the name of Laundry and 
Dry Cleaning Age in order to more 
completely serve the allied indus 
tries. 

The new president has been gen- 
eral manager of the company for 
the past two years. Following study 
at the Loomis School, he entered 
Yale, and was graduated from Shef- 
field Scientific School there in 1943. 
He served in the Army as a captain 
in Ordnance for more than three 
years, and then became associated 
with J. K. Lasser & Co. of New 
York, certified public accountants. 
Mr. Moore joined the Moore Pub- 
lishing Co. in 1947. He resides in 
Riverside, Conn., and is a member 
of the Yale Club in New York. 


N.J. Court Applies Fair Trade 
Act to Interstate Shipments 

The New Jersey fair trade act 
applies to products moving in in- 
terstate commerce as well as on 
shipments made in intrastate com- 
merce, the state’s Supreme Court 
has ruled, basing its decision on 
the authority granted to the state 
by the McGuire Act. 
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emulsions are even 


agitation. 





CERAMOL is safe to use; 
is non-irritating to skin. It 











possesses useful emollient 
properties and is dermatol- 
ogically innocuous. * 









"Write for samples, clinical 
data and technical bulletin 
301 om applications and sug- 
gested formulas 
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NOW AVAILABLE 


CERAMOL 
Self-Emulsifying Wax 


CERAMOL is a new emulsifier 
especially designed for 
hard-to-make emulsions. It pro- 
duces extremely stable 
water emulsions with oils, either 
with or without lanolin. These 
stable to 
acids, alkalis and metal 
They can be produced over a 
wide viscosity range by a simple 


Formulations 
available for: 


Vanishing Creams 


those Cleansing Creams 
Hair Creams 
oil-in- Hand Creams 


Cream Shampoos 


Ointment Bases 


salts. 


ACETO 


CHEMICAL CO., INC. 


40-40 Lawrence Street 
Flushing 54, N. Y. 
INdependence 1-4100 


Depilatory Creams 


Foundation Creams 


Medicated Ointment 


and other specialties 
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- éx Cie. 


MARSEILLE—FRANCE 


the world famous 


DISTILLERS OF ESSENTIAL OILS 


and 


PRODUCERS OF CONCRETES & ABSOLUTES 


An nounces 


the establishment of its 


AMERICAN BRANCH 


with 


Wham A. Hoffman, Ba. 


366 Broadway 
New York 13, N.Y. 
COrtlandt 7-0804 





YOUR INQUIRIES ARE SOLICITED 
PROMPT DELIVERIES FROM 
NEW YORK STOCK 
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BUSH COMPOUNDS /); 


A Better SCENT APPEAL 


Means 


A Better SALES APPEAL 
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Executives and representatives attending recent annual staff meetings of Fritzsche Brothers, Inc., New York. Left to right, front row: M. J. 
Niles, Stanley Crouch, Franc Barada, president John H. Montgomery, chairman of the board F. H. Leonhardt, vice-president Joseph A. Huisking, 
Charles Schneider, and Warren R. Godfrey; middle row: Russell Bull, George Schmidt, T. Fred Baker, Jr., Ralph Whicher, Leslie Joyner, Frank 
McNamara, Robert Hughes, Frank Stebbins, Carl Edwards, lan Macinnes and Blaine Crouch; back row: Ralph Arsenault, Walter Eller, Stanley 
Schuster, Lloyd Speck, Norman Jones, Arley Griffith, George Fellows, John Brickner, Parker Schwamb, James Shumaker and Gerard D'Amico. 


Fritzsche Brothers cocktail reception and buffet supper, which was attended by executives, department heads, and sales representatives of the firm. 


Fritzsche Brothers Completes 
Successful Annual Sales Meet 


Fritzsche Brothers, Inc. has com 
pleted a four-day sales staff meet 
ing, one of its most successful of the 
annual sessions, according to the 


firm. 


Held at the Hotel New Yorker, 
in New York, all divisions, sales, 
partici- 
pated. Chairman of the board F. H. 


executive and technical, 


Leonhardt offered the official wel 


come; this was followed by a brief- 


ing on the program by president 
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Jchn H 
made the closing address. 

Features included addresses by 
representatives of the perfume and 
flavor divisions, visits to company 
headquarters in the Port .\uthority 
Building, and a cocktail reception. 


Montgomery, who also 


N.B.B.M.A. Board of Directors 
Dinner-Meeting on January 26 


Ihe board of directors of the 
National Beauty and Barber Mlrs 
Assn. will hold a dinner-meeting on 


Tuesday evening, January 26, at 
The Advertising Club, New York 
City. 


Factor & Co. Plans Biggest 
Push for °54 at Sales Meet 


Launching of the biggest adver- 
tising, selling, and merchandising 
program in Max Factor & Co. his 
tory was planned for 1954 at last 
month’s annual sales meeting of 
the firm. 
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Dr. Alexander Katz Co. 


division of 
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Les Angeles 39, California for Lipsticks Tur Lele 


Branch Offices in Principal Cities 










suited for your preparation, without obligation, of course. 


48 W. Division St. 
Chicago 10, Ill. 
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Veal 


or YOUR PRIVATES 


“BRAND PRODUCT- 


MANUFACTURED 


— Wy 
HA 


Gn 


p EVERY STEP FROM IDEA 
TO FINISHED CREATION. 


> PERFECT PACKAGING OF YOUR PRODUCT. 7 
>» NO CUSTOMER TOO LARGE OR TOO SMALL. 
\ 


Counselling, Designing and Art 
Service for every package. 


Our own Label Printing and 
Designing Plant. 


Bottle and Jar Decorating 
Equipment on the Premises. 


CREAMS, LOTIONS, LIQUIDS, SHAMPOOS, 
UP-TO-DATE FORMULATIONS. 


CONTRACT FILLING, 
PACKAGING TO 
i oe, 


WINDSOR CHEMCaT uum 


161 NDOR C AVE., PHILADELPHIA 27, PA. 





perry brothers solve 


your 


perfume problems! 


Soaps, creams, cosmetics 
and toilet preparations 
need scent appeal to make 
them a sales success. 


In the laboratories of Perry Brothers are available, and at your disposal a fabulous 
collection of perfume materials plus the imagination and skill of their master perfumers to 
create fragrances that will enhance your products and increase their sales appeal. 
Describe your problem in detail and we will send you the perfume best 


Let us send you samples best 
suited for your specific needs. 


PERRY PERFUMES PERFECT YOUR PRODUCTS! 


A 


Brookfield 4347 McPherson 
Connecticut St. Louis 8, Mo. 
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A. H. Wirz Ine. Honors Its 


Veteran Employes 


Those who have worked over the 
years for A. H. Wirz Inc., Chester, 
Pa. pioneer manufacturers of col- 
lapsible tubes, molders of plastics 
and makers of specialties, were 





H. S. Darlington 


signally honored on the evening of 
December 19, 1953, when the man 
agement gave them a dinner and 
presented coveted service awards 
and retirement certificates. 

As he took his place at the table 
each veteran found an eight-page 
folder listing and illustrating with 
photographs those who retired as 
of January | this year. First in line 
was the beloved president, H. S. 
Darlington who has served the 
company for over 40 years. Beneath 
his picture a well and tersely writ- 
ten paragraph reviewed — the 
changes that have taken place in 
that span of years. Others who were 
also retiring were Charles Hax, 
Mary Marquart, Charles William 
son, George C. Reed, John T. 
George, Marshall H. Martin, Jacob 


F. ae Jennie C. Reynolds, 
George W. Potter, George S. West 
held, Willian Truax, Mamie 
Lewis, Fred Dickinson, Arthu 


Kelleher, Bartholomew L. Marau 
da and Charles E. Hysore. 

Then followed the list of those 
Who have served over 5 years. 
Ihese included 19 who have served 
over 35 years; 14 who have served 
from 30 to 35 years; 16 who have 
served from 25 to 30 years; 19 who 
have served from 20 to 25 years: 
12 who have served from 15 to 20 
years; 61 who have served from 
10 to 15 years and 139 who have 
served from 5 to 10 years. A page 
was devoted to the menu and on 
the back cover there was a picture 
of the present factory and an opti- 
mistic resume “Looking Forward” 
Twelve employes who have died 
were listed appropriately under 
“In Memoriam.” The souvenir will 
be a keepsake to all who received it. 
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Following an invocation at the 
conclusion of the dinner retire- 
ment certificates and service pin 
awards were made by H. S. Dar- 
lington. Dancing followed. 


President Polak Retires from 
Polak’s Frutal Works, Ine. 


Polak’s Frutal Works, Inc. ol 
Middletown, New York, has an- 
nounced the retirement on January 
| of its president, Jac. Polak, who 
has been connected with the essen- 
tial oil industry for more than half 
a century. Mr. Polak will continue 
as chairman of the board. His elder 
son, Frits J. Polak will become pres- 
ident. Other ofhcers of Polak’s Fru- 
tal Works, Inc. are: Bernard Polak, 
vice-president; Alexander H. Mti- 
cheels, — assistant — vice-president; 
John ter Veer, secretary; Erik Vles, 
treasurer, and Ernest Polak, direc- 
tor of research. 

Some 40 years have passed since 
Jac. Polak, with his brother Henri, 
founded Polak’s Frutal Works, N.\ 






’ 
t # 
Left, Frits Polak; right, Jac. Polak 


in Amersfoort, Holland. From a 
small beginning, the company made 
rapid progress. By 1916 a larger fac 
tory had been erected. Salesmen 
were sent to all the important fon 
eign markets and agencies set up 
throughout the world. Branches 
were established in various Euro- 
pean countries, and a second plant 
was built near London in Perivale, 
England, to serve more efhciently 
the growing market in the United 
Kingdom. 

Phe American company was in- 
corporated in 1921 and went 
through several stages of expansion. 
In 1937, a manufacturing plant 
was acquired Long Island City. 
This proved to be most fortunate 
when Holland was over-run in 1940 
and communication with the par- 
ent company broken off. Thanks to 
careful planning for such an 
emergency, the American company 
was able to take up the production 
of the complete line of Polak’s 
products. The clientele was thereby 





assured of continuity of supplies 
and uniformity of quality. 

By 1946, Polak’s Frutal Works, 
Inc. had again outgrown its facili- 
ties. Having decided to forsake the 
city for more adequate surround- 
ings, the company transferred its 
operations to a greatly enlarged 
plant in Middletown, New York. 
he main seat of the organization 
was set up in the U.S.A. and _ be- 
came the headquarters for the 
world-wide activities of Polak’s 
Frutal Works and its associated 
companies in Holland, England, 
Belgium, France and Germany. 

Lhe company also maintains a 
branch office in Chicago and agen- 
cies and stocks in various cities in 
this country and in Canada. 

Despite the retirement of its 
founder, under whose farseeing 
leadership the company att 1ined its 
present position in the industry, the 
organization will continue to draw 
on his valued experience and judg- 
ment, the announcement states. 


F.T.C. to Refer Cases Outside 
Its Jurisdiction to States 


Cases of unfair business practice 
which fall outside the Federal 
Trade Commission's jurisdiction, 
will be referred to state authorities, 
Commission chairman Edward F. 
Howrey has announced. 


F.T.C. Approves Sales Plans 
of 150 Cosmetics Producers 


About 150 cosmetics manufac- 
turers are being notified that their 
sales plans are largely in compliance 
with the Federal Trade Commis- 
sion trade practice rules. This 
leaves about 40 cases still unde1 
consideration. 





Shulton’s publicity director Miss Lee Russell 
(right) in a ten-minute demonstration shows 
how to put Shulton bottles and packages to 
use after the contents have been used up in 
a demonstration on Eloise McElhone’s after- 
noon television show over New York’s WPIX. 
Next year, Miss Russell plans to travel around 
on her “‘act’’ at various TV centers. 
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>» NO CUSTOMER TOO LARGE OR TOO SMALL. 


. Savon Doux TCT as 
Gira SoTL UES 
Counselling, Designing and Art 


Service for every package. “Ss 
Our own Label Printing and 
Designing Plant. 
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Solidaromes Equipment on the Premises. 
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UP-TO-DATE FORMULATIONS. 
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Les Angeles 39, California Tae ed CL ts TUE Le Den : () ify 
Branch Offices in Principal Cities l TARODAORE 


CONTRACT FILLING, 
161 LEVERINGTON AVE., PHILADELPHIA 27, PA. 





perry brothers solve 
your 


perfume problems! 














Soaps, creams, cosmetics 
and toilet preparations 
need scent appeal to make 
them a sales success. 


ONO NR E 


In the laboratories of Perry Brothers are available, and at your disposal a fabulous 
collection of perfume materials plus the imagination and skill of their master perfumers to 
create fragrances that will enhance your products and increase their sales appeal. 
Describe your problem in detail and we will send you the perfume best 


suited for your preparation, without obligation, of course. 
Let us send you samples best 
suited for your specific needs. 


PERRY PERFUMES PERFECT YOUR PRODUCTS! 


PERSNONOS UU, IMI, cevncccrssincs otemoncnes 


48 W. Division St. Brookfield 4347 McPherson 
Chicago 10, Ill. Connecticut St. Louis 8, Mo. 
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A. H. Wirz Ine. Honors Its 
Veteran Employes 


Those who have worked over the 
years for A. H. Wirz Inc., Chester, 
Pa. pioneer manufacturers of col- 
lapsible tubes, molders of plastics 
and makers of specialties, were 





H. S. Darlington 


signally honored on the evening of 
December 19, 1953, when the man- 
agement gave them a dinner and 
presented coveted service 
and retirement certificates. 

\s he took his place at the table 
each veteran found an eight-page 
folder listing and illustrating with 
photographs those who retired as 
of January | this year. First in line 
was the beloved president, H. S. 
Darlington who has served the 
company for over 10 years. Beneath 
his picture a well and tersely writ- 
ten paragraph reviewed the 
changes that have taken place in 
that span of years. Others who were 
also retiring were Charles Hax, 
Mary Marquart, Charles William 
son, George C. Reed, John T. 
George, Marshall H. Martin, Jacob 


awards 


F. Swinich, Jennie C. Reynolds, 
George W. Potter, George S. West 
field, William Truax, Mamie 
Lewis, Fred Dickinson, Arthw 
Kelleher, Bartholomew L. Marau 


da and Charles E. Hysore. 

Then followed the list of thos¢ 
Who have served over 5 years. 
These included 19 who have served 
over 35 years; 14 who have served 
from 30 to 35 years; 16 who have 
served from 25 to 30 years: 19 who 
have served from 20 to 25 years: 
12 who have served from 15 to 20 
years; 61 who have served from 
10 to 15 years and 139 who have 
served from 5 to 10 years. A page 
was devoted to the menu and on 
the back cover there was a picture 
of the present factory and an opti- 
mistic resume “Looking Forward” 
Twelve employes who have died 
were listed appropriately under 
“In Memoriam.” The souvenir will 
be a keepsake to all who received it. 
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Following an invocation at the 
conclusion of the dinner retire- 
ment certificates and service pin 
awards were made by H. S. Dar- 
lington. Dancing followed. 


President Polak Retires from 
Polak’s Frutal Works, Ine. 


Polak’s Frutal Works, Inc. of 
Middletown, New York, has an- 
nounced the retirement on January 
| of its president, Jac. Polak, who 
has been connected with the essen- 
tial oil industry for more than half 
a century. Mr. Polak will continue 
as chairman of the board. His elde1 
son, Frits J. Polak will become pres- 
ident. Other officers of Polak’s Fru- 
tal Works, Inc. are: Bernard Polak, 
vice-president; Alexander H. Mi- 
cheels, assistant — vice-president; 
John ter Veer, secretary; Erik Vles, 
treasurer, and Ernest Polak, direc- 
tor of research. 

Some 40 years have passed since 
Jac. Polak, with his brother Henri, 
founded Polak’s Frutal Works, N.V. 





‘2 


Left, Frits Polak; right, Jac. Polak 


in Amersfoort, Holland. From a 
small beginning, the company made 
rapid progress. By 1916 a larger fac 
tory had been erected. Salesmen 
were sent to all the important fon 
eign markets and agencies set up 
throughout the world. Branches 
were established in various Euro- 
pean countries, and a second plant 
was built near London in Perivale, 
England, to serve more efficiently 
the growing market in the United 
Kingdom. 

Phe American company was in- 
corporated in 1921 and went 
through several stages of expansion. 
In 1937, a manufacturing plant 
was acquired Long Island City. 
This proved to be most fortunate 
when Holland was over-run in 1940 
and communication with the par- 
ent company broken off. Thanks to 
careful planning for such an 
emergency, the American company 
was able to take up the production 
of the complete line of Polak’s 
products. The clientele was thereby 





assured of continuity of supplies 
and uniformity of quality. 

By 1946, Polak’s Frutal Works, 
Inc. had again outgrown its facili- 
ties. Having decided to forsake the 
city for more adequate surround- 
ings, the company tr insferred its 
operations to a greatly enlarged 
plant in Middletown, New York. 
The main seat of the organization 
was set up in the U.S.A. and _ be- 
came the headquarters for the 
world-wide activities of Polak’s 
Frutal Works and its associated 
companies in Holland, England, 
Belgium, France and Germany. 

The company also maintains a 
branch office in Chic ago and agen- 
cies and stocks in various cities in 
this country and in Canada. 

Despite the retirement of its 
founder, under whose farseeing 
leadership the company atti 1ined its 
present position in the industry, the 
organization will continue to draw 
on his valued experience and judg- 
ment, the announcement states. 


F.T.C. to Refer Cases Outside 
Its Jurisdiction to States 


Cases of unfair business practice 
which fall outside the Federal 
Trade Commission’s jurisdiction, 
will be referred to state authorities, 
Commission chairman Edward F. 
Howrey has announced. 


F.T.C. Approves Sales Plans 
of 150 Cosmetics Producers 


\bout 150 cosmetics manutac- 
turers are being notified that their 
sales plans are largely in compliance 
with the Federal Trade Commis- 
sion trade practice rules. This 
leaves about 40 cases still unde 
consideration. 





Shulton's publicity director Miss Lee Russell 
(right) in a ten-minute demonstration shows 
how to put Shulton bottles and packages to 
use after the contents have been used up in 
a demonstration on Eloise McElhone's after- 
noon television show over New York’s WPIX. 
Next year, Miss Russell plans to travel around 
on her “‘act’’ at various TV centers. 
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LIPSTICK - COLOGNE - DEODORANT 
STYPTIC PENCILS - MASCARA 
SUPPOSITORIES 


PROGRESSIVE LABELING MACHINE, Inc. 


137 West 22nd St., New York 11, N. Y. 


ROUGE COMPACT POWDER 
PUNCHES FOR TABLETS 





@PURE WHITE 
@ EXTRA QUALITY 
@ ABSOLUTELY PURE 


@ ABOVE U.S.P. 
STANDARDS 








Ce 


Serving the Trade for 102 Years 


@ Samples will gladly be sent 
on request—at no obligation 











alee D | ES THEODOR LEONHARD WAX CO., INC. 
FOOT & POWER PRESSES FURNISHED HALEDON, PATERSON NEW JERSEY 


NOW!..two FINE PRODUCTS 
AVAILABLE IN QUANTITY! 


PENDIT WA COSMETIC 


Pendit WA, a specially refined, uniquely high quality 
sodium lauryl sulfate detergent is now available in com- 
mercial quantities. 


THIOGLYCOLIC ACID and its salts 
Vacuum Distilled, extra pure Thioglycolic Acid and its 
salts—Ammonium Thioglycolate and Sodium Thioglycolate 
are specially manufactured for cold waving solutions. 
Write today for further information 
RAYMOND LABORATORIES, INC. 


CHEMICAL MANUFACTURERS 
SAINT PAUL 1, MINNESOTA 





Western Distributor: A. C. Drury & Co., 219 E. North Water St., Chicago, Ill. 


| “SUDMO — BERCAL” 


Uniformity and Top Quality 


PARAGUAYAN 


PETITGRAIN OIL 


Exclusive U. S. Agents 


L. A. CHAMPON & CO. 


303 W. 42 St., NN. Y¥., N. Y. PLaza 7-2380 


S 0 V p Use F. D. & C. Certified Food 
YOUR COLOR PROBLEM 


‘HOW TO 


. . IN THE QUICKEST POSSIBLE WAY 


Note this bd. &C. and Ext. D. & C. Col- 
ors for Perfumes, Soaps, Shampoos, Bath 
Salts, Toilet Preparation Compounds, 
Woveset, and Brilliantines. Try SAPONINE 
today—the perfect foam producer. 


SAMPLES MATCHED 
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CHEMICAL “GoO.., VRC. 


Interstate Color Co. Division 
389 WASHINGTON ST., NEW YORK 13, N. Y. 


Colors for Flavoring, Extracts, 
Flavors and all other food 


| products. 
J 
LEEBEN 





JOHN HORN 835-839 TENTH AVE., NEW YORK 19, N.Y. 
DIE STAMPING ENGRAVING EMBOSSING 


Telephone * Cable Address 
COLUMBUS 5-5600 HORNLABELS NEW YORK 
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Plant No. 2 of van Ameringen-Haebler Inc. in Union Beach, N. J. is centered in a tract of 154 acres to provide for unlimited expansion. About 
eight acres have been fenced to contain nine completed units: research laboratories, still room, reaction room, power plant, hydrogenation build- 
ing, phenylethyl alcohol unit, tank farm, electrical power units and personnel facilities. Visitors who were guests of the company at an inspec- 
tion of the plant were especially impressed with the emphasis laid on tion of the plant were especially impressed with the emphasis laid on 
3,000 sq. ft. and is equipped to conduct any phase of organic chemical research. About 300 new materials are developed annually which are 
evaluated by the company's perfumers to determine their use in perfumery. Throughout the big plant provision is made for additions to each 
building. The entire plant is designed for the production of aromatic chemicals. Plant No. 1 in Elizabeth, N. J. is being continued. 


Among Our Friends 


JAMES H. R. SUEPHENSON 
has been promoted to manager ol 
sales of aromatics manufactured by 


Verley Chemical Co., Newark, N.]., 


a wholly-owned subsidiary of Al 
bert Verlev & Co., New York 


EARL C. LENZ, formerly vice 
president and general sales man 
ager of Paisley Products, Inc., sub 
sidiary of Morningstar, Nicol, Inc., 
has been elected vice-president of 





Earl C. Lenz 
sles and advertising for the parent 
company and all its subsidiaries. 


His new sales headquarters will be 
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at the firm's executive offices In New 


York City 


DR. NICHOLAS C. LANITIS 
of Lanitis Bros. Ltd., Limassol, 
Cyprus who spent over a month in 
the United States visiting in Flo 
ida and the middle west and in 
conference with executives of the 
Calvert Mills Co., New York, 
\merican representatives, returned 
home just before Christmas. Mr. 
Lanitis was accompanied by Mrs. 
Lanitis and together they visited 
some of the principal places of his 
torical interest. 


ANDRE GUICHARD, general 
manager of Schmoller & Bompard 
S. A., Grasse, France, has been re 
elected to another two year term 
as president of the Tribunal ol 
Commerce of Grasse. The firm is 
represented in the United States 
and Canada by Florasynth Labora 
tories Inc. 


WILLIAM H. GAINES has been 
appointed sales manager of the Kay 
Daumit Division of the Toilet 
(Articles Dept. of Colgate-Palmolive 
Co. succeeding HOWARD F. M« 
CLURE recently appointed gen 
eral sales manager of the Toilet 





Mr. and Mrs. Herbert Baver, Swiss represent- 

atives for Helena Rubinstein, Inc., as they 

left for Europe after an extensive tour of 
the United States. 


Goods Dept. SAMUEL E. LIND 
LEY Jr. has been made field sales 
manager for the Eastern Region of 
the division. 


WALLACE A. BUSH, | sales 
manager, Ungerer & Co. sank his 
No. 6 iron tee shot at the 135 yard 
third hole of the Essex Fells 
Country Club for his first hole-in- 
one in 47 years of golf. The event 
occurred January 3 and was ob- 
served by reliable witnesses. 


January, 1954 7] 








QMMON 
CENTS: 


The vicious response of the Russians to Ike’s pro- 
posal for Atomic Energy control was not completely 
unexpected. The last time the Russians agreed with us 
was when we thought they should get Lend-Lease aid. 



























The Russians, Stalin variety or Malenkov, aren’t 
really stubborn, just misunderstood in their pride. 
They're like the patient who permitted the dentist to MOM Oma Ty Tas 
extract every tooth because he wouldn’t give the doc- 
tor the satisfaction of telling him which one really 


ached. 
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Misunderstanding the Russians is really a simple 
thing to do. After nearly 35 years as a Communist 
nation they’re still disputin’ Rasputin instead of learn- 
ing to like Ike. Dreaming about the Socialist World of 
Tomorrow, they're still fighting the nightmares of the 
past. 





Dr. Alexander Katz Co. 









While the President’s speech on international control 
of Atomic Energy wasn’t too great a variation of Ber- 
nard Baruch’s old United Nations proposal, it had more 
historic significance. It made the Soviets sound just like 
Southern anti-New Dealers in screaming, “Dam- 
yankees.” 


livision of 


F. RITTER & CO. 


Los Angeles 39, California 


Branch Offices in Principal Cities 

































The real solution to the end of the International 
Armaments Race is harder to find than a politician with 
something to say. There are some people who think war 
can be ended only if the leaders of the world continue 
to discuss the problem. But there are those cynics who 
insist that’s the way it starts. 








One of the ironies confronting President Eisenhower 
in his Bermuda conference with Premiers Churchill and 
Laniel was the fact that he found more allies out of the 
country than in his own party. 








The ever-watchful Cosmetic industry views all na- 
tional and international matters with continued detach- 
ment: “Keep your powder dry, your mascara wet and 
your competitors from knowing how lousy things really 























are, 
INVESTIGATE EVANS CHEMETICS’ 
Zi, complete private brand manufacturing and 
custom packaging facilities . . . 
@ rapid, volume pro- @ large and experienced 
duction to your research staff. 
specifications. 
@ bulk manufacture of . eek quality 
K E L T O liquids, creams, — 
and solids. 
® no account too large. - 
A o @ automatic filling and 
6 osmetic Co mpa ny packaging equipment. @ confidential service. 
ee — ea : We specialize in toilet goods, chemical specialties, 
230 West 17th Street 763 So. Los Angeles Street proprietaries, and cosmetics. 
New York 11, N. Y. Los Angeles 14, Calif. 


Write or phone 


| EVANS CHEMETICS, INC. 


| 250 East 43rd Street @ New York 17, N. Y. 
| Phone: MUrray Hill 3-0071 


CTT TRIE RS TNE Ln Lm) ANE I RE 


Private Label Manufacturers Exclusively 
Covered by Product Liability Insurance 
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PHILIP LIBSON has been ap- 
pointed purchasing agent at Max 
Factor & Co., and will direct all 





Philip Libson 


purchasing activities of the firm, 
He was formerly associated with 
Helena Rubinstein for eight years. 


KDWARD A. BUSH, lormerly 
with the Aromatic Division of Dow 
Chemical Co., has joined the statt 
olf Rhodia, Inc., as manager of aro 
matic sales, 


AMERIGO FREDIANI, Pacific 
Coast representative for Roure- 
Dupont, Inc., recently celebrated 
his 25th anniversary with the firm. 


JOHN F. KIEHL, formerly of 
Colgate-Palmolive Co. and who was 
also associated with several essen 
tial oil concerns has joined the stafl 
of Arthur D. Little Inc. as a con 
sultant on perfume and flavors. 


HOWARD P. McCLURE, sales 
manager of the Kay Kaumit Div. of 





Left, H. P. McClure; right, R. G. Urban 


Colgate-Palmolive Co., has been 
promoted to general sales manage1 
of the toilet article department of 
Colgate. ROBERT G. URBAN has 
been promoted to merchandising 
manager of the same department. 


ROBERT L. OTTE, son of Mr. 
and Mrs. NAT OTTE of the Fifth 
\venue Protective Assn. was mar- 
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ried to Miss Nancy Maxwell Fair- 
field, December 5, 1953. 


RENE BERNARD has been ap- 
pointed director of management 
and research for both  Vidal- 
Charabot and Ungerer & Co. and 
left for Paris early this month to 
assume his new duties. He was born 
in France, studied at the University 
of Strasbourg and was connected 
with Houbigant in Paris and Ber- 
lin. Subsequently he served as tech- 
nical director and perfumer for 
Lentheric in Paris and _ travelled 
to establish branches in most 
European countries as well as in 
the United States. He was asso- 
ciated with Lentheric until the 
present time when he joined Un- 
gerer & Co. 


JACK LEWIS, managing direc- 
tor of Florasynth Labs. Ltd., 





H. E. Moorhead 


Canada, is retiring after almost 22 


years with the company. H. E. 
MOORHEAD, who has been with 
the company for over 15 years, will 
be the new manager. 


GERALD G. BESSINGER has 
joined the sales staff of A. Masch- 
meijer Jr. Inc. 


ARTHUR G. HADLEY has re- 
signed as sales director of the Erno 
Laszlo Co. 


J. HILARY HERCHELROTH 
has earned a Ph.D. degree from the 
American School of Metaphysics, 
Boulder City, Iowa; and has been 
elected a trustee of that institution. 


Obituary 


Karl Voss 


Karl Voss, well known through- 
out the cosmetic and its allied in- 
dustries for over 30 years died 
January | in the Roosevelt hos- 





pital, New York following several 
years of ill health. 
Mr. Voss was born in Rochester, 





Karl Voss 


N. Y. and came to New York in 
1912 as representative of William 
Buedingen & Co., Rochester paper 
box manufacturers. In 1924 he 
founded the Karl Voss Corp. spe- 
clalizing in fine paper boxes. Dur- 
ing the depression his company was 
merged with Shoup-Owens Inc., 
Hoboken, N. J. as a division of that 
company. He continued as head of 
that division. 

Throughout his business career 
Mr. Voss took an active interest in 
association work. He was identified 
as treasurer with the old Perfum- 
ery, Soap & Allied Trades Assn. 
which succeeded the old Aroma 
Club, until it ceased to exist. In 
later years he served as a membe 
of the convention committee of the 
Toilet Goods Assn. He was also 
active on the Planning Board of 
Franklin Lakes, N. J. where he 
lived. He was a mason and a mem- 
ber of the New York Athletic Club. 

He was regarded as a leader in 
the field of design and manufacture 
of fine paper boxes and did much 
to influence the trend toward more 
artistic and at the same time prac- 
tically useful paper containers. 
Throughout the industry he was 
highly respected and well liked: 
and he will be missed by a wide 
circle of friends. 


Mrs. William Lakritz 


Mrs. William Lakritz wife of 
William Lakritz, president of Flor- 
asynth Laboratories Inc. died Jan- 
uary 1 in Columbus Hospital, 
Chicago at the age of 50. 


Daniel L. Couch 


Daniel L. Couch, 69, chemist for 
25 years with the Elizabeth Arden 
Sales Co. died January 17. He is 
survived by his widow and a son. 
He was a fellow of the Royal In- 
stitute of Chemistry and the Cana- 
dian Institute of Chemistry. 
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for UNIFORM PURITY 
UNIFORM TEXTURE 


WANT THE RIGHT TALC? 


THOMASSET CERTIFIED COSMETIC COLORS 


* 
Experimental data and prac- 


U.S.P. STEARATES tical manufacturing experience of nearly 
100 years’ specialization in beeswax and beeswax 

| 

i 

J 





compounds are at your service without cost or 


W HITTAKER obligation. Write about your beeswax problems to 


WILL & BAUMER CANDLE CO., INC., Syracuse, 


CLARK & TOM TIM Lalsl hao G N. Y. Est. 1855 
DANIELS, INC. New York 13, N. Y. Spermaceti—Ceresine—Red Oil—Yellow Beeswax —Composition 


Waxes — Stearic Acid — Hydistear 


Pees 
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Certified 


Cosmetic Colors 


Jragra- 
seents 


FINER PERFUME BASES 


Lipsticks « Face Powders 
Rouges « Compacts 
Lip Pomades « WNail Polishes 


- | Modern + Exotic 


Purified Iron Oxides 
Purified Titanium Dioxide 


for Drugs and Cosmetics Floral e Bouquet 


Let ovr modern scientific laboratories assist in your color problems. | 


Samples Cheerfully Submitted. Types 


| 
° | Manufactured by: 
Aeuileatn - Sieg le |) , 
ee NEUMANN, BUSLEE 
General Offices, Factory and Laboratories 


Manufacturers of Fine Colors 
ROSEBANK, STATEN ISLAND, NEW YORK, NY. & WOLFE, INC. 
Boston, Chicago, Cleveland, Louisville, Los Angeles, 
Philadelphia, San Francisco 5800 NORTHWEST HIGHWAY CHICAGO 31, ILL. 
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Raw Material Market Firmer 


HE raw materials 
market turned firmer in the clos 
ing month of last year with citro 
nella oil displaying renewed 
strength, and some fairly substan 
tial price increases in lemongrass. 
While a good portion of the yea 
end holiday buying had been done 
in October and November, the 
shifting in the trend of some items 
served to spur activity. Trade ob 
servers pointed to a reasonably 
good inquiry for January and good 
takings against December pw 
chases. 


Clove Oil Down 


In keeping with carlier predic 
tions which had been based on the 
easier trend in the Spice, clove oil 
prices lost some ground. Further 
restrictions are considered possible 
in the weeks ahead. Some distillers 
who had been forced to curtail op 
crations because of the abnormally 
high cost of the spice early last year, 
have resumed production. Spot 
prices for oil bergamot showed a 
slight decline. In the absence of any 
general change in the statistical 
position of the market, trade ob 
servers were inclined to be quite 
firm in their ideas regarding the 
lower term outlook. Demand here 
continued at a good rate for the 
account of perfumers., Advices from 
Italy stated that Russia had been 
buying bergamot oil, thus giving 
further support to the general firm 
ness in the primary center. Loss olf 
about 20 per cent of the new crop 
by floods in November offset earlier 
estimates to the effect that the crop 
would be about 20 per cent greater 
than in 1952. 

Geranium oil displayed a degre« 
cf strength on bullish crop reports. 
In connection with the future of 
Bourbon geranium oil, some re 
liable sources stated that the next 
crop, which will get underway this 
month (January), is expected to 
be about 25 tons in contrast to a 
usual crop of around 40 to 45 tons. 
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Stocks at Reunion are placed at 
approximately 15 tons. Exports for 
the first eleven months of 1953 
amounted to 65 tons in contrast to 
80 tons for 1952. Many fields of 
gcranium have been neglected ove 
the past year by reason of a low 
return to producers. 

Phe outlook in peppermint oil 
continues exceedingly firm despite 
a series of price advances that have 
been noted in the market over the 
past two months. The persistent 
strength in the market can be at 
tributed to a number of factors: a 
good demand fer the account of 
clomestic producers as well as ex 
porters, and the sizeable quantities 
of low grade oil that have been on 
the market. Dealers explain that 
the presence of low grade oil 
created a demand for high test oil 
for blending that has proved rather 
difhicult to fill, 

Increases in’ replacement costs 
ol citronella oil, both Formosan 
and Ceyon, have been felt in citro 
nellol and other derivatives. Ane 
thol continued to meet with a good 
demand especially the _ refined 
grade. The activity was attributed 


to the continued tight supply of 
anise oil. 


Glycerin Firm 


The glycerin market was firm. 
Some lots of Argentine glycerin 


arrived here against purchases made 


some weeks ago. Based on reports 
from London the largest contract 
to date for the importation of crude 
glycerin was recently concluded 
with the Argentine. The quantity 
was placed at 500 tons and is sche 
duled to arrive in Great Britain 
early this month. Similar to con 
ditions existing in this market, the 
increasing popularity of synthetic 
detergents in the United Kingdom 
has been reflected in declining soap 
and glycerin production. Conse- 
quently the supply position in gly- 
cerin has at times been difficult, 
necessitating more imports. It will 


be some time before additional 
production of synthetic glycerin 
gets underway in this country. 

Early last year, due to fairly high 
prices, American refiners were able 
to locate substantial quantities of 
crude materials in foreign markets. 
Imports in the first half of last year 
ran into a substantial total. Now, 
with prices down to a lower level, 
American refiners stand in a more 
difficult position insofar as relief 
from European material is con 
cerned. Consumption usually 
reaches a high level during the 
winter months with use in such 
items as pharmaceuticals and holi 
day goods. 

\n improved outlook prevails in 
menthol. Fall buying proved highly 
disappointing. As the winter sea 
son gets underway, and the market 
displays increasing signs of strength, 
demands are expected to become 
more pressing. The upward trend 
in citronella oil, basic material used 
in the manufacture of synthetic 
menthol, may prove a major factor 
in the strengthening of the market. 


Vanilla High 


Vanilla beans have more than 
doubled in price over a relatively 
short period but, nevertheless, a 
reasonable good demand continued 
to be noted for the account of ex- 
tract manufacturers. The higher 
prices have caused some buyers to 
give more serious thought to sub- 
stitute items. Some trade observers 
believe that the attractive prices 
will again encourage a greater pro- 
duction in the major producing 
centers. Cocoa butter rose to ove1 
$1 a pound over the past month, re- 
flecting decidedly strong conditions 
in beans. For a time cocoa butter 
prices were virtually nominal as 
sellers were forced to withdraw ol- 
ferings. 

Basic chemicals such as sodium 
hydroxide, boron products, and 
soda ash were all firm at the higher 
price levels established back in July. 
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PRICES IN THE NEW YORK MARKET 


(Quotations on these pages are those made by local dealers, but are subject to revision without notice) 


ESSENTIAL 


Ib. unless 


Almond Bit, FPA per 

Sweet True 
Apricot Kernel 
Amyris 
Angelica Root 
Angelica Seed 
SG Lt ree 
Bay 
Bergamot 

Artificial 
Birchtar, crude 
Birchtar, rectified 
Bois de Rose 
Cajeput U.S.P. 
Cajeput (technical) 
‘alamus 
camphor “White” 
‘ananga, native 
Rectified 
saraway 
‘ardamon 
cascarilla 


Prices per 


~~ 


‘edar Wood 

celery 

chamomile Hungarian 
‘innamon 

Bark 
Leaf 
‘itror 
Jav 
Java type 
Cloves, from buds 


tassia, rectified, U.S.P. .. 
,edar leaf, U.S.P. ........ 


OILS 
otherwise 


Ib. 3.40@ 
05a 
A0G 
1.50@ad 
70.00 
58.00a 
2.80@ 
1.50@ 
11.00@a 
3.00 
1.80@G 
2.55 
3.904 
2.454 
2.004 
15.004 
20a 
9.00a 
12.254 
2.75@ 
30.004 
... 35.004 
8.004 
2.15@ 
A8@ 
16.004 

..- 180.00 


... 20.004 
1.35@a 
05a 
15@ 
159M 


9.79 


BENJ. 


listed. 


3.80 
90 

0 
1.75 
110.00 
90.00 
Nom’] 
2.10 
14.00 
4.75 


2.10 


20.00 
275.00 


50.00 
3.00 
90 
1.00 
.90 
9.00 


Copaiba 
Coriander 
Croton 
Cumin 
Dill 
Weed 
Seed, Indian 
Erigeron 
Eucalyptus 
80-85% 
70-75% 
Fennel, Sweet 
Garlie (0z.) 
Grapefruit 
Geranium, 
Bourbon 
Turkish 
Ginger 
Guaiae (Wood) 


Hemlock 


Rose 


Jasmin (absolute) 


Juniper Berry 
Laurel leaf 
Lavandin 


Lavender, French 


10-42% 
30-32% 
Spike 


ester 
ester 


Lemon, Calif. ... 


Italian 
Lemongrass 
Limes, distilled 

Expressed 
Linaloe wood 
Lovage (0z.) 


Econ tial O:6 
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DESCOLLONGES 


1.55@ 
2.004 
17.50@ 
4.35 
4.204 


3.704a 
2.90a 
5.50@ 


2.50a 
8.75a 
3.254 
9.00@a 
11.00@a 
5.504 
10.254 
1.454 
2.15a 
ook deans 235.00a 
2.85@ 

985a 


2.15@ 


Algerian 


5.65 
3.004 
1.55@ 
7.25@ 
7.25@ 
1.20a 
5.75 
7.85@ 
3.404a 
10.00 
2.504 


2.00 
2.65 
25.00 
5.00 
5.00 


4.65 
3.40 
6.85 


1.10 
95 
3.25 
10.50 
3.70 
11.75 
12.50 
6.30 
13.00 
1.95 
2.18 
350.00 
3.50 
12.60 
3.00 


35 


00 


FRENCH, 


Marjoram 1.50G 
Neroli 
Haitian 
French 
Nutmeg 
East Indian 
West Indian 
Ocotea Cymbarum 
Olibanum 
Opopanax 
Orange, Florida 
Italian 
acer 
Distilled 
Origanum 
Orris Root, concrete (0z.) 
Concrete, extra 
Patchouli 
Pennyroyal, European 
Peppermint natural 
Redistilled 
Petitgrain 
Pimento, Berry 
Leaf 
Pinus Sylvestris 
Pumilio 3.50@ 
Rose, Bulgaria (o0z.) .... 53.00@ 
SUES, TR. onc cneces 30.00@ 
Rosemary, Spanish 
Sage 
Spanish 
Dalmatian 
Sandalwood, N. 
Sassafras 
Artificial 
Snake root 
Spearmint 


75.00@ 


2.90@ 
2.65@ 
68a 
5.60@ 
38.00@ 
15@ 
3.904 
85a 
80@ 
2.00a 
6.50@ 
12.00@ 
7.75 
1.75@ 
5.654 
6.104 
2.45a 
$.504 
2.45@ 
2.65@ 


20@ 
7.25@ 
9.50@ 


30.50@ 
5.75@ 


INC. 


iiss 


PRODUCTS 


TUBEROSE FLEURS 


This warm floral note, power- 
ful and lasting, represents a 
remarkable synthesis of the 
Tuberose flower and is inter- 
esting in many modern compo- 


sitions. 


NEW YORK 10, NEW YORK 


2.40 


100.00 


275.00 


3.50 
3.65 


10.00 
2.40 
6.00 
6.65 
3.00 
3.25 
3.00 
3.00 
4.25 

65.00 
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Sweet birch Southern .... 
Northern 
Tansy 
Thyme, red 
White 
Valerian, extra 
V etivert 
Bourbon 16.25@ 
Haitian 13.00 
Be aes Ledsuuankceare 23.00@ 
Wintergreen, Southern ... 3.404 
Northern 7.25@ 
Wormseed 7.204 
Wormwood 5.75@ 
Ylang Ylang, Bourbon 20.00@ 
Haitian 12.854 


TERPENBLESS OILS 
3.004 
ibebkaneean eee 20.00@ 
85.00@G 
10.00@ 
65.00@G 
80.00G 
60.00@ 
110.00@ 


8.00a 
1.75@ 
2.004 
100.00@ 


Bergamot 
Grapefruit 
Lavender 
Lemon 


Distilled 
Orange sweet 
Peppermint 
Petitgrain 
Spearmint 11.50@ 

DERIVATIVES AND CHEMI( 
Acetaldehyde 50% 2.15@ 
Acetophenone 1.40@ 
Alcohol C 8 1.95@ 

Cc 12,50@ 

2.004 
13.854 
2.75a 
9 00a 
Cc 16.75@ 
Cc 7.00@ 
c 18.60 
CL 
€, 
( 


Aldehyde C 8 


14.80@ 
14 (Peach so-called). 6.854 
> 16 (Strawberry 
so-called) 
Amyl Acetate 
Amyl Butyrate 
Amylcinnamic 
Amyl Formate 
Amyl Phenylacetate 
Amyl Propionate 
Amyl Salicylate 0a 
Amyl Valerinate 95a 
Anethol 25a 
Anisic Aldehyde 2.154 
Anisyl Acetate 00a 
Benzyl Acetate 70a 
Benzyl Alcohol 704 
Benzyl Benzoate 80a 
Benzyl Butyrate 15 
Benzyl Cinnamate 3.754 
Benzyl Formate 50a 
Benzophenone ... 165 
Benzyl-isoeugenol 9,00a 
Benzyl Propionate 1.604 
Benzyl Salicylate 1.654 
Benzylidene Acetone 2.004 
Bromstyrol ere ae 
Butyl Acetate, normal ... .1454@ 
‘innamie Alcohol 2.504 
‘innamie Aldehyde 1.254 
‘innamyl Acetate 3.654 
‘itral, C, P 3.454 
‘itronellol 2.25% 
‘itronellyl Acetate 2.654 
‘itronellyl Butyrate 5. 50a 
coumarin 
/uminic 
-yclonol 
Diethyl phthalate 
Dimethyl Anthranilate 
Diphenyl Methane 
Diphenyl Oxide 
Ethyl Acetate 
Ethyl Benzoate 
Ethyl Butyrate 
Ethyl Capronate 
Ethyl Cinnamate 


5.854 

09a 
1.00a 
1.85a 
1.004 
3.75a 
1.25a 


Aldehyde . 


Aldehyde 


60a 
30a 
85a 
85a 
2.400 
3.00a 
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2.75 
3.00 
8.00 
8.90 
2.50 
3.40 
125.00 


20.00 
18.00 
31.50 
15.00 
14,00 
8.50 
6.40 
32.50 
Nom’. 


3.60 
29.00 
95.00 
14,25 
70.00 
90.00 
62.00 

135.00 
13.65 

6.10 

14.25 


,ALS 


2.50 
1.80 
2.25 
13.00 
2.30 
14.50 
3.50 
11.00 
17.10 
7.50 
20.00 
15.75 
7.50 


6.20 


Dee Nee ee 
oft —Nete- 
socooucves 


bo Ls Sn ie 


Ethyl Formate 

Ethyl phenylacetate 
Ethyl Propionate 

Ethyl Salicylate 

Ethyl Vanillin 
Eucalyptol 

Eugenol 

Geranoil, dom. 

Geranyl Acetate 

Geranyl Butyrate 
Geranyl Formate 
Geranyl iso-valerate 
Guaiac Wood Acetate .... 
Heliotropin, dom, 
Hydrotropic Aldehyde 
Hydroxycitronellal 

Indol, C. P. 

Iso-borneol 

Iso-butyl Acetate 
Iso-butyl Benzoate 
Iso-butyl Salicylate 
Iso-eugenol 

Iso-safrol 
Linalool 
Linalyl, 


750 


1.90@ 
6.75@ 
150@ 
2.85@ 
1.75@ 
1.50@ 
1.004 
1.504 
7.60 
1.654 
3.40@ 
5.90@ 
5.40@ 
19,00@ 
1.65@ 
85@ 
1.65@ 
2.15@a 
4.10@ 
2.10@ 
5.90@a 
6.00@ 
5.75@ 
18.50@ 
11.90@ 
12.75@ 


Acetate 92% 


Linalyl Benzoate 
Linalyl Formate 
Linalyl Propionate 
Menthol 
Brazilian 
Japanese 
Synthetic, 
Laevo ee 
Methyl Anthranilate 
Methyl Anthranilate 
Methyl Benzoate 
Methyl Cinnamate 15a 
Methyl Heptenone 5.204 
Methyl Heptine Carbonate 35.00@ 
Methyl Naphthyl Ketone 3.854 
Methyl Phenylacetate .... 1.10@ 
Methyl Salicylate 08a 
Musk Ambrette 5.15@ 
Ketone 5.35@ 
Xylene 1.404 
Neroline (ethyl ether) 2.504 
Octyl Isobutrate 4.954 
Paracresyl Acetate 2.20@ 
Paracresyl Methyl Ether . 2.10@ 
Paracresyl Phenylacetate 1.604 
Phenylacetaldehyde 50% 2.75@ 
100% 4.104 
Phenylacetic Acid 1.654 
Phenylethyl Acetate 1.604 
Phenylethyl Alcohol 1.654 
Phenylethyl Butyrate 1.204 
Phenylethyl Propionate .. 3.404 
Phenylethyl Salicylate 1.35 
Phenylethyl Valerianate 5.504 
Phenylpropyl Acetate 3.304 
Phenylpropyl Alcohol 2.704@ 
Safrol 85a 
Seatol (o0z.) 2.754 
Styrolyl Acetate 1.50 
Thymol, erystals 2.854 
Vanillin, eugenol 6.504 
(Guaiacol) 3.004 
Lignin 3.004 
Vetiver Acetate 12.500 
Violet Ketone Alpha 9.90 
Yara Yara (Methyl ether) 2.25@ 


BEANS 


1.904 

8.000 

4.954 

5.004 

2.404 

extra 2.754 
55a 


racemic 


Vanilla beans 
Bourbon 
Mexican, 
Mexican, 

Tahati 

Tonka Beans Surinam 

Angostura 


6.754 
6.754 
7.000 
6.00 
1.05@ 
1.654 


SUNDRIES AND DRUGS 
Acetone 10! sl 
Ambergris, ounce .. 8.004 
Balsam, Copaiba 854 
Canada fir, gal. .......... 33.00 

Peru 1.304 
Beeswax, bleached, pure 


U.S F. 


cut 
whole 


654 


— i — i — 


eounciur 


mNmN We IN 
SSwirarwiuSwe 


wvlc 
oSaws 
vcovw 


> 
be 
nn 


5.85 
19.50 
1.80 
1.50 
1.85 
3.00 
4.85 
2.80 
6.25 
6.75 
6.10 
20.00 
12.85 
14.00 


5.10 


ue . 

SsSuwwrawNww 
NMMmN hy he he be tes 

Swuuis 


nw 


Ite 
' 


7.10 
Nom’! 
Nom’! 
Nom’! 

1.30 

1.80 


14 
17.50 
1.10 
35.00 
1.65 
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Yellow, refined 
Bismuth, subnitrate ...... 2.65@ 
Borax, crystals, carlot ton 67.25@ 
Boric Acid pwd. U. S. P., 
GB iikacdacdsneceuiees 129.25@ 
Calcium, Phosphate ...... 074%@ 
Phosphate, tri-basic .... .075%@ 
Camphor, pwd., domestic .57@ 
Castoreum, nat., cans .... 7.25@ 
Cetyl, Alcohol, extra 804 
Chalk, precip. bags, elts .. .027%4@ 
Cherry Laurel Water, jug, 
gal, 1.25@ 
Citric Acid Anhydrous 28544 
Civet, ounce 6.50@ 
Cocoa butter 1.05@ 
Cyclohexanol (Hexalin) .344%4G 
Dextrine, white, ewt. 8.534 
Fuller’s Earth, Mines ton . 27.00@ 
Glycerin, C. P. .......... 334@ 
Soap Lye, crude 21@ 
Gum Arabic, white pwd. . .40@ 
Amber . 5@ 
Gum Benzoin, Siam 3.504 
Sumatra 38@ 
Gum Galbanum .98@ 
Gum karaya, pwd. ....... 18@ 
Gum Myrrh 35@ 
Henna, pwd. 22@ 
Kaolin .05@ 
Labdanum 1.00@ 
Lanolin, cosmetic 
Anhydrous 
Magnesium, carbonate ... 
Stearate 
Musk, ounce 
Olibanum, tears .......... 
Siftings 
Orange Flower Water, 
gal. 1.75@ 
Orris Root, Italian 23a 
Paraffin, fully ref. 122-124 .07%,@ 
Peroxide (hydrogen U. S. P.) 
DE ntucerenukedtaneans 03344 
Petrolatum, snow white .. .0654@ 
Propylene glycol—U&P, 
drums 
Quince Seed 
Rice Starch 
Rose Flower, pale 
Rose Water, jug (gal.) ... 
Rosin, (gum) M. per ewt. 8.75@ 
Salicylic Acid U&P A8a 
Saponin No. 1 2.75@ 
Silicate, 40° drums, works, 
100 pounds 
Sodium Carb. 
58% light, 100 pounds . 
Hydroxide, 76% solid, 
100 pounds 
Spermaceti 
Styrax Asiatic 
Tartarie Acid (250 Ib. 
drums) 
Tragacanth, No. | 
Triethanolamine 
Zine stearate, U.S.P. 31 a 
Oxide, U.S.P. 16544 
OILS AND FATS 
Castor, refined, drums ... .20144@ 
Coconut, crude, Atlantic 
ports, tanks 84a 
Refined, drums 25% 
Corn, crude, Midwest, 
mill, tanks 
Corn Oil, refined, tanks . . A7a 
Cottonseed, crude tanks .. .12°44 
Lard, Chicago ... 17444 
Lard, Oil, common. 
No. 1 drums 
Olive, edible (gal.) 
Red Oil, single distilled 
drums 
Double distilled ....... ‘ 
Stearic Acid 
Triple Pressed 
Double Pressed ........ . 124,4a 
Tallow, acidless, drums .. .13@ 
Tallow, extra 64a 


114@ 


65.00@ 
.20@d 


ATYG 
1. 10a 
16a 
65a 
1.25@ 


1.70a 
2.75@ 
4.8040 

294 


68a 


37a 
2. 75@ 


13%a 
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38@ 


65 
91.75 


153.75 
084 
08 

09 
17.00 
1.15 
03 


Nom’! 
314 
10.00 

1.10 
35 
8.68 
30.00 
34 
aa 
A5 
16% 
3.85 
A5 
1.25 
30 
40 
.24 
07 
1.85 





Aromatic Chemicals FIFTH AVENUE 


FOR PERFUMERY AND FLAVORS PROTECTIVE ASSOCIATION 


iso Propyl Quinoline e¢ Isobutyl Quinoline 
Ethyl Anthranilate ¢ Butyl Anthranilate | 142 Lexington Ave. Our Own Building 
Skatol New York 16, N. Y. 


Linaly!l Anthranilate e  Linalyl lsobutyrate e 


Representing over 300 ‘‘National Organizations” 


4 { RMO Uj ih Personal Collections 
A “Free Demand” that collects 


CHEMICAL CO., INC. “48 YEARS YOUNG” 
600 Ferry Street Newark 5, N. J. 





eat 


Ire : v ) 
Ww CAMED 
l 
DIE AND LABEL COMPANY 
Cr0oalows of; fine Labels, Tags and Packages 


154 WEST 14th STREET, NEW YORK IIL NY 





Cac y 


. 

ME 
ONSOLIDATED 
Established 1858 FRUIT JAR CO. 


NEW BRUNSWICK, NEW JERSEY 













SHEET METAL GOODS : 





SPOUTS : SPRINKLER TOPS : DOSE CAPS 





EXECUTIVE 
COSMETIC CHEMIST 


experienced in creation of cosmetics and perfume 
compounds, excellent management background, 


seeks larger scope and opportunity. 





Know-how and industrial contacts qualify for 
high level co-ordinator with toiletries manufac- — 


turer: Sales & Advertising with Production & MINIATURE BOTTLES and VIALS 
M Originators and Manufacturers of 

Research. Or sales executive for perfumers raw- ae 
with interchangeable screw stoppers 


in assorted colors | 
SPECIAL GLASS PRODUCTS CO. oe. 
10 W. 33 St. New York 1, N. Y. 7 


ence and skill. Now employed. i — 


materials or chemical specialties. 





Interested in position with challenge to experi- 


Miniature Perfume Boftles > 
from 4% dram to \% oz. 

Box No. 3028 HANDMADE GLASS NOVELTIES | 
MINIATURE GLASS FUNNELS 

SPECIAL ORDER WORK | 

| KENBURY GLASS WORKS ’ | 

S 132 W. 14th Street New York 11, N. Y. | 
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Rates per line, per insertion: Situations Wanted 


and Help Wanted, 50c. 


Business Opportunities, $1.00; 
Please send check with copy. 


| 
CLASSIFIED ADVERTISEMENTS | 


BUSINESS OPPORTUNITIES 


“PRIVATE LABEL STICK COLOGNE & PERFUME SACHET. 
We can offer the very best quality and handle large production. 
Many years experience. At present supplying some of the largest 
concerns in the country. “Mir-i-Ben Lipstick Laboratories,” 2508 
Nicollet, Minneapolis 4, Minn.” 


Fractionation batch work wanted vacuum 3 to 55 mm. Maximum 
vapor temperature 150°C, minimum 100 Gals. Write Box 3032, 
American Perfumer, 48 W. 38 St.. New York 18, N. Y. 


HELP WANTED 


“WANTED:—REPRESENTATIVES for exclusive manufacturer 
of patented, proven samplers for cosmetic manufacturers and 
Coast. Men may carry additional lines. Write Box 3029 with 
Coast. Meny may carry additional lines. Write Box 3029 with 
resume covering experience and territory now covered. 


SITUATIONS WANTED 


COSMETIC CHEMIST: B. S. Chemistry, graduate work, veteran, 
26, 24% years experience—quality control, research, product de- 
velopment and production supervision. Creams, powders, lip- 
sticks, ete. Seek research and product development position in 
Metropolitan New York preferred. Write Box 3027, American 
Perfumer 48 W. 38 St., New York 18, N. Y. 


FOR SALE 





Hair Dye 





and Shampoo Tint available in bulk or private label. Ideal for 
home use. 25 years experience in dyes, 


Lakro Co. Spring Valley, N. Y. 


One dry powder mixer, 1000 pound capacity. Complete with mo- 
tor and controls. Excellent value, Roart Co., 830 Monroe St., 





Hoboken, N. J. 


ALBERT B. PACINI, Sc.D. 
Cosmetic Consultant 
Processes Products 
208 N. Maple Ave., East Orange, N. J. 
Tel.: ORANGE 2-7806 





LEBERCO LABORATORIES 


irritation Studies——Sensitivity Tests 
Toxicity and Safety Tests on 
Shampoos—Cold Wave Lotions—Al! Cosmetics 
Pharmaceutical and Cosmetic Research 
Hormone Assays—Bacteriological Studies 

127 HAWTHORNE ST., ROSELLE PARK, N. J. 
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PROFESSIONAL SERVICE 


“L’ ART de la PARFUMERIE par EXCELLENCE” 
And its Applications to the Industry 


DR. JEAN JACQUES MARTINAT 


PERFUMER-CHEMIST CONSULTANT 


Perfumes 
Cosmetics 
Toslet Articles 
Soaps 

Flavors 


Creations of Highly Original Perfumes 
Duplications of Most Difficult Fragrances 
Unique Kind of Professional Services. 


333 WEST 52ND STREET, NEW YORK 19, N. Y. 


Kindly tinquive TEL. PLAZA 7-386) 





Specialists in analysis 


cosmetics, essential oils, drugs 
Ask for Estimates—Quotations—No obligation 
Labs: 16 East 34th Se. 
New York 16, N.Y. 
Telephone Murray Hill 3-6368 


Sal P. ult éx Rusby, in 


analytical, consulting, research chemists 
Established 1921 














OUR CHEMICAL CONSULTANTS CAN HiLPY YOU 
in Cosmetic Formulation and 









Improvement 


We likewise serve in Packaging Problems Perme- 
ability and Dermatological studies . . . Organoleptic Panel 
Tests on Taste, Odor, Flavor Evaluation. 


FOSTER D. SNELL.i«: 
eGR ULEUO a 
29 W 15°" St. New York ILNY 


EVERY FORM OF 


CHEMICAL SERVICE 


Write Today 
for Booklet No.3 


“The Chemical 
Consultant and 
Your Business” 


J. B. STRAYGOLD ASSOCIATES 
GRAMERCY-7-8406 
48 East Ist Street New York 3, N. Y. 
CONSULTANTS ON @ PRODUCTION e EQUIPMENT e PACKAGING 


Complete plant set up on production, packaging and layout 
of equipment on your specifications of plant. 





Carl N. Andersen, PhD 


Consulting Chemist 


Cosmetics, Soaps and Synthetic Detergents 


342 Madison Ave., New York 17, N.Y. 
Phone: Vanderbilt 6-0492 


Laboratory: Briarcliff Manor, N > 


Phone: Briarcliff 6-1550 
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Exchange Brand is the 4-to-1 favorite over all 
other lemon oils combined ! 





Year after year, Exchange Brand quality 
proves itself in sales. That’s because Exchange 
Lemon Oil comes only from California lemons 
grown and skillfully processed by Sunkist 
Growers. 

When a little lemon oil goes so far, why 
risk buying anything but the best? 


Sunkist Growers 


PRODUCTS DEPARTMENT + ONTARIO, CALIFORNIA 


Produced b 
. 7 OIL OF LEMON U.S.P. 


Exchange Lemon Products Co. * Corona, California 


Distributed in the U.S. exclusive ly by 
DODGE & OLCOTT, INC. 
180 Varick St., New York 14, N.Y 
FRITZSCHE BROTHERS, INC. 
76 Ninth Ave., New York 11, N.Y 








trom pure research to original creations 


Through pure research, Firmenich has helped to extend the field of 
technical knowledge in perfumes and cosmetics for nearly sixty years. In 
making Firmenich your source of supply, you enjoy the benefit 
of the original work of one of the world’s most distinguished group of chemists and the 
service of experienced perfumers in the application of Firmenich’s ’ EUS Del ene 
rare reproductions to your fresh and original creations. Firmenich facilities eae @ eas: 
—world-wide and world-renowned—are at your command. 


FIRMENICH incorporated 


250 WEST 18TH STREET »- NEW YORK 11 
FIRMENICH OF CANADA, LIMITED, 348 WALLACE AVENUE, TORONTO * CHICAGO OFFICE: 612 NORTH MICHIGAN AVENUE 
GENEVA * PARIS * LONDON 
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